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ABSTRACT 
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entrepreneurship program questionnaire used to collect the data in 
this guide has also been provided. (MN) 
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FOREWORD 



Entrepreneurship education for the nation •s youth and adults 
is being delivered by many different agencies and persons via a 
magnitude cf programs in a variety of settings. There is no 
single method or curriculum being used. In fact, the strength of 
the movement is enhanced by the creativity and entrepreneurial 
nature of the persons creating these programs. 

Since the mid-1970 's vocational education has assumed a very 
act iv^ role in entrepreneurship education initiatives. One of the 
most visible activities that the vocational community has 
sponsored is the organization of the National Entrepreneurship 
Education Consortium. The Consortium, with a current membership 
of over 30 states plus other associate members, sponsored the 
development of this database on local and state entrepreneurship 
programs. The text of this book is the beginning of a constantly 
growing resource on the state-of-the-art in entrepreneurship 
education. 

The National Center expresses its appreciation to irs consortium 
members for their state and local initiatives. These members 
include: 



o 


Linda VanBallenberghe 


Alaska 


o 


David Muehlbauer 


Arizona 


o 


Jean McEntire 


Arkansas 


o 


Doug Mahr 


California 


o 


Ron DeGregory 


Connecticut 


o 


Doyle Owen 


Delaware 


o 


Pat Schwallie-Giddis 


Florida 


o 


Marvin Brown 


Georgia 


o 


Jose Ramos 


Guam 


o 


Dick Winn 


Idaho 


o 


Nancy Harris 


Illinois 


o 


Jayne Sullivan 


Iowa 


o 


Jan Huston 


Kansas 


o 


Lou Perry 


Kentucky 


o 


Florent Hardy, Jr. 


Louisiana 


o 


Lynda Rago 


Minnesota 


o 


Gene Reed 


Missouri 


o 


Gregg Christensen 


Nebraska 


o 


Linda Petry 


New Jersey 


o 


Randy Grissom 


New Mexico 


o 


Nelson Ronsvalle 


New York 


o 


June Atkinson 


North Carolina 


o 


Sonia Price 


Ohio 


o 


Gene Warner 


Oklahoma 


o 


Jackie Harrington 


Rhode Island 


o 


Paula L. Hess 


South Dakota 


o 


Melissa Wilson 


Tennessee 


o 


Jim Horan 


Virginia 
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o 
o 



Jack Ray 



Washington 
West Virginia 
Wisconsin 
Puerto Rico 

U.S. Dept. of Education 
University of W. Florida 
No. Illinois University 
National Minority Business 




o 
o 



o 



o 



o 



Gene Coulson 
David Hague 
Carmen Perez 
Kary Hanrahan 
Wally Holmes 



o 



E. Edward Harris 
Dena Coy 



o 



Cathy Walters 



Council 
Pacific Bell Directory 



The National Center wishes to acknowledge the leadership 
provided to this effort by i-he Entreprenecrship Program staff. 
The docment was compiled in the Human Resource 

Development/Knowledge Utilization Division, Mark Newton, Associate 
Director. Cathy Ashmore, Consortium Director and Entrepreneurship 
Program Director developed the database with the assistance of 
Geannina Guzman, Graduate Research Associate. Rita Charlton and 
Carmel Martin provided technical assistance in producing the 
completed document. 



Ray D. Ryan 

Executive Director 

National Center for Research 



in Vocational Education 
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INTRODUCTION 



Today's business owners recognize that education is an impor- 
tant partner in the success of America's entrepreneurs— both 
current and future. It is significant that 1800 business owners, 
delegates to the 1986 White House Conference on Small Business, 
voted entrepreneur ship education their sixth priority. This is 
particularly important when you consider all the government tax 
and regulation issues that might have taken precedence. They 
asked the nation to move forward in this way: 

"Th? federal government should encourage the advancement 
of entrepreneurial education and the study of the free 
enterprise system by promoting an early awareness of the 
free enterprise system, beginning with primary education 
and continuing through all levels of education. This 
would include th teaching of foreign languages and 
intercultural practices, thereby increasing our national 
awareness of global economies and their interaction, and 
encouraging a greater competitiveness by small businesn 
in international markets. This training should be 
taught by small business people or teachers with hands- 
on entrepreneurial experience and must include curricu- 
lum input from small business people." 

The states and local communities have been actively re- 
sponding to this challenge to continue to nurture the entrepre- 
neurial spirit in America. This book contains the beginnings of a 
collection of programs in entrepreneur ship education. We recog- 
nize that this is merely the "tip of the iceberg" and plan to 
actively seek additions to this important database. 

The National Entrepreneurship Education Consortium has pro- 
vided the original contributions to this publication. We will 
continue to collect new additions from all states in the countrv 
and from all types of educational settings, so that we may show 
how entrepreneurship education is growing throughout the nation. 

The vocational education leadership that has de.veloped this 
publication recognizes that vocational education is only one of 
the "actors" in a major challenge to all the education institu- 
tions in this nation. It is important to see how vocational 
education has responded to the White House Conference challenge 

important for vocational educators to see how thev 
fit into a much larger picture— namely, the lifelong learning 
opportunities important to the success of our small business 
economy. 

The National Center for Research in Vocational Education 
developed the Lifelong Entrepreneurship Education Model (figure l) 
to explain what entrepreneurship education means *-.o different 
auQiences at different stages of education development. It as- 
sumes that everyone in our educational system should have 



LIFELONG ENTREPRENEURSHIP EDUCATION MODEL 



solve business problems 
expand existing business 
effectively 



berime self-employed 
deviL op policies and 
procedures for a new or 
existing business 



JOB EXPERIENCE 





JOB TRAINING & EDUCATION 



• learn entrepreneurship 
competencies 

• apply specific 
occupational training 

• learn how to create 
new businesses 



discover entrepreneurship 
competencies 
• understand problems 
of employers 



gain prerequisite basic 
skills 

identify career options 
understand free 
enterprise 



ERLC 




THE NATHML conn 
FM RESEMCH M VOCATUMI EDUCATION 

' THE OHO STATE UMVERSlTY 
«M0KENNTfKMO COLUMBUS OHC 4J21C 



A 2 8 



opportunities to learn at the beginning stages, but the later 
stages are more targeted to those who really wish to start a 
business. Further, it is appropriate to address different facets 
of entrepreneur ship education as it relates to the particular 
purpose of different educational areas. 

BASICS . In primary grades, junior high school, and high 
school we hope that young people have learning experiences that 
allow them to see business ownership as a real opportunity for 
everyone. We call this stage the BASICS . In addition, they need 
to learn about our economy and the benefits of the free enterprise 
system. Small business is an essential ingredv.nt because it 
represents over 90 percent of all businesses, creates most of the 
new jobs, and is credited with most of the inventions in this 
country. Knowledge of our economy enables young people to make 
career decisions and be capable voters in their future. 

But most importantly^ the first, or BASICS, level can provide 
all young people with the vision that anyone can be a business 
owner in America. But, without achieving the basic education and 
learning all they can, it will be much tougher to succeed. 

Motivation to learn and a sense of individual opportunity are 
the special outcomes at this level. Entrepreneurs come from all 
kinds of backgrounds and educational levels. To see that anyone 
can sue -ed if they have the skills and the courage is an impor- 
tant way to help all young people understand the American econo- 
my. 

COMPETENCY AWARENESS . This stage may begin anywhere in the 
educational system where we can teach some of the skills of busi- 
ness ownership. In math classes we can use cash flow projections 
to teach addition and subtraction. In English classes we can use 
sales demonstrations as a communications activity. In social 
studies we can focus on how exports and imports with various 
countries link us up economically. And in vocational education we 
can learn how to start a business using the technical skills of 
each particular vocational program. 

In these, and thousands of other examples, it is important to 
remember that the focus is on business ownership awareness, and it 
is not appropriate to try to teach everything a person might need 
to know to really start a business. By infusing different con- 
cepts in many classes we will begin to develop more awareness of 
what a business owner needs to know. 

The special outcomes at this level deal with speaking the 
language of business and seeing the problems of business from the 
small business owner's viewpoint. To walk in the business owner's 
shoes is, perhaps, to learn about what really causes businesses to 
succeed or fail, and the importance of employee productivity, 
loyalty, and competence. 
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CREATIVE APPLICATIONS . The idea of learning how to start a 
business while still in education is relatively new to most educa- 
tors. There is much to know about starting a successful business. 
But most adults will not take the time to learn all about business 
when they are ready to start their own. This stage allows each 
student to develop a unique business idea and carry the decision- 
making process through a complete business plan. 

Although it still is only an educational experience, this 
level requii»s a much greater depth and breadth of knowledge than 
either of the previous stages. Students will gain a conceptual 
framework about all the tasks a business owner must know how to 
handle — much as we teach future doctors, teachers, and airline 
pilots before we send them out to practice on real people. They 
will learn how to analyze the business comnmnity and study commu- 
nity demographics to target their marketing strategy. They will 
learn that markets go beyond a single community — possibly in- 
cluding other countries — as they analyze global business opportu- 
nities. 

This stage takes place in advanced high school vocational 
programs, some special courses for any high school student, some 
two-year colleges where there are special courses and/or degrees 
for small business and entrepreneurship, and some colleges and 
universities. However, it should not be assumed that because you 
take Business in college you will learn hew to start a new busi- 
ness. This has not traditionally been the purpose of these 
courses . 

The major outcome at this stage is greater creativity in 
f j.nding business opportunities and close-to-real experience in 
putting a plan together to really start a business long before 
students are ready to really become an entrepreneur. 

EXPERIENCE/ADVANCED EDUCA ION AND TRAINING . There is a break 
in the Lifelong Learning Model at this point to emphasize the need 
for other education and experiences that contribute to the ability 
to start a business, work experience can be planned to round out 
expertise in a particular field before startirg your own business. 
Or job experience of any kind can still give insight into the 
right way to run your own business. 

Education, too, helps develop confidence and skills that 
contribute to the success of business operation. Most students 
aren't ready to begin a business immediately after graduation from 
high school, or even after college. However, it is useful to note 
that a recent National Federation of Independent Business (NFIB) 
study of 5,000 entrepreneurs across the country showed that most 
entrepreneurs do not have a college degree — 



High school degree or less 

Some additional college coursework 

Various' college degrees 



40% 
26% 
32% 



Many entrepreneurs decide to open a business at a time of 
crisis in their lives. They carry the option with them because of 
their experiences in stages one through three, but do not actually 
decide to open a business until they find a great business oppor- 
tunity or their economic security is threatened. Such situations 
as loss of job, plant closing, divorce, death of a spouse, lack of 
job promotion, or employer's decision that they must move to 
another location often lead to launching a business of your 
dreams. Whatever the cause, this time in a person's life develops 
expertise, contacts, and a sense of the Wr^y a business should be 



START UP . Community education programs are widely available 
to help adults make decisions about starting a business. They may 
be found in vocational school adult programs, two-year college and 
four-year college continuing ed programs, and a growing variety of 
privately-owned training programs. The U.S. Small Business Admi*^- 
istration sponsors many of these programs as well os running 
training of their own through Service Corp. of Retired Executives 
(SCORE) and Small Business Development Centers (SBDCs) . 

All of these programs seek to help the inexperienced person 
make decisions about their potential new business. They use 
various delivery strategies, from one-day seminars, to 20-week 
programs, to one-on-one counseling. New programs are emerging to 
help special groups of people start business — notably women, 
minorities, native Americans, handicapped, single parents, the 
elderly, the unemployed, welfare mothers, and so forth. Each of 
these groups has special problems that are addressed as they work 
to get a business started. 

The major outcome of such programs is that business start ups 
hava much greater planning and their owners know the realities as 
well as the opportunities for success. Another outcome is that 
some people decide that business ownership is not for them before 
they invest their personal savings and fail. Programs at this 
stage apply knowledge of all previous stages to the real world. 
Unfortunately, in the past, many people started businesses without 
any knowledge of the competencies involved in the job. It is the 
belief of educators at all these stages that appropriate education 
and training will successfully reduce the well-known failure rate 
of American small business. 

GROWTH . Assistance to existing small businesses is available 
from most of the institutions that provide help in START-UP (Stage 
4). This last level of learning is important to keep up with new 
information, such as tax changes, or just to add general business 
knowledge not gained earlier. Business owners value their time so 
much that it is difficult to attract them to such programs unless 
they serve a real need. 
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Often business owners do not seek help until they are so far 
into trouble that it is almost impossible to turn it around. 
Educators are recognizing that continuing seminars or support 
groups after Stage 4 will keep business owners in touch with an 
advisor who knows their business and in whom they have trust. 

This stage may be a series of seminars and workshops that 
change constantly to meet the demands of the community. Or they 
may be a regularly established program designed to help with the 
major problems we anticipate from all small businesses, i.e. 
financial planning, inventory control, improving sales, managing 
cash flow, etc. 

Whatever topics are chosen for providing assistance to small 
business owners, it is evident that there is a great need for 
continuing support for our small business economy. It is esti- 
mated that we currently have 18 million small businesses in the 
United States and that we will have 25 million by the year 2000 
(SBA) . It is appropriate that the 3000+ colleges and univer- 
sities, 1200+ two-year colleges, and 17,000+ local school dis- 
tricts provide the resources these businesses will need to be 
successful . 

THE DATABASE . This publication contains a synthesis of the 
information submitted by a number of local programs around the 
country. Members of the National Entrepreneurship Education 
Consortium are collecting these programs in their state to share 
with others interested in learning about entrepreneurship educa- 
tion. 

We encourage others to use the questionnaire found at the end 
of this book to submit additional program descriptions. Additions 
to this database will be published yearly as part of the consor- 
tium's sponsored activities. Additional information on some 
programs is available if submitted. Or you may wish to contact 
the program coordinator for more specific detc.ils. 

Also included in this publication is a listing of the re- 
sources and curriculum used by the various programs. More detail 
on these items is available from the Consortium's Clearinghouse 
database, published for Consortium members separately. 

Finally, we have included descriptions of the initiatives 
undertaken by states in the Consortium. They do not represent all 
activities in vocational education, but are a summary of those 
initiatives we have documented so far. We will continue to add to 
this listing as this publication is updated. 

SUMMARY . This publication is designed to constantly expand 
as entrepreneurship education expands in this country. It is 
significant that it contains both local and state program descrip- 
tions because it requires interest, excitement, and commitment at 



both levels to effectively build entrepr^^neurship education as an 
important part of all education systeirs. 

The U.S. Congress, too, supports the need for entrepreneur- 
ship education as an important part of the American economic 
develop-nent challenge. In a recent report of the Congressional 
Commission or Jobs and Small Business, entitled Making America 
W^^ k Again > th^ authors' first recommendation was to "mobilize our 
f. pie." 

"We recommend a major effort, engaging the attention of 
public and private li \ders nationwide, to alert Ameri- 
cans to the realities of the new world economy, to 
improve public understanding of our economy and the role 
of enterprise in it, and to emphasize Americans' oppor- 
tunities for full employment through creative participa- 
tion in the nation's economic life as entrepreneurs, 
business owners, and employees." 

Point #5 in the implementing recommendations calls for "edu- 
cation for opportunity." 

"Those who dream of creating a br^iness need the skills 
to run one. Every stat.*=s should review the educational 
offerings of its schools— in particular, its vocational 
programs in secondary toChool5=' and community colleges — to 
make available training in business creation, including 
business and financial planning, cash flow management, 
employee development, and managing and consolidating 
growtn. Efforts should be made to involve small busi- 
ness owners in developing these curricula as well as in 
teaching. " 

As the variety of educational experiences in entrepreneurship 
continue to grow, let us remember the words or a great entrepre- 
neurship educator, Albert Shapiro, as he spoke at a graduation at 
The Ohio State University, 



"Entrepreneurs are not ' horn . ' They ' become ' through 
the experiences of their lives." 
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Directory of Programs by state 



State pa ge Number 

Alabama 

Alaska 

Arizona 

Mountain View High School (Mesa) 0007 

Globe High School (Globe) 0040 

Arkansas 

California 

Berkeley High School (Berkeley) 0009 

Sacramento County Office of Education 

( Sacramento ) 0022 

Eden Area R.O.P. (San Leandro) 0044 

The School for Business and Commerce 

(San Francisco) 0067 

East Bay Small Business Development Center 

(Oakland) 0070 

Pioneer High School (Redding) 0072 

San Gabriel High School — Alhambra School District 

(San Gabriel) 0086 

Fontana High School (Fontana) 0087 

Modesto City Schools (Modesto) 0088 

Vista High School (Vista) 0097 



Colorado 

Connecticut 

Delaware 

District of Columbia 
Florida 



Florida State University, College of Business 

(Tallahassee) 0099 

Daytona Beach Community College (Daytona Beach). .0103 



Georgia 



Guam 



Hawaii 

Idaho 

Illinois 

National College .aucation (Chicago) 0102 

Indiana 

Western School Corporation (Russiaville) 0016 

Four Star Partners, Inc. (Hobart) 0031 

National Entrepreneurship Academies (Bloomington) . 0035 
Western High School (Russiaville) 0098 



I ova 



Central Campus (Des Moines) 0023 

Jamaica 

College of the Arts, Science and Technology 

(Kingston) 0069 

Kansas 

Butler County Co^nmunity College (El Dorado). . . .0091 
Kentucky 

Paducah Community College (Paducah) 0008 

Rural Women Proprietorship Project (Hazard). . . .0042 

Beechwood High School (Ft. Mitchell) 0047 

Carroll County AVEC (Carrollton) 0073 

Beechwood High School (Ft. Mitchell) 0074 

Government Law Center, University of Louisville 

(Louisville) 0083 

Hazard Community College Business and Industry 

Technical Assistance Center (BITAC) (Hazard) . .0085 
Department of Vocational Education — Univer&icy of 

Kentucky (Lexington) 0089 

University of Kentucky — Hopkinsville Community 

College (Hopkinsville) 0092 

University of Kentucky — Hopkinsville Community 

College (Hopkinsville) 0093 

Central High School — Jefferson County School 

District (Louisville) 0096 
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Louisiana 



Maine 



Maryland 
Massachus ett s 

Marshfield High School (Marshf ield) . ...... .0027 

Michigan 
Minnesota 

Windom Public Schools (Windom) 0010 

Mankato Technical Institute (New Ulm) 0011 

Osseo High School (Osseo) 0017 

Dassel-Cokato Public Schools (Cokato) 0019 

Brainerd Senior High School (Brainerd) 0029 

Brainerd Technical Institute (Brainerd) 0030 

Richfield Central School (Richfield) 0032 

Mississippi 

Missouri 

Columbia Public Schools (Cclumbia) 0013 

Wentzville High School (Wentzville) 0025 

Odessa R-7 High School (Odessa) 0028 

Montana 

Nebraska 

State of Nebraska Department 

of Economic Development (Lincoln). . . .0024 
Nebraska Business Development Center - 

Unrversity of Nebraska at Omaha (Omaha) . . . .0046 
Blue Valley Community Action, Inc. (Fairbury) . . .0079 
Southeast Community College (Lincoln) 0084 

Nevada 

New Hampshire 
New Jersey 

Ocean County Vocational Technical School) 

(Toms River) 0037 

New Mexico 

San Juan College Business Assistance Center 

(Farmington) 0005 

Tucumcari Area Vocational School (Tucumcari) • . .0090 



New York 



National Technical Institute 

for the Deaf (Rochester) 0034 

Erie 2 Chautauqua-Cattaraugus BOCES 

(Orchard Park) 0048 

Dutchess County BOCES Adult Program 

(Poughkeepsle) 0049 

Ulster County BOCES (Port Ewen) 0050 

Larchmont-Mamaroneck Center for 

Continuing Education (Mamaroneck) . . . .0051 

Corning Community College (Corning) 0052 

Entrepreneurial Development Center (Herkimer). . .0053 
Onondaga New York State Small Business 

Development Center (Syracuse) 0054 

Small Business Development Center - 

Monroe Community Colloge (Rochester) . .0055 



Institute for Business, Industry and Government - 

Orange County Community College (Mlddletown) . .0056 
Institute for Business, Industry and Government - 

Orange County Community College (Mlddletown). .0057 



Genesse Coujnunlty College (Batavla) 0058 

Rockland Community College (Suffern) 0059 

Buffalo Public Schools (Buffalo) 0060 

State University of New York, College of Technology 

(Canton) 0061 

Adult and Continuing Education, Board of Cooperative 



Educational Services (Yorktown Heights) . . . .0062 
New York City Board of Education (New York). . . .0063 
Port Washington Union Free School District 

(Port Washington) 0064 

BOCES I Suffolk (Rlverhead) 0065 

State University of New York, College of Technology 

(Utlca) 0066 

Bronx Community College (Bronx) 0068 

Second Supervisory District — Suffolk County 

(Patchogue) 0071 

Sullivan County Community College 

(Loch Sheldrane) 0075 

White Plains Public Schools (White Plains) . . . .0078 
State University of New York — Canton College of 

Technology (Canton) 0081 

Erie, BOCES (Lancaster) 0082 

Fashion Institute of Technology (New York) . . . .0094 
Fashion Institute of Technology (New York) . . . .0095 
Westchester Community College (Valhalla) 0101 
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North Carolina 




North Dakota 



Ohio 



Four County Joint Vocational School (Archibold) . .0001 
Jefferson County Joint Vocational School 

(Bloomingdale) 0002 

Jefferson County Joint Vocational School 

(Bloomingdale) 0003 

Jefferson County Joint Vocational School 

(Bloomingdale) 0004 

Choffin Career Center (Youngstown) 0015 

Tri-County Vocational School (Nelsonville) . . . .0018 
Penta County Vocational School (Perrysburg) . . . .0020 

Lorain City Schools (Lorain) 0021 

Toledo Public Schools (Toledo) 0026 

Upper Valley Joint Vocational School (Piqua) . . .0038 

South-western City Schools (Grove City) 0039 

University of Toledo Community and 

Technical College (Toledo) 004 3 

Mid-East Vocational School District (Zanesville) .0045 

Warren County Career Center (Lebanon) 0076 

Western Lake County Vocational Education District 

(Willoughby Hills) 0077 

Oklahoma 

Oregon 

Pennsylvania 

Vocational Personnel Preparation Center 

(Indiana, PA) 0014 

Diversified Human Services, University of 

Pittsburgh (Monessen) 0100 



Puerto Rico 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 
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TO 



Texas 



Utah 



Vermont 

Virginia 

Washington 

Yakima Valley Community College (Yakima) 0033 

West Virginia 

Cabell County Public Schools (Barboursville) . . .0012 
Wisconsin 

District One Technical Institute (Eau Claire). . .0006 

Juneau Business High School (Milwaukee) 0036 

North Central Technical Institute (Wausau) . . . .0041 

Wyoming 

CANADA 
Ontario 

YM/YWCA - Youth Enterprise Centre (Ottawa) . . . .0030 
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DIRECTORY OF PROGRAMS 
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LIFELONG LEARNING MODEL 



Entrepreneurship Program Database 

Directory of Programs 
by Stage of Lifelong Learning Model 



Page Number 

Stage One 

Choffin Career Center (Youngstown, OH) 0015 

Western School Corporation (Russiaville, IN) . . • .0016 
Tri-Count> Vocational School (Nelsonville, OH). . .0018 
Penta County Vocational School (Perrysburg, OH) . .0020 

Toledo Public Schools (Toledo, OH) 0026 

Marshfield High School (Marshfield, MA) 0027 

Four Star Partners, Inc. (Hobart, IN) 0031 

Richfield Central School (Richfield, MN) 0032 

Juneau Business High School (Milwaukee, WI) . . . .0036 
South-western City Schools (Grove City, OH) . . . .0039 
Mid East Vocational School District 

(Zanesville, OH) 0045 

Beechwood High School (Ft. Mitchell, KY) 0047 

Ulster County BOCES (Port Ewen, NY) 0050 

Carroll County AVEC (Carrollton, KY) 0073 

Central High School — Jefferson County School 

District (Louisville, KY) 0096 
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stage Two 



Four County Joint Vocational School 

(Archibold, OH) 0001 

Jefferson County Joint Vocational School 

(Bloomingdale, OH) 0002 

Mountain View High School (Mesa, AZ) 0007 

Berkeley High School (Berkeley, CA) 0009 

Windom Public Schools (Windom, MN) 0010 

Western School Corporation (Russiaville, IN). . . .0016 

Osseo High School (Osseo, HN) 0017 

Dassel-Cokato Public Schools (Cokato, MN) 0019 

Lorain City Schools (Lorain, OH) 0021 

Central Campus (Des Moines, lA) 0023 

Marshfield High School (Marshfield, MA) 0027 

Odessa R-7 High School (Odessa, MO) 0028 

Brainerd Senior High School (Brainerd, MN) 0029 

Juneau Business High School (Milwaukee, WI) . . . .0036 
Ocean County Vocational Technical School 

(Toms River, NJ) 0037 

Eden Area R.O.P. (San Leandro, CA) 0044 

Second Supervisory District — Suffolk County 

(Patchogue, NY) 0071 

Pioneer High School (Redding, CA) 0072 

Cc^rroll County AVEC (Carroll, KY) 0073 

Beechwood High School (Ft. Mitchell, KY) 0074 

Western Lake County Vocational Education District 

(Willoughby Hills, OH) 0077 

San Gabriel High School — Alhambra School District 

(San Gabriel, CA) 0086 

Fontana High School (Fontana, CA) 0087 

Department of Vocational Education, University of 

Kentucky (Lexington, KY) 0089 

Central High School — Jefferson County School 

District (Louisville, KY) 0096 

Western High School (Russiaville, IN) 0098 



ERIC 



stage Three 

Paducah Community College (Paducah, KY) 0008 

Berkeley High School (Berkeley, OA) 0009 

Windom Public Schools (Windom, I'N) 0010 

Osseo High School (Osseo, MN) 0017 

Lorain City Schools (Lorain, OH) 0021 

Sacramento County Office of Education 

(Sacramento, CA) 0022 

Central Campus (Des Moines, lA) 0023 

Wentzville High School (Wentzville, MO) 0025 

Brainerd Technical Institute (Brainerd, MN) . . . .0030 
Yakima Valley Community College (Yakima, WA) . . . .0033 
National Technical Institute for the Deaf 

(Rochester, NY) 0034 

National Entrepreneurship Academies 

(Bloomington, IN) 0035 

Juneau Business High School (Milwaukee, WI) . . . .0036 
Ocean County Vocational Technical School 

(Toms River, NJ) 0037 

Globe High School (Globe, AZ) 0040 

College of the Arts, Science and Technology 

(Kingston, Jamaica) 0069 

Pioneer High School (Redding, CA) 0072 

Carroll County AVEC (Carrollton, KY) 0073 

Warren County Career Center (Lebanon, OH) 0076 

Southeast Community College (Lincoln, NE) 0084 

San Gabriel High School — Alhambra School District 

(San Gabriel, CA) 0086 

Fontana High School (Fontana, CA) 0087 

Modesto City Schools (Modesto, CA) 0088 

Central High School — Jefferson County School 

District (Louisville, KY) 0096 

Vista High School (Vista, CA) 0097 

Western High School (Russiaville, IN) 0098 

Florida State University, College of Business 

(Tallahassee, FL) 0099 

National College of Education (Chicago, IL) . . . .0102 
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stage Four 



Jefferson County Joint Vocational School 

(Bloomingdale, OH) 0004 

San Juan College Business Assistance Center 

(Farmington, NM) 0005 

District One Technical Institute (Eau Claire, WI) .0006 
Cabell County Putlic Schools (Barboursville, WV) . .0012 

Columbia Public Schools (Columbia, MO) 0013 

Sacramento County Office of Education 

(Sacramento, CA) 0022 

State of Nebraska Department of Economic 

Development (Lincoln, NE) 0024 

Yakima Valley Community College (Yakima, WA) . . . .0033 
Upper Valley Joint Vocational School (Piqua, OH). ,0038 
North Central Technical Institute (Wausau, WI) . . .0041 
Rural Women Proprietorship Project (Hazard, KY) . .0042 
Dutchess County BOCES Adult Program 

(Poughkeepsie, NY) 0049 

Larchmont-Mamaroneck Center for Continuing 

Education (Mamaroneck, NY) 0051 

Entrepreneurial Development Center (Herkimer, NY) .0053 
Onondaga New York State Small Business Development 

Center (Syracuse, NY) 0054 

Small Business Development Center, Monroe 

Community College (Rochester, NY) . . . .0055 

Genesse Community College (Batavia, NY) 0058 

Rockland Community College (Suffern, NY) 0059 

State University of New York, College of Technology 

(Canton, NY) 0061 

Adult and Continuing Education, Board of Cooperative 

Educational Services (Yorktown Heights, NY) . . .0062 
Port Washington Union Free School District 

(Port Washington, NY) 0064 

The School for Business and Conmerce 

(San Francisco, CA) u067 

East Bay Small Business Development Center 

(Oakland, CA) 0070 

Carroll County AVEC (Carrollton, KY) 0073 

Sullivan County Community College 

(Loch Sheldrane, NY) 0075 

Warren County Career Center (Lebanon, OH) 0076 

White Plains Public Schools (White Plains, NY). . .0078 
YM/YWCA — Youth Enterprise Centre (Ottawa, Ontario) . 0080 
State University of New York, Canton College of 

Technology (Canton, NY) 0081 

Erie, BOCES (Lancaster, NY) 0082 

Hazard Community College Business and Industry 

Technical Assistance Center (Hazard, KY).0085 
Tucumcari Area Vocational School (Tucumcari, NM) . .0090 
Butler County Community College (El Dorado, KS) . .0091 
University of Kentucky — Hopkinsville Community 

College (Hopkinsville, KY) 0093 



Fashion Institute of Technology (New York, NY). . .0094 
Florida State University, College of Business 

(Tallahassee, FL) 0099 

Diversified Human Services, University of 

Pittsburgh (Monessen, PA) 0100 

Westchester Community College (Valhalla, NY). . . .Olo: 
Daytona Beach Community College 

(Daytona Beach, FL) 0103 
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stage Five 



Jefferson County Joint Vocational School 

(Bloomingdale, OH) 0003 

San Juan College Business Assistance Center 

(Farmington, NM) 0005 

District One Technical Institute (Eau Claire, WI) .0006 

Mankato Technical Institute (New Ulm, MN) 0011 

Columbia Public Schools (Columbia, MO) 0013 

Sacramento County Office of Education 

(Sacramento, CA) 0022 

Upper Valley Joint Vocational School (Piqua, OH). .0038 
University of Toledo Community and Technical 

College (Toledo, OH) 0043 

Nebraska Business Development Center, University 

of Nebraska at Omaha (Omaha) 0046 

Erie 2 Chautauqua-Cattaraugus (Orchard Park, NY). .0048 

Corning Community College (Corning, NY) 0052 

Entrepreneurial Development Center (Herkimer, NY) .0053 
Onondaga New York State Small Business Development 

Center (Syracuse, NY) 0054 



Small Business Development Center, Monroe 

Community College (Rochester, NY) . . . .0055 
Institute for Business, Industry and Government — 

Orange County Community College (Middletown, NY) .0056 
Institute for Business, Industry and Government — 
Orange County Community College (Middletown, NY) .0057 



Genesse Community College (Batavia, NY) 0058 

Rockland Commun :y College (Suffern, NY) 0059 

Buffalo Public Schools (Buffalo, NY) 0060 

State University of New York, College of Technology 

(Canton, WY) 0061 

New York City Board of Education (New York, NY) . .0063 
Port Washington Union Free School District 

(Port Washington, NY) 0064 

BOCES I Suffolk (Riverhead, NY) 0065 

Bronx Community College (Bronx, NY) 0068 

East Bay Small Business De^'elopment Center 

(Oakland, CA) 0070 

Sullivan County Community College 

(LCwh Sheldrane, NY) 0075 

Warren County Career Center (Lebanon, OH) 0076 

Blue Valley Co ..munity Action, Inc. (Fairbury, NE) .0079 
YM/YWCA — Youth Enterprise Centre (Ottawa, Ontario) . 0080 
State University of New York — Canton College of 

Technology (Canton, NY) 0081 

Erie, BOCES (Lancastc^r, NY) 0082 

Government Law Center, University of Louisville 

(Louisville, KY) 0083 

Hazard Community College Business and Industry 

Technical Assistance Center (Hazard, KY).0085 
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Tucumcari Area Vocational School (Tucumcari, NM) . . 
Fashion Institute of Technology (New York, NY). . . 
Fashion Institute of Technology (New York, NY). . . 
Westchester Community College (Valhalla, NY) . . . . 
Daytona Beach Community College 

(Daytona Beach, FL) 
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Teacher Education 



Paducah Community College (Paducah, KY) 0008 

Vocational Personnel Preparation Center 

(Indiana, PA) 0014 

State University of New York, College of Technology 

(Utica, NY) 0066 

University of Kentucky — Hopkinsville Community 

College (Hopkinsville, KY) 0092 
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Title: ENIREFRENEURSHIP 

Organization: Pour C3ounty Joint Vocaticnal 

School 

Oontact Person: Robert Todd 

Director 

Route 1, Box 245A 
Archibold, OH 43502 
(419) 267-3331 



Abstract: 

Ihe purpose of this program is to help junior and senior 
vocational students to understand all that is involved in 
starting and managing tlieir own business. Hie course is 
designed for the student v*io would consider going into 
business on her/his own soroetiinB after high school. The 
duration of the program is eic^hteen weeks. 



Stage 2 



erIc 




ID: 0002 



Title: 



EMTREERENEURSHIP IRAHroK 



Organization: 



Jefferscxi Qxmty Joint Vocational 
School 



Contact Person: 



William F. HavfcLnberry 
B9-233 CH 22A Rl 
BloGniii^dale, OH 43910 
(614) 264-5545 



Abstract: 

The purpose of this program is to teach vocational students 
how they can start a business after graduation. Students 
engage in a series of practical es^rcises and attend lectures 
designed to introduce basic concepts for starting a business. 
Ihe duration of the program is thirty hours. 




Stage 2 




or) 
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ID: 0003 



Title: 



SHALL. BUSINESS MANAGEMEirr 



Organization: 



Jefferson County Joint Vocationcil 
SdMol 



C3ontact Person: 



William F. HaMkiriysrry 
B9-233 CH 22A Rl 
Blocniingdale, OH 43910 
(614) 264-5545 



Abstract: 

This is a program for existing entrepreneurs. Ihe objective 
is to teach managea»ent principles to snall^3usiness owners. 
The t^jRO-year program ocnfeines classroom instriiction with 
Individual consultation sessions. Individuad consultation is 
given at the place of business. As a result of involvement in 
these activities the owner can develop sound management 
techniques for his/her business needs. This is part of a 
statewide network sponsored by the Ohio D^artment of 
Vocational and Career Education. 



Stage 5 



ID: 0004 



Title: 



smkuj business management 



Organization: 



Jefferson County Joint Vocationed 
School 



CJoitact Perscai: 



William H. Havdcinberry 
B9-233 CH 22A Rl 
Blociningd£de, CH 43910 
(614) 264-5545 



Abstract: 

Hiis program is direc±ed to iMould-^De entrepreneurs. The goal 
is to present the rewards and the pitfedls that might arise 
vihen operating their cmtx business. Ihe iinportanoe of 
adequate planning is discussed and eofiiasized if they wsurt to 
have reasonable e)4)ectations of suooess. Otiis is a lO-week 
course designed to help people decide v*wther or not to open 
a business. 



Stage 4 



ID: 0005 



TiUe: 



SAN JUAN OOIIEGE BUSINESS 
ASSISTANCE CENTER 



Qrgauilzation: 



San Jiaan College Business 
Assistancse Center 



Ocxitact Person: 



Rodney M. Terminello 
Director 

203 West Main, Suite 201 
Fannington, NM 87401 
(505) 326-4321 



Abstract: 

Biis program is geared to post-seoondary vocaticHieLl educaticai 
students and adults, with a special focus on Native Americans 
of the area. The purpose of the program is to provide 
assistance to potential and existing entrepreneurs in the 
areas of education, business training, resources, counseling 
and econcniic development. The program provides start-i:p 
training, one-on-one counseling, seminars and in addition 
acts as a resource and referred center for business needs. 



Stages 4 and 5 




ID: 0006 



Title: 



ENIREFRENEURSHIP 



Organization: 



District One Tediniced Institute 



Contact Person: 



lawrenoe Doyle 
Small-Business Ooordinator 
620 West Clarenont Avenue 
Eau Claire , WI 54701 
(715) 833-6346 




Abstract: 

The purpose of this program is to teach potentieiL and 
existing entrepreneurs to develop a business plan and learn 
the necessary information to beccme successful as 
entrepreneurs. Qiphasis is given to offering the 
participants as many opportunities of networking as possible. 
Consequently instructc^rs are or have been entrepreneurs jn 
the ccnraiinity and have been asked to participate in this 
effort. Every class meets for twelve weeks, three hours a 
week. Several sessions exist to meet the entrepreneurs' 
needs. Included in the diversity of options is a class 
designed e^)ecially for women \Aiich en(tezises wcxaen*s 
concerns about being in business* In additicxi to classroom, 
training the center operates an toll-free 800 nuirber v*iich 
gives out information about the activities at the 
Entr^reneur Center and a newsletter for the students and 
other business cMiers. 



Stages 4 and 5 



ID: 0007 



Title: MANAGEMEWT (STARTING & OWNING A 

BUSINESS) 

Organization: Mountain View Hi^. School 

Contact Person: 549 North St2^1ey Drive 

Mesa, AZ 85203 



Abstract: 

The purpose of this program is to give secondary school 
students the opportunity to learn about the small business 
enterprise. Iftiits covered iiK:lixJe characteristics of a 
successful small business, starting versus btying a business, 
develcpnent of a business plan, site selectic»i, legal forms, 
advertising, reoordkeeping and manageroent. This eighteen 
week course satisfies the Free Enterprise course requirement 
for graduation. 



Stage 2 



ID: 0008 



TiUe: 

Organization: 
Ocaitact Person: 



MARKETING VOCATIC»iAL EDUCKnON'S 
X>IE IN BOONOMIC DEVEIDIMEMr 

I^uiucah Goitiiunity College 

Dr. James V. Hennessy 

Associate Director of Academic Affairs 

Alben Barkley Drive, P. 0. Box 

7380 

Paducah, K£ 42002-7330 
(502) 442-6131 



Abstract: 

The purpose of this statewide workshop in entrepreneurial 
education is to assist in the development of linkages between 
business/industry, education and government. Paducah 
C3cranunity College proposes to field test, evaluate, and 
deliver a workshop losing Ihe Trainer's Manu2tl 
they are developing. The foundation for this program is to 
satisfy specific needs of OGranunities throughout Kentucky and 
push the ecmoniic development of the state. 



Stage 3/Teacher Education 
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ID: 0009 



Title: 



SMALL BUSINESS OWNERSHIP AND 
MANAGEMITT 



Organizatiai: 



Berkeley Hi^ Sdiool 



Contact PerpcHi: 



Linda Rioe 
2246 Milvia Street 
Berkeley, CA 94704 
(415) 845-0709 



Abstract: 

Bie purpose of this program ic to provide secondary school 
students with awareness and oonpetencies in snail business 
ownership and manageament. The duraticai of the course is one 
semester, double period. The course meets the requirement as 
an alternate for taking economics in hi^ school. Several 
instructional strategies have been used: simulation, video, 
filmstrips, coipiter software to satisfy the needs of diverse 
abilities in students as well as actively involve them in 
business simulations. 



Stages 2 and 3 



ID: 0010 



Title: 

Organization: 
Cc»Ttact Person: 



STARTING YOUR OWN DCJSmESS 
Windcni Public Schools 
Jim Leehey 

Marketing Education Teacher 
P. O. Box C-177 
Windom^ MM 56101 
(507) 831-4881 



Abstract: 

The purpose of this program is to help secondary school 
students increase their awareness and understanding of small 
business. They will be able to construct a business plan for 
a business of their choice. This progrean focuses on retail 
opportunities or franchising. 

Stages 2 and 3 
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ID: 0011 



Title: SMALL BUSHIESS MANAGEMEOT 

Organization: MarXato Technical Institute 

Contact Person: Charles D. Otto 

Snail Business Management Instructor 
P. 0. Box 608 
New Ulm^ m 56073 
(507) 354-5858 



Abstra^: 

The purpose of this program is to develop management skills 
of small business owners. Ihe duration *.f the program is 
three years, ihe focus of the StoelLI Busijiess Management 
course is at-the-business visits on a monthly basis and 
evening classess. Content is focused on a sequenced array of 
business concepts and skills that are oonmon to all 
businesses. 



Stage 5 



ID: 0012 



Title: 

Qrganizatic»i: 
Contact Person: 



STARTING & MANAGING A SMALL 
BUSINESS 

Cabell County Public SciiODls 
Robert McClain 

Coordirjator of Retail Training 
Huntington Mall Office - Iftiit 295 
Barboursville, W 25504 
(304) 733-0492 



Abstract: 

Bie purpose of the program is to assist in the training and 
development of new sitall businesses. Goals for the course 
are: 

o to help individuals prepare and develop a plan 
to open a business* 

o encourage them to attend other management 
vtorkshops and seminars 

o enables them to find contact or resource pecple 
who can act as consultants and advisors. 

Hie program consists of 12 to 15 hours of workshc^ ooiducted 
at 'Ihe Huntington Mall. State and local agencies work 
closely with the program, and instructors are professionals 
sudi as bankers. 



Stage 4 
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ID: 0013 



Title: GOING INTO BUSINESS FOR YOURSELF 

Organization: Columbia Public Schools 

Columbia, Missouri 

Contact Person: Maureen Smith 

Coordinator of Adult Business 
and Office Education 



Abstract: 

The purpose of this program is to help potential 
entrepreneurs €3q)lore the nature of entrepreneuK±iip as a 
ca r ee r option. In addition potential and alrtacty existing 
business CMiers will be presented general and specific 
information on thB nature of probleatns and the soluticHis for 
these problesms when engaging in sanoall business. 
Eiq^t sessions are held, each scheduled for two and a half 
hours weelcly. Topics ccvered are: 

1. Starting Your Business 

2. Starting Your Business (Part TWo) 

3. Financing Your Business 

4. InsAirance for Small Business 

5. Tax Tips 

6. Buying an Existing Business 

7. Tips frcm a Business Owner 

8. Overview/Wrap-Lj) 



Stages 4 and 5 
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ID: 0014 



Title: 

Organization: 
Contact Person: 



A MDDEL efTREFRENBURSHIP TRAINING 
HaOGRAM FOR VDCATKmL EDUCATORS 

Vocational Perscainel Pr^>aration 
Center 

Dr. Michael Spewodc 
Reschini House 

Indiana Iftiiversity of Pennsylvania 
Indiana, EA 15705 
(412) 357-4434 



Abstract: 

Tlie purpose of this program is to provide teaciiers with 
knowledge, skills and attitudes rir^^ded to build a iT»it of 
stucfy in entn^reneurship education for secondary students. 
It includes the follcwing procedures: 

Convene a panel of entrepreneurs to serve as 
an advisory board. 
Conduct a rev:. a/ of literature. 
Using DATUM, have advisory board identify 
OGnpeteicies. 

Develop curriculum guide based on identified 
ccxipetencies. 

Design workshop for vocational teachers. 

Outcones - Have more vocationed teachers include 
entrepreneurship in their curriculum. 

- Have more students consider entrqpreneurship 
as a po6siJ:>le career choice. 

Benefits - Provide more businesses and greater tax base 
for oonnnunity. 

- Encourage self-eaiployment to raise personsd 
income potential and job satisfacticai. 



Stsp 1: 

Step II: 
Step III: 

St^ IV: 

St^ V: 



Teacher Education 
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ID: 0015 



Title: ENTREFraWEURSHIP OPPQRIUNnTES 

YCUIH OONFEKENCE 

Qrganizaticai: Choffin Career C3enter 

Contact Person: Neil J. Gioiello 

Vocatiaied Counselor 
200 E. Wood St. 
Youngstown, OH 44503 
(216) 744-8715 



Abstract: 

Ihe goals for this conferenoe were to iiKrease awareness 
about opportunities available in the business world as well 
as stress the inportanoe of learning a craft and running a 
business. Seventy-two studaics in grotps of 12 attencled the 
three sessions. Each groi^) had a panel of entrepreneurs and 
a moderator v*io discussed issues about starting and operating 
a business. 



Stag* 
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ID: 0016 



Title: 

Organizaticai: 
Contact Person: 



EWIREFREMURSHIP EDUCMTC»I IN 
VDCATIOJAL EDUCATiai 

Western School Corporation 

Donsdd F. COTinelly 
Vocaticaned Agriculture Teacher 
250 S. 600 W. Howard County 
Box 367 

^Russiaville, IN 46979 
(317) 883-5541 
(317) 589-8118 



Abstract: 

Ihe purpose of this program is to provide education on 
econanics for hic^ school youths. A pilot class met for five 
days per week for two semesters. Positive outocroes of this 
effort were students^ business plans for ventures th^ mic^t 
start scmeday, a business start-ip and ideas for e}5>ansion of 
an existing business. A text entitled The Creative Young 
Entrepreneur was written at Purdue iftiiversity to seaport the 
program. 



Stages 1 and 2 
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ID: 0017 



Title: 



MMSEEN BUSINESS OWNERSHIP 



Organization: 



Osseo Hi^ School 



Cjontact Person: 



jjori f^dm 

SeoQndary Business Educator 

317 2nd Avenue NW 

Osseo, MN 55369 

(612) 425-2323 Ext. 311 



Abstract: 

Die course will prepare secondary students to start and 
operate their cwn small businesses in the future. 
Ihe class will introduce students to each area of operation 
in a small business. It will provide general knowledge of 
vdiat makes a business work, vAiich is a vsQuable asset for job 
pr^>aration in ary business field, and it will provide 
students with an opportunity to meet with CMiers of various 
small businesses. 

Students will develop a realistic business plan after 
ccaiducting an interview with a similar business. Students 
will also learn hew to run a business using the Sandwich Shop 
simulation fron McGraw-Hill. 



Stages 2 and 3 
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ID: 0018 

Title: "ENIREERENEUR5HIP-A VIDEO STORY" 

QrganizaticHi: Tri-Oounty Vocational School 

Contact Person: Graoe Essex 

Vocational Si?)ervisor 
Route 1 

Nelsonville, OH 45764 
(614) 753-3511 

Abstract: 

A videotape was developed to ^>ark an interest in 
entrt^reneurship for both students and teachers in vocational 
education programs. Ihe videotex focuses on four former 
students are currently successful entrepreneurs. Each of 
these students ccxisiders that their involveoaent in vocatiOTied 
job-training helped than to establish businesses in their 
respective ocnuiinities. 

Stage 1 
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ID: 0019 



Title: BUSINESS FRINCIPIES & MANAGEMENT 

Qrganizaticxi: Dassel-Cokalo Public SctKX)ls 

OcMitact Pearscxi: Joe Hannala 

Vocationed Director 

Highway #12 and County Road #100 

Ookato, MN 55321 

(612) 286-5531 



Abstract: 

The purpose of this class is to help hich school stuc2ents to 
increase their awareness about business and to develop basic 
skills as they relate to marketing in a c^italistic ecc»«iiy. 
Students obtain their information mainly from their 
texUxKdcs, however the teacher does supplement the material 
with information from periodicals and the media. Lecture 
discussion format is xised althoucjh small-grotp interaction 
may take place at various times. 

This is a two-semester course that may be used as a stepping 
st^ne to on-the-job emplqymmt in the student's senior year. 



Stage 2 
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ID: 0020 



Title: SPOIUGHr CW ENEREFREIJBURS 

Qrganizaticai: Penta County Vocational School 

CcxTtact Person: Marlene Jones 

Sij()ervisor 
30095 Oregon Road 
Penysburg, OH 43551 
(419) 666-1120 



i^bstract: 

This program is concerned with prcrooting entr^reneurship as 
a career choice. A brochure used to showcase graduates from 
the program is seen as an accurate way for identifying and 
presenting to hi^ school students such role models. 
Entrepreneurs from all vocational service areas were 
identified for the brochure and a directory for future use by 
vocaticsial teachers. Ihis activity was designed to remind 
hi^ school students that entrepreneurship is an iiiportant 
part of the curriculum in a vocationad school. 



Stage 1 
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ID: 0021 



Title: 

Organizatiai: 
Contact Person: 



VDCATiaiAL YOUIH QRGANIZATIOJ 
ENIREDFRENEURSHIP FRQJECT 

Lorain City Schools 

Ron Von Gunten 
Vocational St^^ervisor 
1020 Seventh Street 
Lorain, OH 44052 
(216) 246-5000 



Abstract: 

This program iirplexnents the PACE entrepreneurship curriculum 
as a ocnponent of youth club activities. U^on ocnpletion of 
the instructional hi^ school vocational activities, the 
students will be able to demonstrate an understanding of the 
ei^teen units presented in PACE. 



Stages 2 and 3 
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ID: 0022 



Title: SMALL BUSINESS & 

EWTREEraNBURSHIP 

Organization: Sacramento County Office of 

EducaticMi (RDP) 

Contact Person: Rj-ck G. Bergman 

Smcdl-Business Project Coordinator 
9738 Lincoln Village Drive 
Sacramento, di 95827 
(916) 925-7611 



Abstract: 

Ihe purpote of the Small Business Management ccurse is to 
enable the adult as well as the secondary student to innovate 
and develop a systematic ^*how to" approach to establishing 
and operating a successful small business. Ihey offer a 16- 
week course for secondary students, eight weeks of \Aiich are 
spent as interns on a management training site related to 
student interest. The 12-week course for adults ccaxsentrates 
on operational and financied areas for small-business 
owners. 
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ERIC 



® D 22 



ID: 0023 

Title: ENIREFRENEURSHIP 

QrganizaticHi: Central Canpus 

Contact Person: Terry J. Ep.ton 

Marketing Bducaticai Coordinator 
1800 Grand Avenue 
Des Moines, lA 50307 
(515) 242-7865 



MDstract: 

Uiis entrepreneurship course is designed for hicfi school 
students who plan to irajor in business administraton in 
college, and for students have as a caieer objective, 
business nanagement anchor business ownership. The first 
seanester is a ccnprdiensive stuc^ of business principles 
and loanagesnent, and the second seannester is a stucfy of vAiat it 
takes to start and run one's own business. This includes 
learning the personed skills that one needs to be an 
effective entrepreneur, and how to apply those skills to 
self-enplqyment. 



Stages 2 and 3 
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ID: 0024 



Title: 

Organization: 
Contact Person: 



READY S.E.T. GO 

(S.E.T. = Self-Eraploymeait Training) 

State of NE D^>artroent of 
Ec»n(>nic Development 

Joan Podraza 
Job Training Liaison 
P.O. Box 94666 
Lincoln, NE 68509 
(402) 471-3780 



Abstract: 

Hiis pilot program was designed to assist individuEds in 
assessing their interest, motivation and ability to becscme 
self-enployed. It is operated throu^ ten consnunity colleges 
and fcur^year colleges as an adult education program. 
It offers options to many rured people \iho may have been 
dislocated due to the agricultural sluirp, and meets the 
resulting need for new businesses or to si^pleinent farm 
income. This project represents a partnership between state 
econanic developnent, vocatiorcil education, hi^er 
education, and JTPA personnel. 
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ID: 0025 

Title: EhfTREFRENEURSHIP 

Qrgaj'^Tzation: Wentzville Hi^ Sdiool 

Contact Person: Hblli B. Heirtung 

Marketing Education Coordinator 
600 Caitpus Drive 
Wentzville, MD 63385 
(314) 327-8683 Ext. 315 



Abstract: 

Completion of this course will enable the student to analyze 
possible snail business opportuniti^^ and develop a business 
plan including necessary information in constructing a 
pro^jectus to present tc a financial institutiai. And inost 
inportantly, it provides opportunities for identification 
and utilization of resources to assist and advise in the 
research needed prior to starting a business. 
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ID: 0026 



Title: 

Organization: 
Contact Person: 



ENTREEKENBURSHIP OMJFEE^^CES 

Toledo Public Schools 

Oorine L. Wooley 
Career/Oansumer Coordinator 
c/o Devilbiss Hic^ School 
3301 Upton Avenue 
Toledo, on 43613 
(419) 473-3165 



Abstract: 

The purpose of the Toledo entn^jreneurship conferences is to 
provide opportunities for vocationcLL students (seniors, 
juniors and staff) in the Toledo Public Scnools to learn 
about career opportunities in entrepreneurship and small 
business. The goal is to provide students with current 
informatics on small business opportunities in the local area 
to enable them to consider this career field. 

A series of eight, three-hour conferences were presented at 
ei^t hic^ schools. A speaker and a panel of four fonner 
graduates from each hic^ school was organized to provide 
vocatioml students with role models in entrepreneurship and 
smedl business in the local area. 



Staye 1 
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ID: 0027 



Title: ENIREFREJJEURSHIP 

Qrganizat^^'' - Marshfield Hi^ School 

Ocartact Person: Harry N. Tingley 

Forest St. 

Msurshfield, MA 02050 
(617) 837-2693 



Abstract: 

The en^liasis of the course is to increase the hic^ school 
student's awareness throu^ the use of business simulations. 
Ihe program uses four oonputers to run ocniputer simulations 
that enable the student to ejqperience a situation that 
requires the use of entreprenaarial skills. Ihe coitputer 
simulations become discussion generators to help students 
begin to understand seme of the ocxrplex prcfoleirs in the 
operation of a business. Hie disbelief vihen their oonpany 
goes out of business, due to poor management, is hard to 
create using any other itiethod of instruction. Students 
canpete in a realL^tic way, and gain inportant e)^)erience in 
business decision-ma]cing. 



Stages 1 and 2 
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ID: 0028 



Title: EHIREFrailEURSHIP 

Organizaticai: Odessa R-7 Hir^i School 

Contact Person: Robert Schrader 

Marketing Education Ooordinator 
713 South Ihird 
Odessa, ID 64076 
(816) 633-5533 



Abstract: 

This program provides students with an overall understanding 
of small business in a cne-s€xnester oourB3« Skills 
required, education, and a sound base of e^q^erienoes are 
areas of enphasis. Also covered are the legal requirements 
of business cxvnership. 
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ID: 0029 

Title: BUSINESS MANAGEMENT 

Organization: Brainerd Senior Hi^ School 

Contact Person: Bcainie Cunterland 

Marketing Instruc±or 
702 So. 5th St. 
Brainerd, MN 56401 
(218) 828-5264 

Abstract: 

This program for hi^ school students will heTp them 
concsentrate on the operations skills, social developroent, 
math and CGnrunicaticns skills, management, merchandising, 
and sales praiotion skills needed to set and suooessfully 
operate a small business. It is offered for 12 weeks at the 
beginning of the school ywur, and results in students 
developing a plan for their own businesses. The instructor 
attended a sunroer caitp called the Minnesota Business Venture 
to learn hew to deliver this course and identify resources 
and ^)eakers. 

Stage 2 
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ID: 0030 



TiUe: BUSINESS 

MANftGBMEOT/ENT 'SFRENEURSHIP 

Qrganizaticvi: Brainerd Technical Institute 

Ocxitact Person: Tcro Reese 
/ Instmctor 

300 Quincse Street 
Brainerd, MN 56401 
(218) 828-5344 



Abstract: 

This is a two-year ocurse of stucty for an Associate in 
^jplied Science Degree (A.A.S.)/ granted jointlv by Brainerd 
AVn and Brainerd Ccntnanity College. It prepares part-time 
or full-time students to be business-cMiers, or to work in 
managenient for other business firms. 
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ID: 0031 



Title: 

Organization: 
Contact Person: 



INDIANA PARTNERS IN ECUCATIW 

Four Star Partners, Inc. 

LaVeme M. Trager 
Director/Manager 
933 E. 37th Ave. 
P. O. Bex 250C 
Hobart, IN 46342 
(219) 947-1500 



• 



Abstract: 

Hie goal of this progrson is to provide hands-on applicatiOTi 
of classroom learrang to a business setting. Ihis 
organization sets \sp continuing '^partnerships" all over 
Indiana and in sane other states between various public 
school classrocnis and particular businesses. It operates at 
eleroentary, secondary, and post-secondary educational levels. 
It has used the corporate partnerships to allow students to 
e)q>lore fields of future ewployment they otherwise could not. 
Schools and business have coone to readize the joint 
re^xsisib.Uity of the area's econoroic future, and v*iat 
responsibilities each nust take to make it successful. 
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ID: 0032 



TiUe: 

Organizaticai: 
Contact Person: 



ENIERFKD5E SKILL DEVEDDFMENT 
FRDJBCr FOR YOITIH 

Richfield Central ^ool 

Richard Corso 
Coordinator 

7145 Harriet Avenue South 
Richfield, MN 55423 
(612) 861-7481 



Abstract: 

This is a partnership of the local educational agency, 
JTPA, university, and local fciisiness that is designed to be a 
national model of cooperative action. The prtjgram was 
seated to provide youth with opportunities for understanding 
the growth and potential of entrepreneurism, to understand 
and urplenent sound raanageaaent practices, and understand 
business operation principles. It is funded by U.S. West and 
Henn^in County JTPA, and targeted for high school drop-outs 
oj: potential drop-outs. Hie University of Colorado is 
reqxmsible for training the pilot prcjgram instructors. 
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ID: 0033 

Title: ENTREERENBUR PRDG5WM 

Organization: Yakima Vcilley Ocranunity College 

Contact Person: Psmiela M. Rucker 

Instructor/Coordinator 
Entrepreneur Program 
P. O. Box 1647 
Yakima, Wl 98907 
(509) 575-2915 
(509) 575-2375 

Abstract: 

This program assists adults v.tio wish to start a horoe-^^ased 
business. It ccnisists of 3 oourses during vAiich the student 
ccnpletes an individualized business plan, assesses his/her 
business skills, and learns about business operations. It is 
offered in the evenings during feJ.1. winter and ^ring 
quarters, aLonq with related oourses in business vMch will 
qualify students for a Certificate of Entrepreneurship. It 
is particularly designed to assist single heads of household 
to supplement existing inccne. 

Stages 3 and 4 
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ID: 0034 



Title: SMALL BUSINESS ORGANIZATICX^ AND 

MANAGEMENT 

Organizaticai: National Tech. Institute for the 

Deaf 

Ccantact Person: Dr. Harold E. Fcumeth 

Professor of Business 
One Lont) Memoricil Drive 
Rochester, NY 14623 
(716) 475-6548 



Abstract: 

"Small Business Organization and Management" is an elective 
course for (deaf) business and technical majors v4io have 
oonpleted prerequisites in management, marketing or general 
accounting. Such a course allows students the opportunity to 
apply their newly-learned skills in a business enterprise of 
their own creation rather than depending entirely cai being 
enplqyed by others, as deaf individuals have traditionally 
dona. It is a cap-stone experience to integrate the skjJis, 
knowledge and attitudes into a meaningful v*ole. 
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ID: 00- 5 



Title: 

Organization: 
Contact Person: 



NATiaiAL ENiVEtKENEBUSmP 
ACMXMIES 

NationaO. Entr^reneijrship 
Academies 

Christine M. Miller 
Program Director 
P.O. Box 5521 
Bloondngton, IN 47402 
(812) 337-5700 
(317) 629-4161, E>Ct 288 



Abstract: 

This is a professioncil development program for college 
students a^iring for entirepreneuried careers. IndividucLL 
Academies are located in Blocroington, Indianapolis, Denver, 
Sacramento and Los Angeles, eacii affiliated with the 
BloGniington headquarters. Other sites were scheduled to 
start \jp in 1988 . All currently enrolled university graduate 
or undergraduate students, from any discipline, are eligible, 
as soon as they oanplete at least three sesnesters of college 
work and have at least three semesters remaining. Ihe 
program ccnbines seminars, hands-on business eaq^eriences, 
internships, confidence-building, and ej?)erience in how to 
start a business. 
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ID:?036 



Title: 



ETiTREFrailEURSHIP 



Organization: 



Juneau Business Hi^ School 



Contact Person: 



Mary Jo Bracken 
Entrepreneurship Coordinator 
6415 W. Mt. Vernon Ave. 
Milwaukee, WI 53213 
(414) 476-5480 ext 43 



Abstract: 

Ttie focus of this program is to prq)are seoonclary students 
for business cMiership. The program is designed for a four- 
year specialty hi^ school. Students in the ninth grade take 
two required business-related classes: Career Education 
(vAiich helps the student develop goeil-setting, planning and 
evcduaticai skills) and Micro-Keyboarding (for catputer 
literacy) . Sophonores develop CGnpetencies in business 
ownership and operations via three projects in addition to 
core curriculum. 

Juniors may ^)ecialize in the Marketing Education Program, 
the Small Business Management Program or the Start Your Own 
Business New program. 

Actual businesses are formed in the junior year, financed 
throu^ the Entrepreneurship Foundation of the school, with a 
12 percent interest rate to be repaid by the student. 

Seniors have three options: enroll in the Marketing 
Education Co-op Program, enroll in the Business Seminar Co-op 
Program, or take credits in a specialized area at the 
Milwaukee Area Technical Institute, a post-secondary 
technical institute. This option allows students to 
^)ecialize in the vocational training of their choice. 



Stages 1-2-3 
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ID: 0037 



Title: 

Organization: 
CcMitact Person: 



Gh'iTiNG DOWN TO BUSINESS— WHAT'S 
IT ALL ABOUT? 

Ooean County Vocational Technical 
School 

Richard C. Denaria 
Small Business Management Instr\K:tor 
Old Fredhold & Bay Lea Roads 
Tcros River, NJ 08753 
(201) 349-8425 



Abstract: 

Ihe purpose of this program is to provide vocational 
education hi^ school students with an introduction to career 
optics of small business CMiership. Gifted and talented 
students (selected on the basis of grades and teachers* 
evaluaticxis) are offered this course to provide them with an 
introduction to the career option of small business ownership 
and meuiagenient skills needed ' )r successful operaticxi of a 
smstLl business. Students were excused from regular 
vocationad classes one day per week for the two and a half 
hour class for one semester. 



Stages 2 and 3 
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ID: 0038 



Title: 

Organization: 
Contact Person: 



UPPER VAUEY 
CEMTER 



BUSINESS RESOURCE 



Upper Vall^ Joint Vocational 
School 

JcHi Hef fher 
Coordinator 
8811 Career Drive 
Piqua, OH 45356 
(513) 778-8419 



Abstract: 

The Business Rescuroe Center is an ongoing service that 
provicJes a one-stop business assistance center for new and 
developing businesses. It is part of the state's Small 
Business Develcpnent Center (SBDC) system as well as Ihe 
Snail Business Management program funded by the (Siio 
Department of Vocational and Career Education. 



Stages 4 and 5 
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ID: 0039 



Title: YCXJR KEY TO SUCCESS 

Organizatic*"*; South-Westem City Schools 

Contact Parson: Mariwyn Haueisen 

Vocational Director 
2975 Kingston Avenue 
Grove City, OH 43123 
(614) 875-2318 



Abstract: 

The purpose of this project is to provioe opportunities for 
16,000 district students and 80,000 ccnniunity residents to 
v:Iew an informational and motivational video or^ antation on 
successful entrepreneur graduates, and to in . jase t^Y^ 
v: rs pride in the hi^ school district. It has teen used 
successfully to acocraplish their goals, and in addition, the 
project helped the school district discover hew any of thoir 
graduates are now entrepreneurs. 
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id: 0040 

Title: E^^IREFRE^IEURSHIP 

OrganizaticMi: Globe Hi^ School 

Ctontacu Person: Jim Richards 

Marketing Education Teacher 

501 Ash Street 

Globe, AZ 85501 

(602) 425-3211-Ext. 262 

Abstract: 

The Marketing Education .^rogram at Globe Hic^ School has been 
developed to serve the educational needs of individuals 
within the framevork of their marketing careers, inrtiether they 
be preparing themselves for entry into the field, upgrading 
themselves in their work specializations, or involving 
themselves in management decision-making activities. 
The first two years of the program focus chi marketing 
ccinpetencies for general employment. The third year is 
entitled Small Business Mcinagement, and meet's the state 
requirement for Free Enterprise Credit. Each student is 
requii«i to cotplete his/her cwn business plan, and may be 
ocnibined with a work e3q)erienoe in a small business 
that earns high school credit. 
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ID: 0041 

Title: SMALL BUSINESS MANftGEMENT 

Qrganizaticai: North Central Itechnical Iiv=^ittrt:e 

Contact Person: Sharc»i Bendickson 

Coordinator 
1000 Carrpus Drive 
Wausau, WiscxDnsin 54401-1899 
(715) 675-3331 ext/360 

Abstract: 

The Small Business Management Program enables vrould-be small 
business operators, to evaluate their motives for starting a 
business, and to e3^1ore the feasibility of their pniposed 
product anchor service to be successful. The progr a m seeks 
to help people develop the skills needed to be a small 
business manager. An entrepreneur^nip certificate is offered 
to those v*io taKe 18 of tne one-credit cxxirses offered, and 
ar ^^issociate Degree is offered to those viho oonplete 68 
credits in sanKxll business management. 

Stage 4 
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ID: 0042 



Title: 



RURAL WCMEN FRDEKEETORSHIP 



Organization: 



Rural WoBnen Proprietorship 
Project 



C5»Ttact Person: 



Darlene J. Farmer 
Coordinator 
825 High Street 
Hazard, K£ 41701 
(606) 439-5856 




Abstract: 

Ihe Roral Woroen Pncaprietorship Project provides naral woroen 
the cpportunity to participate in training specifically 
designed to promote sex equity, and increase skills and 
kncwledge necessary to suocessflilly operate a small 
business. 

The gocd is to enc:Airage wcmen in a rural envirxxmient to 
overocme traditional sex bias and participate in training and 
counseling activities designed to enhance suooessflil small 
business operations 

Ihe program provides a series of training workshops 
tailored to the needs of woroen entr^reneurs. The workshops 
are conducted in each of five counties that are served by 
Hazard Ctonmunity College. Individualized counseling and 
technical assistance is also made available for specific 
problems of women in start-v?5 and ongoing phases of business 
operation. 
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ID: 0043 



Title: CENIER FOR BUSINESS AND INDUSTRY 

Organization: Wiiversity of Toledo Ccnrounity and 

Techniccd College 

Contact Person: Dr. RonaJd J. Sh^jpard 

Director 

2801 West Bancroft Street 
Toledo, OR 43606 
(419) 537-3109 



Abstract: 

Tte Center for Business and Industry engages in public and 
private partnership for the development of customized 
training and other ixisiness outreach services in orxler to 
in{nxve eaoaployee and roam^facturing productivity, with :^)ecial 
enfiiasis on snail business. To meet client needs, the Center 
offers: 

o Trainiijg needs assessnent 

o Elrployee/manageroent training 

o i^rentioe training in skilled trades 

o ••Train the trainers^^ programs 

o Conixiter explications, including rttwtics and 

software develcpnent 
o Statistical Process Ccantrol inplementaticxi 
o Market surveys 

o Small business strategic planning 

o Proposal writing and effective presentaticxis 

Various members of tlie collage faculty provide training on 
a contractual basis with each business. 
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ID: 0044 



Title: 

Qrt|anization: 
CcxTtact Perscxi: 



BUSINESS MANAGEHE2fr AND OWNERSHIP 

Eden Area R.O.P. 

Verda McMullen 
Teaciier/Ocxsrdinator 
Marketing Education 
15225 Wicks Blvd. 
San Leandro, CA 94579 
(415) 483-7219 



Abstract: 

The purpose of this course is to jxsai ,^ hi(fii school students 
aware of their re^x^ibilities in future roles as managers 
or business owners. In pursuit of this objective, the 
Maiketing Education p rogr a m provides an introduction of the 
skills, attitudes and knowledge of managers and 
^itrepreneurs. A structured classroGm curriculum, on-the-job 
cocperative training oonponent, (which makes the students 
aware of managerial oonpetencies) , and a professional youth 
organization, DECA, (to develop leadership rei^x^ibilities 
and qualities) oonprise the content of this curriculum. The 
course lasts for one school year, or nine mcanths. 
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ID: 0045 



Title: 



YCUIH OBCfiNIZKnati PROJECTS 



Qrganizaticai: 



Mid East Vcxaticaial ScSiool 
District 



Ocaitact Derson: 



Georgiana Mangels 

Marketing Bducaticjn Cdordinator 

400 Richards Road 

Zanesville, OH 43701 

(614) 454-0101, Ext. 58 



Abstract: 

The school has a club activity period for high school 
students during vAiich spealoers and videote^ses provide an 
oriOTtation tc^i^ards entrepreneurship for the nenbers. 
Individual classes or entire clubs nay use the videotexes and 
aoocBpanying WDridxx>ks for their program. Local speakers are 
videot€5)ed to add to this resource library. 
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Title: 

Organization: 
Contact Person: 



BUSINESS DEVELDIMEin' 

N^raska Business Develcptnent Center 
Iftiiversity of Nebraska at Omaha 

Sterling B. Rent 

Assistant Director 

Ifliiversity of Nebraska at Omaha 

Omaha, NE 68182 

(402) 554-8381 



Abstract: 

Ihere is currently a Nebraska Business Development 
Oerto, on each of the five University of Nebraska canixises. 
All their progams are scheduled through the Assistant 
Director of Training. Requests for prcagranB by topic, date 
tune and place are received through a local Chanber of 
Oonineroe, ocnmercial club or trade association NBDC 
programs are conducted in 50 comnunities, more'than 100 
programs, with 5,000 participants each year. This is the 
tenth year of providing resource services to Nebraska 
businesses. Workshops are usually three-hour, non-credit 
programs offering tips to inprove business operations, or to 
correct business problems. Loccl sponsors pay a minimum of 
$100 for each program, and are reqxxisible for prarotion of 
the workshops. 
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ID: 0047 



Title: 

Organization: 
CcxTtact Persai: 



EXPLORING ENIREETOlffiURSHIP WTIH 
HIGH SCHCWL SIUDEWIS 

BeedTWDod Hi^ School 

Mrs. Gerri Miracle 

Heme Eoonondcs Teacher 

Beechwood Hi^ School 

54 BeeciiMOod Rd. 

Ft. Mitctell, Kentucky 41017 

(606) 331-1220, ext. 27 



Abstract: 

Hie purpose of tliis two-^week unit in an Adult Living home 
econcndcs class is to introduce hicfi school seniors to 
entrepreneurship as a career option, a d to teach than the 
overall risks and regards of entrepreneurship. 
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ID: 0048 



Title: 

Organization; 
Contact Person: 



SMALL BUSINESS MANAGEMENT 

Erie 2 Chaiitauqua-Cattaraiigus 
BOCES 

Dc^iald Grasso 
Director of Vo-Tedi 
3340 Baker Road 
Orchard Park, N.Y. 14127 
(716) 662-0135 



Abstract: 



This program is intended to assist the novice in initiating 
or iitproving business practices. The length of the pr ogiam is 
10 weeks in duration, three hours per v/eek. It serves adults 
in the cxnnunity with special enphasis on single parents and 
di^laced hcnianakers. 
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ID: 0049 



Title: 

Organization: 
Contact Person: 



SMALL BUSINESS MANAGEMENT 

Dutchess County BOCES Adult 
Program 

Edwin Hostetter 
Salt Point Turnpike 
Pouc^ike^ie, N.Y. 12601 
(914) 471-9203 



Abstract: 

This program includes ei^t thrae-hcur sessions to help 
adults in the ooninunity determine the advantages and 
disadvantages of going into their omi businesses. The 
program covers horoeHbusiness reguireauents, insurance, 
bookkeeping, financing, credit, advertising 
franchising, and btying another business. The instructor 
draws an personeiL business e3q)erience and training as an 
accountant. 
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ID: 0050 

Title: BUSINESS INPOFMma^ PPOCESGIN'" 

Organization: Lister C3ounty BOCES 

Contact Person: Business Instructor 

P.O. Box 601 
Port Ewen, N.Y. 12466 
(914) 331-6680 

Abstract: 

This program instructs high school students on the role of 
business in the American econany. It teaches them hew to 
plan for the future and correct prdDleans as fast as possible. 
The principles of entr^reneurship are mentioned throu^out 
the two-year study of data processing and accounting. 

Stages 1 and 2 
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ID: 0051 



Title: STARTING A BUSINESS 

Organization: Larx±prtont-MainEu:Dr^^ Center for 

Continuing Educaticxi 

Contact Person: Paula Shaitoian 

Director 

Mamaroneck Hi^ School 
Palmer Unit 

Mamaronedc, N.Y. 10543 
(914) 698-9126 



Abstract: 

This is a ttiree-hcxir workshcp to help adults leeuin how to 
increase chances of success by starting their own businesses 
on sound financial footing. Ihey will learn where to get 
financing, how much cash and credit is needed, and how to set 
vp a bookke^ing system. Legal requireanents, tax and record- 
keying forms and incorporation information will be covered. 
Forms will be distributed and e}q)lained, and discussion 
encouraged. We have recently added this course to our 
offerings and have found evaluations made by students to be 
very positive. 
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ID: 0052 



Title: SMALL BUSINESS DEVEXDFMENT 

CEMTER 

Organization: Coming CJoramunity College 

Contact Person: Judy Smith 

Director 

24-28 Denison Parkway W. 
Coming, NY 14830 
(607) 962-9457 



Abstract: 

This program is one of many nationwide designed to assist 
small-Hisiness owners and operators in the establxshment 
and/or jL>rofitability of their business. It is partially 
funded by the U.S. Small Business Administration and in New 
Yoric it is also funded by the State Ifiiiversities of New York 
Research Foundation. 

Most activity is conducted in individual counseling 
sessions. A variety of seminar/workshops are held thrxxi^out 
the year to augment special needs vtiich surface in counseling 
sessions. 
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ID: 0053 



Title: IHE SMALL BUSINESS TRAINING 

FRDGRAM 

Organizaticai: Entr^reneuriaj. Develcpment 

Center 

Contact Person: Patricia Laino 

Director 

Herkimer County Conimunity College 
Reservoir Road 
Iferkimer, NY 13504 
(315) 866-0300 



ERIC 



riiDstract: 

In keying with the ocati's efforts to foster eooncmic 
develciment and small business success, Iferkimcr County 
Oonitunity College has established the Entrepreneurial 
Development Center on their canpus to achieve the broad goals 
cxitlined in a five-year plan as follows: 

o To establish and continuously operate the Small 
Business Training and Entrepreneur Center at the 
Heridmer Count/ Conmunity College for the broad 
purposes of prcjoting eoononiic develcpnient 
throu^ the Small Business Training Programs 
(SBTP) , and provide ongoing assistance to small 
businesses in order that th^ continue to succeed 
and grew. 

o To conduct two Small Business Training ^rtycjrar-^ (SBTP) 
this year. Each program will consist of five tnodules of 
four sessions each. Priority ^d^l be given to: (1.) 
e^qpanding existing businesses, ( upgrading existing 
businesses and (3.) developing new businesses. 

o To ccxxiuct five formative evaluations (one after each of 
the SBTP modules) in order to assess (acoordir^ to the 
participants) the content ard process activities of the 
tra ining program. 

o To maintain a continuous linkar-^ with fAl past and 
present SBTP partioipants. PresenO.y there are 163 SBiT 
graduates from Spring, 1985, thixxfcg^i Spring, 1987. 

o lb be alert for, ard be available to assist special 
populations v*k> are in need of the SBTP and the services 
of Che Center. 
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o To maintain a linkage with all small business rt»scxirces 
aiined at sucx:essfully satisfying the Center's goals and 
objectives. 

o To establish an Advisory Canmittee fo^ the Small 
Bus ness Training and Entr^reneur Center. This 
cxxvnittee will provide additional guidance to ensure 
continuous effectiveness of the Center's activities. 
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ID: 0054 



Title: 

Organization: 
Contact Person: 



aXM»CA NEK YORK STATE SMALL 
BUSINESS DEVELDFMENT CTKTER 

Onc»idaga New York State Small 
?^r:iness Develcproent Center 

Robert Vcimey 
Director 

1201 E. Fayette Street 
Syracuse, NY 13210 
(315) 475-0083 



Abstract: 

The Small Business Devalopnent Center provides manageanent 
and t'Sduiiccil assistance to start-i?) and existing small 
firms. It uses both paid and free consultants for training 
programs (20 percent of progr a i r ) and direct, one-^to-one 
oc^mseling (80 percent of program) . 

There were 433 tr linees in 12 training seanainars v*iich 
totaled nearly 18,000 training-contact hours. Such areas as 
ccMTstmction managenent, ^nil-order businesses, business plan 
developient, hcme-based businesses, small business for 
dislocated workers, etc. 

In a 14-month period, October 1, 1986, to Decerrber, 1987, 
Oncndagai Small Business Development Center serviced 501 
smedHxisiness clients. The majori^ of the inquiries were 
in the following areas: 

o a \Ll Business Start-ups — 273 cases 
o loan I: . "•nnation Assistance — 83 cases 
o Marketing — 56 cases 
o Business Plan Development — 37 cases 

The end result was that $3,320,000 of new money was created 
for the ecQnomy. Additionally, 158 jobs were created or 
saved. 



Stages 4 and 5 



ERIC 



85 

D 55 



ID: 005^ 



Title: 

Qrganizaticsn: 
Contact Person: 



SMALL BUSINESS DEVEDOrMENT 
CEHTER 

Small Business Development 
Center, Mcxiroe Canmunity College 

Colette Crawell 
Director 

Small Business Development Center 
1000 East Henrietta Road 
Rochester, N.Y. 14623 
(716) 274-5001 



Abstract: 

This SBDC offers non-<TOdit seminars th£.t vary in length 
from one to six hours, and one week to months depending on 
need. Ihey use professional consultants to teach potential 
and existing sraall-tusiness owners, mostly in counseling 
format. 



Stages 4 and 5 
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ID: 0056 
Title. 

Qrganizaticn: 
OcxTtact Perscxi: 



VKMEN & MINCRriY BUSINESS ONNERS 

Institute for Businecs, Industry 
and Government 

Orange County Ccranunity College 

Diane Daniels 

Ccx>rdinatQr 

11 Bennett Street 

Middletown, NY 10940 

(914) 343-4926 



Abstract: 

Ei^iteen lcw^-cx)st training courses were scheduled fran 
January through May. Subjects include advertisincr, 
mrketing, tax preparation, ccnixiters, record keeping, 
managing, and networking. IVrenty to 30 business owners were 
e3q)ected to participate in the courses. Uie pi -o giam aiiss to 
have served 500 wonen and minority business owners v*ien the 
project ends. They am to have 600 wcmen and minority 
business cwners listed in a directory currently available, 
entitle Wcr ^ and Mincrity-Owned Businesses in Qranae 
Oounty. TInB oenefit of this program is for each 
participating business owner to utilize kriowledge gained from 
the seminars to expand and maintain his/her business. 
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ID: 0057 



Title: 

Organization: 
OOTrtact Perscxi: 



BUSINESS, INDUSIKY AND GOVERNMENT 

Institute for Business, Inciustiy 
and Government 

Orange County Ocranonity Ctollege 

Margaret Hof fionan 
Director 

Orange County Ccranunity College 
115 South St. 
MidcUetown, NY 10940 
(914) 343-4926 



Abstract: 

Biis institute provides training and retraining of existing 
business CMners and employees to st^jport eooncniic development 
in New York state. Courses vary based on the needs of the 
ocnnunity. 
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ID: 0058 



Title: 

Organization: 
Contact Persc«: 



BUSINESS SUPPORT FOR TARSETED GROUK 
Genesse C3aninunity college 

iJ/m Van DerBecJc-Bnnert 
Director 

Developnent C3enter for Business 
1 college M. 
Batavia, NY 14020 
(716) 343-0055 



Abstract: 

Ihe entrepreneurship programs at Genesee cy^r^i^ 
are a series of WDrtehrS rf^^^L^T^ Oomumty College 
business owners ^^wte^ JL^^^ ^ skills^f 
includes a seri^f^SSS!L^J2f^ «^ Bie f ontat 

business start^S toScS^ ^ ^ ^1 

financing, how^'r^S^'^S^^SS^^)^ <tevelcp„ent, 
^ing, daycare, e^^T^^^^^^^^ 

SJi?Si^ S i^^^^^^ learn t>. 
stages 4 and 5 
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ID: 0059 

Title: CERTIFICftTE IN ENHIEPREMEIJRSHIP 

Organization: Rockland C3cninunity Oollege 

OcxTtact Persc3n: lynn Lindeman 

Dean 

145 College Road 
Suffem, NY 10901 
(914) 356-4650 



Abstxact: 

Hie credit-&ee Certificate in Ehtrefneurslup is designed for 
those individuals \iho vdant to learn hov to set \jp and nengige 
their cwn businesses, to beocme entrepreneurs. Those adxeady 
in business can learn the skills necessary to noke their 
businesses thrive. In order to receive a certificate, the 
individued oust cGnplete all 18 course units taken frcm the 
PACE ojrriculum published by The Ohio State University. 



Stages 4 and 5 
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ID: 0060 



Title: 

Organization: 
Contact Person: 



WHEN & MINCXtnY ENIREFRENBURSHTo 
FRXiBCT 

Buffeao Public Sdiools 

Carol leClair 
Project Coordinator 
Rocm 808, City Hall 
Buffalo, NY 14202 
(716) 842-7906 



itetract: 

niis project is designed to help existing businesses owned 
by wGroen or minorities. It is organized to train them in 
business managenent skills specific to their businesses. 
Ihey should have zero to ten enployeai with the owner woricing 
full tiine in ttie business. It includes four^xxir workshops 
(8 - 12) , one-hour saninars (12 - 20) , and personal 
consultations. Ihe p rogr a m offers these people assistance 
for a \Aiole year. 
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ID: 0061 

Title: SMALL BUSINESS lEftRNING CEW- 2R 

Qrganizatlcxi: SUNY College of Technology 

Contact Perscm: Ed Fay 

Director 

Canton, NY 13617 
(315) 386-7036 

Abstract: 

This center provides needed sources to prospective and 
established small business CMiers. It provides seminars, 
individual consultation, and 2Kivioe on financia: assistance 
and business plans. 

Stages 4 and 5 
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ID: 0062 



Title: 

Organization: 
CcxTtact Person: 



SIWCESSFUL SEEP-EMPrj3YMENr 

Adult and Continuing Education, 
Board of Cooperative Educational 
Services. 

Rosenary Icfngo 

Coordinator 

Board of Cooperative 

Educational Services 
Pines Bridge Road 
Yorktcwn Heic^hts, NY 10598 
(914) 962-4787 



Abstract: 

This course is for you if you are unhappily enployed, 
uneasployed, under-enployed, or underpaid; if you want help in 
identifying a second career; or want to do better. Topics 
include: running a business from your otm home, saraall 
business entrefareneurship, effective coninunicatiOTs, tapping 
new levels of inspiration, it is a seven-^iour course offered 
on a tuition basis. 
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ID: 0063 



Title: SMALL BUSINESS OCMEUIER 

WORKSHOPS 

QrganizaticMi: New Yorl Ci^ Board of Education 

Ocantact Person: John B, Adam 

Assistant Director 

Adult Oocipationcd Training Program 

347 Baltic Street 

Brooklyn^ NY 11201 

(718) 935-4382 



Abstract: 

The state education department funded these workshops to 
train existing entrepreneurs in cotputer technology. The 
workshops are designed around the ocnputer needs of small, 
grcwing businesses. It enables entrepreneurs to choose, 
iitplenent, and maintain the ocnputer^Msed management 
information system most a^ropriate to their priorities and 
concerns. 
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ID: 0064 



TiUe: 



CX»rnNUED EDUCATTCW IN BUSINESS & 
INDUSTRY 



OrganizaticHi: 



Port Washington IMon Free School 
District 



Ctontact Pearson: 



Jean Napper 



Director of Cannunity and Educational 

Si^port 
99 Caxrpus Drive 
Port Washington, NY 11050 
(516) 883-4000 x321 



Abstract: 

The adult education progr a m consists of a number of different 
courses to provide iitproved skills and techniques for Port 
Washingtoi\ ooranunity businesses. They include: 

o Storefronts that Invite Custoners - A caie ni^t 
ser^sion to lielp storecwners iirprove their store 
windows to help attract custcmers. 

o Alien Amnesty Law for the Business Ocirinunity - A one- 
time informationeiL session designed to help business 
owners beccme aware of the law affecting their hiring 
practice. 

o Hone-Based Easinesses - The •»how^" of starting and 
running a home-based business; will provide skills to 
individuals who want to operate a business enterprise 
from their home. 

o Ifcw to Start Your Own Business - The "how-to" of 
starting a business. 

o ES3TS- & VEA-fUnded programs for businesses - 
Ptrviding training in computers, stpervision and 
interpersonal ooranunication based on specific ccnpany 
need; all funded programs are designed to iitprove 
productivity and increase business returns. 



Stages 4 ^xnd 5 
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ID: 0065 



Title: 

Organization: 
Contact Person: 



EUSINESS/INEUSTRY TWINING 
BOCES I Suffolk 
Sharon Fagan 

Siperviscr of Special Programs 
313 W. Main St. 
Riverhead, New York 11901 
(176) 727-1984 



Abstract: 

The program is just beginning its business/industry training 
programs. Plans are to offer short-term and eaaplqyer- 
specific training. A variety of locations will be utilized 
including the BOCES Technical Center, local ccnmunitY college 
and on-sib* locations for business/industry. 
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ID: 0066 



Title: 

Organization: 
Contact Person: 



ENTSEFRENEURIAL EDUCATIOJ 
RESOURCE CEMER (EERC) 

St-ate Lniversity of New York 
College of Technology 

Mr. Gene Yelle 
Administrator 
P.O. Box 3050 

Utica, New York 13504-3050 
(315) 792-7540 



Abstract: 

The EERC is responsible for collecting, evaluating, indexing 
and disseminating entrepreneurial, business and econoniic 
information to teachers of grade levels six throu^ 12 to 
assist in teaching entrepreneurship courses. Video tapes and 
^)eakers may be used to sqpplement literature requested by 
the teacdier. The information itay be obtained fran the 
center, or from the origincil source, as indicated in the 
directory. Regional seminars and workshops are cilso 
scheduled to st^plement the information. Most services and 
data are offered at no cost. 



Teacher Education 
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ID: 0067 



Title: 



OCMPBTENCY-BASED SMALL BUSINESS 
CWNEI^SHIP & MANAGEMENT FOR SINGIil 
PARENTS & HCMEHAKEI^ 



Qrvj^^zation: 



The School for Business and Oorameroe 



(jontact Person: 



Norman Nager 

Business Management Instructor 
350 Broadway 
San Francisco, CA 94133 
(415) 565-9600 



Abstract: 

The purpose of this course is to offer management training 
for single parents and heme makers to ensure business 
success, to identify entrepreneurship as an option for 
achieving financial independence, and to serve as a resource 
for students v*io stcu± their own businesses. 

The course, vAiich meets in three-hour sessions, five days a 
week, for four and a half months, has four key ccnponents: 

1. Small Business Manaa emgnt - 

Students learn hew to set up and manage a smeill 
business, and to determine their potential for a 
viable entr^reneuried career. 

2. Economics - 

Students learn the basic concepts of macro, micro 
and consumer economics v*iich directly affect 
managing a small business. 

3. Oororxrter Applications in Riig| Tv>gg 

Students are trained in computer literacy skills, 
including use of conpiters in business, knowledge of 
im/FC keyboard, business management simulations and 
information organization. 

4. Career Develoonent - 

Ihis ccnponent includes self -assessment; resume, 
cover letter, and tliank-you vnriting; and 
interviewing techniguec. 
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ID: 0068 



Title: BUSINESS AND FROfESSIQIAL 

DEVEDDFMElfr INSTITUTE 

Organization: Bronx Ocninunity College 

Contact Person: Claude D. Granc 

Director 

Business & Pnofessicned 

Developoaent Institute 
Vtest 181st Street & Iftiiversity Avenue 
Bronx, New York 10453 
(212) 220-6231/6238 



Abstract: 

Bronx Coitiminity College has been actively involved in 
helping to improve the eooncnty of the city^ and in 
oantrituting to the eoomnic welfare of the ocraunity. The 
college established the Business and Professional Development 
Institute (BPDI) to promote cairpus-business linkages^ and to 
provide employee training and professioned. courses and 
seminars. The college has begun to network with businesses 
throuc^iout the Bronx offering a variety of free and low-cost 
services. 

A partial list of ttva types of training offered throng the 
institute includes oonputer applications for business, 
retailing, marketing, advertising, business law, chemical 
safety training (required by law) , written and oral 
communications, manager and si^jervisor training, etc. 

The BPDI edso customizes courses and provides consultancies 
on a fee basis. 
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ID: 0069 



Title: 



C.A.S.T. ENIREEREUEURIAL EDUCAnOJ 
PEQJBCT 



Organization: 



College of the Arts, Scienoe and 
Technology 



Oontiict Peorsc^: 



Dr. A. Sangster 



President 
College of the Arts, Scienoe and 

Technology 
237 Old Hope Road 
Kingston, Jamaica 
(809) 927-1680 



Abstract: 




The purpose of the program is to integrate entrepreneurieLL 
education into the curriculum at the College of the Arts, 
Scienoe and Technology. 



Stage 3 
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ID: 0070 



Title: ENIREERENEURIAL SKILLS (J EW r ER 

Organization: East Bay Small Business 

Develcpnent Center 

Contact Person: Ananda ESiakti 

Executive Director 
Oiainnan of the Board 
Ehtnqpreneurial Skills Cfenter 
3871 Piedmont Ave. 
Oakland, CA 94611 
(415) 428-0944 



Abstract: 

The purpose of the center is to prwide entrepreneurial 
training and education to prcroote and create a snail business 
ccommity with hi^ ethical standards^ strong interacticxi 
skills, and a deep oomnunity spirit. It is specifically 
targetted to help women, youths minorities and the 
handicapped. 

Ihe center offers classes in ooninunication, motivaticxi, 
partnership, advertising, custcroer service, ccnputers, 
financing, etc. 

The hi^ school program is offered as a regular class at the 
sdKol. Students may register for one senester of the 
course, or two semesters if they want to open businesses. 
The center tries to make additional classes available, and 
encourage the students to take more than am year. 

Adults take 20 sessions of class in 10 weeks. They are also 
encouraged to take additional classes. 



Stages 4 and 5 
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ID: 0071 



TiUe: 

Qtganization: 
Contact Person: 



urn 



JRSmP CHAIIZNC3E GRfNT 



Second Stxpervisary District — 
Suffolk Ctjunty 

Dunna H. Reirsbilcdc 
Director of Ooctjational and 

Technical Education 
201 Sunrise Highway 
Ratchogue, New York 11772 
(516) 563-1013 



Abstract: 

"^^^^ «*«>1 students an 

overview and direct involvanent with day-to^y 
Tli^^-f^ operating suooessftil ftanchise. Uie 
involvanent wil. be unique in providing a p^4ctive frr^ 
both the i^nufactur^ ^tTseiirSe toL^SIS^SS SSl 
2^tor who has purchased one. An a«^^ ^tte 

and mutual support is critical to an 
understanding of this popular form of entrei^^i^rship. 

^Pj;°grBn will help students develop an understanding of 

S^S^tSSS^H ^ accounting^SSTS^i as 

2^^™^f business planning, c^ity c«toi ^ 
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ID: 0072 



TiUe: 

Qrgani;:ation: 
Contact Persai: 



ENTREFREMEURSHIP 

{SKKLL BUSINESS OHNERSHIP) 

Pioneer Hic^ Sctool 

Janet Duell 

Business Education Instnictor 
2650 Eighth Street 
Redding, California 96001 
(916) 243-1880 



Abstract: 

The purpose of this course is to prcvide awareness and 
CGBopetencies in small business ownership. 

Based on a school calendar of six-^mek units, the school uses 
PACE, an e ntr e yren eursfaip curriculum developed by The Oiio 
State Uhiversity. The class covers three PACE modules per 
unit, vAiich allows tiuae for gaining a genersd background of 
the module topic fay studying Levels die and T\^. Additional 
information is inparted to the students frGm other souroes, 
such as Level Three of the module, guest speaikecs, 
worlcsheets,. magazine and newspaper articles, and videos. At 
the end of each module, students* understanding of the topic 
is ev2duated. 

Bie content of the ccurse provides the students with an over- 
all awareness of e n t repr en eurship. Iherefore, the student is 
equipped with knowledge, skills and attitudes that make him a 
more effective consumer, enplqyee and possibly, an 
entrepreneur. 
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ID: 0073 



Title: 



APPLIED ENIREPRENEURSHrP EDOCaiTON 



Organizaticn: 



CEUTOll County AVEC 



Ctontact Perscxi: 



Carolyn Barnes 
Project Director 
P.O. Box 333 
Carrolltcn, K£ 41008 
(502) 732-4479 



Abstract: 

^^lied EMrepreneurship Education is a two-yeea: oourse 
designed for students viho have an interest in owning and 
operating a saraall busiress. During the first year students 
progress through two ptiases of training: development of 
kncwledge in the basic principles of entrepraieuEship and 
^lied learning through internship in five different ndni- 
shops located in the classrrcn. During these first two 
phases the students develop and use such skills as planning 
and problero-solving^ understanding esocnoroics, nanaging 
a small business, and developing innovative ideas for new 
products and services. During the second phase they actually 
open businesses in the school. 

Second-year students are those hic^ school graduates v*k) 
return frtin the first year of training. During the seoOTd 
year, students operate a small business located off caitpus, 
in on e of the ixununities v^ch the vocationsd school serves. 
Ccnnunity involvement in this program is strong with a group 
of business people anxious to be mentors or help in any vay 
possible. 



Stages 1-2-3-4 
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ID: 0074 



Title: 

Qrganizaticsn: 
Contact Person: 



EMTREFREMEURSHIP AS A CAREER 

Beechwocd Hi^ Sciiool 

Gerri Miracle 

Heme Eooncndcs Teacher 

Beechwocd Hi^ School 

50 Beedvaood Road 

Ft. Mitchell, Kentucky 41017 

(606) 331-1220, ext. 27 



Abstract: 

'Tie purpose of this program is to incorporate 
entrepreneurship education through cooperative endeavors of 
home econcmics, guidance and counseling. The 
entrepreneurship education is part of the home ecmomics 
classrocni exp&rienoa for hicfli school seniors, and part of 
guidance and counseling sessions for sophomores \*o are 
potenti2a vocationzLL-technical students. Fntrepreneurship 
reference materials are provided in the school library. 



Stage 2 
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ID:0u75 



Title: SMALL BUSINESS DEVEIDIMENT CEMER 

Organization: Sullivan County Qmnonity college 

Contact Person: Professor Joel Lemer 

ChaLcman of Business Division 
Sullivan County Ocnraunity College 
Loch aieldrane, New York 12759 
(914) 434-5750 



Abstract: 

The purpose of the Sullivan County Ccranunity College's 
aasiness Division, as part of the Small Business Developnent 
Center (SBDC) , is to ocwnsel individuals in the ocunty \iho 
are interested in starting new businesses or have questions 
about existing businesses. A representative fron the SBDC 
goes to the college each week to raeet with these people. The 
Business Division is responsible for arranging the 
^jpointments and providing the facilities, materieas and 
e5q)ertise in the entrepreneuiricil areas. 



Stages 4 and 5 
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ID: 0076 

Title: SMALL BUSINESS MANAGEMENT 

Organization: Warren Qxinty Career Centor 

Contact Perscffi: VicJqr k. Rash 

Warren County Career Center 
3525 North St. , Rt. 48 
Lebanon, C»iio 45036 
(513) 932-5677 

Abstract: 

The purpose of this program is to offer entrepreneurship 
education to people high school age or older, including 
prospective and existing business owners. Single parents and 
honanakers are a special target audience for the program. 
The program, vfeLch teaches the principles of business 
ownership, may be short-term, lasting one ftai day or more; 
or long-term, lasting the entire school year, or about 100 
hours. 

Stages 3-4-5 
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ID: 0077 



Title: ENTREFRENEURSHIP EDUCATICW 

INFUSION GRANT 

Organization: Western lake Ocxanty Vocational 

Education District 

Contact Person: Patricia O'Hanlon 

Director 
2705 River Road 
Willou^iby Hills, Oiio 44094 
(216) 942-1742 



Abstract: 

Ihe purpose of this grant was to teach secondary school 
students basic concepts of entr^reneurship, and establish 
a business within the school. 

Business classes established a novelty shop, purchased 
materials and sold a product, vahile operating this shop 
students learned accounting, banking, cost, profit, ordering 
anc? merchandising practices. 

The school also held an Entrepreneurship FaL: vhere various 
speakers focused on iitportant steps in starting a small 
business, students were provided with realistic expectations 
as far as goals, inccme anr^ the length of tiine necessary to 
establish a profitable biisiness. 

An International Trade \\brkshop was conducted. Students 
formed companies to buy a line of foreign products. Students 
learned about delivery time, shipping rates, duties charged 
on imports, and the rates of foreign ewdiange. 
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ID:007n 



Title: 



WHITE PLAINS OC»nTNUING EEUCATICW 



Organization: 



White Plains Public Schools 



Ctontact Persc»i: 



Andrew L. Monzello 
Director of Continuing Educaticai 
228 Fisher Ave. 
White Plains, NY 10606 
(914) 422-7333 



Abstract: 

The purpose of this workshop is to teach adults in the 
ocTOtunity the skills, tedjiiiqaes ^ind ptt)cesses necessary to 
start their own businesses. Hie lecture-discussion workshop 
consists of tv.io six-hcxir sessions held on Saturdays. 




Stage 4 




ERLC 



103 

D 79 



ID: 0079 



Title: 

Organization: 
Contact Person: 



SMALL BUSINESS TRAINING PROGRAM 
FOR SINGLE PARENTS 

Blue Valley Ccaranunity Action, Inc. 

Richard D. Nation 

First National Bank Building 

P.O. Box 273 

Fairbuiy, Nebraska 68352 
(402) 729-2278 



Abstract: 

The purpose of this program is to to meet the special 
prtplpyment and training needs of single parents and women in 
crisis. The program offers direct work e3?)erienoe/ 
individual ccunseling, self-esteem and other business-related 
workshops. This program offers participants the opportunity 
to obtain jobs in a small business setting. Throng the 
direct work €3q)erienoe and workshops, persons will gain 
first-hand knowledge of small business operations. 
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ID: 0080 



TiUe: the YOUIH EMTERFRISE CEWTRE 

QrganizaticHi: YIVYWCA 

Contact Person: Qiristl Stenger 

Program Coordinator 
1550 Carling Avenue 
Ottawa, Ontario 
CanacJa KLZ 7P8 



Abstract: 

The Youth Enterprise Centre offers students hi^-school age 
and older a ocnplete package of all the tools required for 
the start-ip and establishment of a business. U^xDn 
admittance to ti^ Centre, each entrepreneur may or may not be 
asked to attend a series of seminars in order oo \:pdate and 
refine their business techniques. 

Hie number of seminars to be attended is ocrapletely dependent 
on the knowledge, skill and e>^)erienoe of the entrepreneurs 
involved. Ihe seminars range from 20 hours to 12 weeks in 
duration. After ocnpleting the seminars, each entrepreneur 
wcxild have fully developed an operational Easiness plan 
inclucang financial projections. 

If the business plan is accepted by the Youth Enterprise 
Centre, the entr^reneur will then be provided with a 
ccnplete package of services made available to facilitate 
the success of his or her business. Ihese services include, 
but are not limited to: 

o Individualized office or manufacturing space dependent 
on need 

o Heat, hydro and maintenance of ccnition areais 
o Telephone answering and secretarial services 
o Use of conputers and related software 
o Photocopy ing service. 

In addition to the facilities provided, the Centre will have 
business consultants on staff to provide hands-on guidance 
and expertise to the entr^reneurs an all aspects of business 
operations v4iich inclvide, but are not limited to, accounting, 
marketing, financing and advertising. 
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ID: 0081 



Title: SMAU ^ u>iESS I£AFNING CENTER 

QrganizatiOT: State Ifiiiversity of New York-HSanton 

Cantcai Ctollege of Technology 

OcMitact Pearson: Edward J. Fay 

Director 

Canton College of Technology 
F&culty Office Builcaixig - Poem 512 
Canton, New York 13617 
(315) 386-7030 



i^bstracc: 

The Small Business Learning Center is designed to provide 
needed services to prospective, new and established small 
business cwners-managers. The center provides individual 
consultatic \ for potential entr^reneurs, financial 
assistance jounseling, and training information. Students at 
the center also learn how to fonmilate business plans, start 
a business step-by-step, and sell to the government. 



Stages 4 and 5 
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ID: 0082 

Title: STRRTING YCXJR OWN BUSINESS 

Organizaticxi: Erie, BOCES 

Contact Person: P. Starcwitz 

Supervisor 

2 Pleasant Avenue West 
lancaster. New York 14086 
(716) 686-2102 

Abstract: 

Biis 36-hcxar ocurse is designed for individuals \*io are 
interested in beoondng successful en tr epreneurs. Students 
are informed of the advantsiges and disadvantages of owning a 
small business. Course training tcpics inclvide an 
introduction to marketing, finance, personnel operations and 
business planning. Participants also deal with self- 
assessannents of their manageried potential, as v^ell as 
developing a business plan. Individual business counseling 
is also provided for each student. 

Stages 4 and 5 
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ID: 0083 



Title: 

Qrganlzatlc»i: 
Contact Person: 



SMALL MDOtElY BUSINESS TRAINING 
PROGRAM 

Govemment law Center 
Iftiiversity of Louisville 

Ceunrie G. Donald 
Associate Director 
340 Gardiner Hall 
Iftiiversity of Louisville 
LouisviMe, Kentuckly 40292 



Abstract: 

The puxpose of the program is to provide training in various 
areas of business inanaganent and finance to existing minority 
eiTtr^reneurs. The training is provided in seven all-day 
workshops held on a monthly basis. Die program pxvides 
managanent and f inancied assistance in areas requested by 
existing minority business owners in order to assist them in 
being successful manbers of the entire business ccmiunity. 
The woricshop topics inclijde: 

o business plan developnerit 

o marketing 

o financieJ. planning 

o strategic planning 

o oonstructiai manageatnent 

o the basics of st5)ervision 

o governmental contracting opportunities. 
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ID: 0084 



TiUe: 

Organization: 
Contact Person: 



EASHIC»J MERCHANDISING 

Southeast OGonunity College 

Dr. Linda Alexander 
Program Supervisor 
Southeast Conounity College 
880C Street 
Lincoln, Nebraska 68520 



Abstract: 

The purpose cr this 18-iQonth program is to train students for 
enplcyroent in aypaxel retailing: in sales, as a buyer, in 
di^lay and as an cwner. During the program students take 
business-related courses in accounting, merchandising and 
business English. Students can earn an associate's degree or 
a diplcna by satisfactorily ocnpleting the pr ogr a m. Program 
graduates will be qualified for positions in retail sales or 
entry-level retail managanent training, fashion coordinating, 
assisting the buyer or managing di^lays. The p rogi- am 
ccrabines the technology of fashion and the skills of business 
management. 
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ID: 0085 



Title: 



SMALL BUSINESS INPCMlATiai CHWER 



Organization: 



Hazard Ooninunity Oollege Business & 
Industry Techniccil Assistance Center 
(BITAC) 



Contact Person: 



Wayne M* larsen 
Coordinator 



825 High Street 
Hazard, Kentucky 41701 
(606) 439-5856 



Abstract: 

nie Small aasiness Information Center is an outreach progr am 
of Hcizard Ocnnunity College intended to promote eooncnic 
develo(inent and eBployroent gnx^ tJirxxig^ entrepreneurial 
education and the si^port of saoaall busin^ses. Bie oearter 
offers a series of small business ^^oricshcps on topics of 
interest to the aitrepreneur, such as business management and 
counseling skills training. Prospective entrepreneurs are 
provided with lusiness consulting services and incubator 
office space within the center. 

ThB program operates in an isolated five-county region of 
southeast KentucJ^ with a poor undereducated population that 
has been econanically dependent on the coal industry. 
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Title: 

Organization: 
Contact Pecson: 



SKML BUSINESS OWNERSHIP 

San Gabriel Hig^ SciKol— 
Alhanbra Schcxtl District 

<■ in M. Oianberlain 
Teaciier 

San Gabriel Hic^i SciKol 
801 Ramcna Street 
San Gabriel, C3^ 91776 
(818) 308-2371 



Abstract: 

i!liio?'^3S^^*^ priepares eooncndcally disadvantaged 
DuruOT and senior high sdiool students foJ the ocnSSties 
oftte business world, and allows than to earn aSiS^^ 
eooncnics and ocnixrt^ The stSSrtfleam 

tte d^iji and managanent of a snail business^^Sncf^ 
«;^irte^cal skills and i«:rBase their ct^^^ 



Stages 2 and 3 



lt7 

D 87 



ID: 0087 

Title: SMALL UUSDJESS MANftGEMENT 

Organization: Fontana Hic^i Schcx^l 

Contact Person: Dave Prather 

Coordinator 
Fontana Hic^ School 
9453 Citrus Avenue 
fontana, CA 92335 
(714) 350-7584 

Abstract: 

The purpose of this course *s to teacJi hit^ school students 
skills in planning, decision-niaking, interpersOTal 
oanaanication and entrepreneurial spirit necessary to be a 
successful small business operator. The class is divided 
into two cxcMs. Each crew works in the classrocm one yaeek 
v*ule the other crew operates the school retail store. Tttie 
creMS edtemate weeks throughout the year. In the store, 
each student learns to operate the cash register, fill out 
sales slips, count change, and do the payroll and inventory 
through a ocn|xiter. Students in the classroom operate 
coofMters using simulations and software necessary for store 
tracking, speakers and testing. 

Stages 2 and 3 
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ID: 0088 



TiUe: 

Organization: 
Contact Person: 



SHALL BUSINESS OWNERSHIP AND 
MANAGEMENT (ENIKEFREMEURSHIP) 

MocJesto City Schools 

lynn Block 

Marketing Education Instructor 
Modesto City Schools 
426 Locust 
Modesto, CA 95350 
(209) 576-4068 



Abstract: 

The purpose of both the adult- and hic^i school-levels of the 
course is to instruct students in areas related to business 
ownership and to provide applicaticai of necessary skills. 
Students develop skills and oonpetencies in business 
matheaaatics, manageanent and ooranunication techniques, sciles 
effectiveness, advertising, credit and collection, 
legal issues, marketing strategies, motivation and a 
oaiplete business plan. 

Daring the last quarter of the course, the hi^ school 
students oonplete an internship with a small business. They 
are edlcwed to choose businesses similar to those they are 
interested in starting. 

The adult program enocnpasses the same ocyncepts tailored to 
the needs of the individusds in the program. Students are 
able to select the modules that will benefit them in 
attaining their goals or in managing a business. Adiats who 
ccnplete the prescribed series of courses receive the same 
certificate as the hic(h school students. Adults may also 
receive certificates for individual modules oonpleted. 
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ID: 0089 



Title: 

Organization: 
CJontact Person: 



SECJONCftRY INIREPRENEURSHIP 

Department of Vocational Educaticai 
Uhiversity of Kentucky 

Sandra W. Miller 

Associate Professor 

Department of Vocational Education 

Uhiversity of Kentucky 

Dickey Hall 

Lexingtcsi, Rentuciky 40506-0017 
(606) 257-1210 or (606) 257-4271 



ERIC 



Abstract: 

Uie cxxirse is designed to be tatic^t as a one-semester class 
for i?]perclass secondary Business and Office students and 
others who ctoose it as an elective. Its purpose is to 
provide students with operational informatiOTi conoeming the 
initiation, manageanent and evaluatiof\/iollow-vp of an 
entrepreneurship endeavor. The instructors guide students 
through the steps that result in successful small business 
e)q)eriences. 

Topics addressed in the course inclixie: 

o Entrepreneurship: necessary personality, major risks 
o The aasiness of Entrepreneurship: economics, trends, 

goods and services, 
o Sroedl Business Ownership: pros/cons, licensing, 

marketing 

o Financing: loan opticais, financial si:?3port, capital 
needed 

o Recordkeeping: cash flew, credit policies, financial 
reports 

o legal Issues: regulaticxis, taxes, owner 

responsibilities 
o Inventory: needs, purveyors, pricing 
o Employee Relations: hiring, training, job 

descriptiois 

o Professionalism: networking, management skills. 
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ID: 0090 

Title: SMALL BUSINESS MANflGEMEM' EDUCMION 

Organization: Tucuncari Area Vocational School 

Contact Person: r. Neal Cassell 

Director 

Small Business Assistance Center 
824 West Hines 
P.O. Box 1143 

Tucuncari, New Mexico 88401 
(505) 461-4413 



Abstract: 

Uie purpose of this program is to help people who plan to 
open a sm^iLl business, and those who alreacfy own or manage a 
business, but want further ^)ecialized training, ihe course 
work IS custcm-designed with the individual's needs in mind. 
A large part of the clients are Hi^janic or ranchers' wives, 
and tourism is a ^)ecial focus. The program is divided into 
four kinds of activities: 

1. Vforkshop instruction - three hours, once a month 

2. Small gxxup instruction - as needed 

3. Individualized instruction - monthly, half-day, on- 

site visits. 

4. Instruction in business techniques. 

Ihe business techniques tavght in different trimesters of the 
three-year program include business planning, finances and 
recordkeeping, employee relations, advertising/marketing, 
taxes, insurance and adaptation to change. 

Program participants can also use the Small Business 
Assistance Oaiter, vftiidi ocaitains resounoe materials such as 
reference bcoks, periodicals, corputer hardware and software 
and sclf-pa'»3 instructional and self-help programs. ' 

Stages 4 and 5 
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ID: 0091 

Title: SECXM) CHANCE FOR DISPLACED HCMEJyiaKERS 

Organization: Butler County Oanmunity College 

Contact Person: Margaret Watts 

Director 

BOC Camnunity Resource Center 

613 N. Vt3i?n St. 

El Dorado, KS 67C42 

(316^ 321-4030 



Abstract: 

This program, vAiich meets for three hours daily for 
three months, is to help displaced hcneraakers learn to 
operate their own hcrae-based service businesses. The program 
encourages the women to develop business plans, start-^ 
businesses within six months of conpleting the program or to 
enroll in further vocational/educational training. 

The program takes a deliberate chance on the skills and 
abilities of an eoOTondcally risky group, the displaced 
hononakers. Self --management plans are developed by each 
trainee, including areas of assertiveness, stress management, 
and communication skills. ' 

The home-based service business is an unusual en?3hasis in the 
Butler County area, and generates both interest and si:?>port 
from the coinraunity. 
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122 

D 92 



ID: 0092 



Title: 

Organization: 
Contact Person: 



EMTE^EEraWEURSmp INSERVICE 

University of Kentucky 
Hopkinsville Oronunity ColJege 

Margaret D. Smith, Fh.D. 
Coordinator of Continuing Education 
Hopkinsville Cororaunity College 
P.O. Box 2100 

Hcpkinsville, Kentucky 42240 
(502) 886-3921, ext 121 



Abstract: 

This program's purpose was to introduce canmunity college 
faculty and vocational educational administrators to 
materials that oculd introduce entr^reneur conoepts into the 
curriculum. About 85 books or booklets that could be used in 
adding courses or inst^ "itiansd vmits on entr^reneurship 
were introduced. The two inseiv^ice sessions lasted one and a 
half to two hours. The participants identified ways in which 
they mi^t introduce entrepreneurship into their professional 
activities as a part of the program. They identified 
appropriate materials, made the materials accessible, created 
a resource for the business ocwmunity to support 
entrepreneurs, and provided program participants with an 
annotated bibliography. 



Tteacher Education 
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Title: 



FRDFTUNG EMIKEPRENEURSHIP 
EDUCAnW PARnCIPANES 



Organization . 



University of Kentucky 
Hopkinsville Oanmunity College 



Contact Person: 



Margaret D. Smith, Ph.D. 
Coordinator of Continuing Education 
Hopkinsville Oanmunity College 
P.O. Box 2100 

Hopkinsville, Kentudqr 42240 
(502) 886-3921, ext. 121 



Abstract: 

Biis 15-hour program piloted an entr^reneruship workshop for 
adults and researched the characterisvlcs of the 20 
participants after they had ccrapleted an i^jstrument, "The 
Entrepreneur in You," a widely used pei x}nality inventory, 
the Myers-Briggs IVpe Inventory, and a statement of post- 
workshop intent. The research took place in an effort to 
describe who participates in entrepreneurship education. 
No personality pattern was evideint, and the grot?) showed 
consistency with a number of traits shown to be typical among 
small business owners. Ohe groqp was more hi^y educated, 
less likely to be first or only children, and showed 
preference for more sedentary leisure activities than is 
typical. 

The project met three objectives: to profile participants in 
entr^reneurr>hip education to determine instructional 
audience, to pilot a workshop and to determine topics of 
interest for entrepreneurship learners, and to provide a 
descriptive report to assist entrepreneurship education 
plannere. 
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ID: 0094 



Title: 

Qrganizaticai: 
Contact Person: 



THE SMALL BUSINESS CEMIER AT 

THE FASHiaJ msnrUTE of TEC3IN0IDGY 

Fashion Institute of Technology 

Elaine Stone 
Director 

Fashicxi Institute of Technology 
7th Avenue at 27th Street 
Room Clio 

New York, New York 10001 
(212) 760-7250 



Abstract: 

Ihe purpose of the program is to itieet the need for services 
and support systems that address small business and 
entrepreneurial issues. The Small Business Center at F.I.T. 
si^sports the critical role that entrepreneurship plays in the 
American system by pr^)aring present and future small 
business owners in the entrepreneuried process. Tt\e program 
offers basic skills instruction in small business management 
thrcu^ seven credit-bearing courses, each course lasting one 
semester. 



Stages 4 and 5 
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ID. 0095 



Title: 

Organizations 
Contact Person: 



EXPORT ADVISORY SERVICE 

Fashion Institute of Technology 

Elaine Stone 
Director 

Fashion Institute of Technology 
7th Avenue at 27th Stieet 
Rocm HOC 

New York, New York 10001 
(212) 760-7250 



Abstract: 

The service offers practical guidance and technical 
assistance to firms with little or no esqjort or intemationcil 
trade e>qperience. Ihe service trains CAinpany management 
(thrxxigh workshops, information resources and an advisory 
desk) to find foreign markets for their products in the 
sinplest, most productive way. 
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I'^:0096 
Title: 

Organization: 
Contact Person: 



BUSINESS MA^lftGEMENT/ENIREIralJEIJRSHIP 



Central Hi^ School 

JeffersOTi County School District 

Joan Chaufcers and Sue Hall 
Instructors of Business Management 

& Entrepreneurship Career Management 
1130 W. Chestnut St. 
Ixxiisville, Kentucky 40203 
(502) 454-8226 



Abstract: 

Ihe purpose of this p rogram is to provide hicfi school 
students with e>?)loration (ninth grade) and advanced training 
(tenth thrcuc^ twelfth grades) in a management program. 
Special projects are inoorporated into the program. Ihe 
program introduces students to the business world, providiig 
students with its positive and negative aspects, and helps 
develop students' management skills. 

Ihe nine-week exploratory course, or "magnet" program, 
provides practical eiqjerienoes in management skills, and 
helps students decide whether or not to enter the mana9at>ent 
program. 

The three-year advanced program format includes running a 
simulated business, doing market research, learning zoning 
regulations. 

Students get hands-on training in the start-ip and operation 
of a business. The students earn "capital" for business 
start-i?)s by earning points for learning in class. 
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ID: 0097 



Title: 

Organization: 
Contact Person: 



SMALL BUSINESS OWNERSHIP & MANAGEMEtTT 
Vista High School 

Wayne Ford 

Teacher/Departroent Chair 
Vista High School 
400 E. Bobier 
Vista, CSdifomia 92084 
(619) 726-5611, ext. 4122 



Abstract: 

This two-sesnester course for hi<^ school students teaches 
than business operations and manageanent techniques, as well 
as how to write an aooeptable business plan to start a new 
Ixisiness. 

Students learn with 18 units of PACE, an entrepreneurship 
education curriculiam developed by Ihe Oiio State iMiversity, 
erihanoed by additional relevant materials, oonputer 
simulations and available ^)eakers from the business 
ccrarunity. The students receive practical experience throu^ 
management of the stucicait store. 
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ID: 0098 



Title: BUDDING ENIREIMlttURS 

and 

EWIREERENEIJRSHIP: A SBOOND YEftR 

Organizatioi: Western Hic^ School 

Ocaitact Persctfi: Donald F. Connelly 

Vocational Agpriculture Teacher 
Box 367 Russiaville, IN 46979 
(317) 883-5541 



Abstract: 

The purpose of the two-semester "Budding Entrepreneur*' class 
is to introduce basic entrepreneurial oonoepts to hi^ school 
students, IXiring the course students gain an awareness of 
entrepreneurship; develop individualized business plans for 
starting ••agribusinesses" and do a personal assessment of 
their entrepreneurial potentials. They are also introduced 
to economic conoepts and accounting. 

The purpose of the second-year entrepreneurship class is to 
help the students do a nore in-depth stucty of 
entrepreneurship. IXaring the two-sanester course students 
focus on entrepreneurial decision-making, evaluate their 
resources — mind, miracle and money— and select business 
foraulas to receive their rewards-profit and satisfactit i. 
Students learn with ccnputer software, v*iich is used to 
enhance the curriculum, ecGnomic educatioi and word 
processing, i«4iich is used to write the individual business 
plans. 

Students use a wor«x»k entitled The Young Entrmr^neur 
written specifically for this course by Connelly and Dr. 
William Hamilton of Purdue University. 
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Title: 

Qrtjanization: 
Ocaitact Person: 



mKEtWaJEURSHIP AND SMALL BUSINESS 
MANAGEMENT OJEKEOUIIM (ESBM) 

Florida State Uhiversity 
C3ollege of Business 

Dr. John R. Kerr 
Director 

aiKLLl Business Developroent Center 
Florida State Uhiversity 
Tallahassee, Florida 32306-1042 
(316) 321-4030 



Abstract: 

The purpose of this two-year pi xxjiam is to prq>are jimior 
and senior vmdergraduate business students for 
entreprenaurial and snail business manageroent opportunities 
follddng graduation. Students learn entrepreneuri2a and 
anall business inanageraent concepts and skills, including 
preparing a business plan and consulting with existing sraall 
businesses. 

Students as^ply for admission to the ESBM pr og iam during Fall 
Semester eacii year. Ihose admitted start the program during 
the Spring Seanester of the same academic year. Following 
graduation from college and the program, students are in a 
positon to start their own businesses, provided th^ have the 
capital. 



Stages 3 and 4 



ERLC 



D ii(? 
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Title: 

Orgsmization: 
Oonta Patrscm: 



MWESSEN YOOTH ENTERFRISE CEWCNSlRAnaj 
HJQJBCT 

Diversified Huonan Services 
Uhiversity of Pittstxirgh 

Derys M. Candy 
Director 

Ycuth Enterprise Desnonstraticn 
Uhiversity of Pittsburg^ 
Second Floor 
Eastgate Eight 
Monessen, PA 15062 
(412) 684-9000, ext. 210 



Abstract: 

The program's purpose is to enhance the future econoroic ,and 
leadership base of the area by assisting young entrepreneurs 
to develop their untapped potential and create aaaployment 
opportunities through enterprise. 

Ihe center has conducted narlcet research to determine some of 
the enterprise opportunities available in its area. Uie 
center has also planned a xnarfceting strategy to recrtiit young 
entrepreneurs, as well as 2{propriate resources for tredning. 
Ptogram participants can also find assistance in selecting 
enterprise prospects at the center. 
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ID: 0101 
TiUe: 

Qrganizatlcxi: 
Oontact Perscn: 



S EMDCiR F RXRflMS FOR SMALL BUSINESS/ 

Westchester Ocnnunit^ College 

Elaine Sail 
Program ^jecialist 
Westchester OonnunitY College 
75 Grasslands Road 
Valhalla, Mew York 10595 
(914) 285-6658 



Abstract: 

The purpose of the program is to assist small business owners 
or those planning to go into business with information and 
skills necessary to maintain their ccnpetitiveness and 
increase the margin for success. 

The program offers courses to entrepreneurs and prx>spective 
entrepreneurs on the following topics: 

o Advertising for the Small Business 

o Hew to Write A Business Plan 

o Accounting and BookkB^inj for Small Businesses 

o Face to Face: Retail Sedesmanship 

o Direct Marketing 

o Going Into Business: Getting Started. 
Stages 4 and 5 
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ID:0102 
TiUe: 

Organizatlor: 
OOTtact ierscffi: 



BACHELOR OF ARES IN BUSINESS 

AnnNisTRAnoN wrra a spexhauzed 

OPnCN IN ENIREPRENEURSHIP 
National College of Education 
Jim Paradise 

National College of Education 
18 S, Michigan Avenue 
Chicago, Illinois 60603 
(312) 621-9650, ext. 2206 



Abstract: 

Ihe National College of Education's Curriculum Council has 
approved a new Bachelor of Arts degree in Business 
Administration with a specialized option in Entr^jreneurship. 
Designed for students to explore an entrepreneurial career 
realistically and in detail, the Entrepreneurship curriculum 
in dxades six new courses: Entrepreneurship; Accounting for 
Ent repren eurs; Finance for Entrepreneurs; Marketing for 
Entrepreneurs; Practicum for Entrepreneurs; and Busii^ess 
Planning for Entr^reneurs. 

The National College of Education in Chicago is also the 
permanent heme for the Entrepreneurial Services Ocnimittee of 
the MIT Enterprise Forum of Chicago. 
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Title: 

Organization: 
C3OTrtact Person: 



MID-FIXDaRIEA RESEftRCH AND 
BUSINESS CEMER 

Daytona Beach OinrunitY College 

Evelyn Fine 
Executive Director 

Mid-Florida Research & Business Center 
Daytona Beach Ooninunity College 
P.O. Box 1111 

Daytona Beach, Florida 32015 
(904) 254-3063 



Abstract: 

The Mid-Florida Research anu Business Center is a 
ccnprehensive program providing a wide range of research and 
consulting services to businesses and government. The center 
provides eoOTonic and deroographic data to these grxxps, and 
also consults in such areas as manageraent skills, 
organization stmcture, business planning, intematicaial 
trade and marketing, ihe center also offers a RISE (Reaching 
Individuals for Successful Entrepreneurship) Program, which 
prepares new business owners in the surrcmding community. 
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CURRICULnf/RESOURCES USED 



BOOKS AND TRVTg 

o ApMevina Success in Small RuRin«»«« Reece, Lynch et al. 

The Vocational Studies Center. University of Wisconsin- 
Madison. 

o Adveytisinq. New York, NY: McGraw-Hill. 

° Berwyn'g Iger Crgam qpinpc^nv ManaaemPnt simulatinn . Boston, MA: 
Houghton/Mifflin. 

o PeVQPd A Prg^m; An instructor's Guide for Sman Business 

EXPlQrat l pn . Balogh, Judy. Columbus, OH: The National 
Center for Research in Vocational Education. The Ohio 
State University. 

o Business l^w 

o Business Management and Qvm*»T-g^ 7, p Oklahoma. 

o px;sinegs Principles and ManacTPin«»^^ ^ sth ed. Everhard, K. 

Cincinnati, OH: South-Western Publishing Co. 1984. 

° Cyg^ttnq h NgW Ent9rpriyt«» , Hutt, Roger W. Cincinnati. OH- 
South-Western Publishing Co. 

° Tne Creative Young EntrenrenP nr (student text) Doster. 
Hamilton and Connelly. 

o PiscQvgrinq Entreprepgurstiip . Hutt, Roger W. Cincinnati, OH: 
South-Western Publishing Co. 

° Efgggtive pgall puginesg Management . 2nd edition. Hodgetts and 
Kuratko. Orlando, FL: Academic Press College Division. 

o Ent?.rprise San^Vigh shop. New York, NY: McGraw-Hill. 

° Tne Entrgpren^^r^; Gujde . Browi;, Deaver. New York: MacMillan 
Publishing Co. 1980. 

o The gntreprgn?ur's Guide . Holland, Philip. New York: G.P 
Putnam's. 1984. 

° gntr^prgngyrg; T^g Men and women Behind F«,n»n>. Brand Nam^s ;.nH 
HPW TngY Made It; . Fucini and Fucini. Boston, MA: G.K. 
Hsi XX* 1985* 

° Entrepr^n^Mrship: a career Alt-,prn;,^i wo Hanson, Garth A. 
Columbus, OH: The National Center for Research in 
Vocational Education. The Ohio state University. 1984 



ERIC 



° Entr^Prgngwrshlp; a student workhn^y ooster, Hamilton and 
Connelly, 

° gptrgpr^ngurship Sten-bv-step . j. weston Walch Co. 

o gntreprgn?^rB^ip Training components; Getting Down to Rngi>o«o, 
wyg It All ;\hout^ Module I. McFarlane, Carolyn. Palo 
Axto, CA: American Institute of Research. 1981. 

o Financial Manaaem^^nt Eberhardt, Duane 0. 

° Fr^g fint?prigg TQday . Petersen and Lewis. Cincinnati, OH: 
South-western Publi=»ning Co. 1985. 

o getting Down to Business Reso u rce cuid^ to Evi sting 

EntrgPreneurship Material s . ricFarlane and Colby. Madison 
WI: The Vocational Studies Center. University of 
Wisconp- -Madison. 

° GetUnq Poyn 1:9 Pysjness; What's it All Ahoni-? McFarlane, c. 

The Vocational Studies Center. University of Wisconsin- 
Madison • 

° Going into Business for Yourself , Kuebbeler. Columbus OH- 
Distributive Education Materials Laboratory. The Ohio 
State University. 

o Grinding It 0\\t: The Making of m^"""«1^'° Kroc, Rav 
Chicago: H. Regnery. 197 7. 

o Guide ^0 PntreprenPnrstii r. Baumback, Clifford M. Englewood 
Cliffs, NJ: Prentice-Hall. 1981. 

° How to Set up Your Own Business . Fallek, Max. Minneapolis, MN: 
American Institute of Small Business. 1985. 

° How to Start. gHPand, apd Sell a ' usiness; The CommetP 

Gu4(^^book foTT EptreprenPtirs . Comiskey, James. San Jose, 
CA: Venture Perspectives Press. 1985. 

° Innovat ion an«1 Entrepreneur sh i p . Drucker, Peter F. New York: 
Harper & Row. 1985 

° Tntrodugtipn to Business, the Economy ar^rl y "" 

° Introduction to MarK ?^i" g New York, NY: McGraw-Hill. 

o Key to Successful P ^tall Sell iTig 

° MgP9n^Xa's: Behind tbe ftrr^ Ps. Love, John F. Toronto: New 
York: Bantam Books. 1986. 
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o Managsmsnt- Hampton. New York, NY: McGraw-Hill. 

o Hanaq^m^nt ftn^ i l- . Nolan. Radnor, PA: Chilton Book Co. 1984. 

o The Management Fiipni-inn Luter, Robprt R. 

° The Marketing Funrtini^ Koeninger, Jimmy G. 

° Marketing: Introduction . Cincinnati, OH: South-Westem 
FUDiisning Co. 

o Marketing Math . Cincinnati, OH: South -Western Publishing co. 

^ Materials for Entrepreneurship Education . Kent, Calvin A. 

° Merchandising and Rnyl^^T Hawkins, Rebecca. 

° National Pgport on Identification, AssessTHPn^- 

RggQiWngndations for Comprehensive^ identifi^ ;^^^^» ^-p ^jftrd 
and Talented yout A: Richert, Alv^.rt and McDonnel? 

° The New Fptrepreneurs: Women Wor-vin ^ from Hnn,^ Tepper and 
Tepper. New York: Universe Books. 1980. ^^^"^ ^"'^ 

o QP^"^^gJ^»^^^;"^^;jT . Hegar, Kathryn. Boston, MA: Houghton- 

° ^P^r^tinq Your own small Rusin P<.s. (an instructor's guide) . 

Schichting, Harley. 1976. yuj.uc; . 

o Owninq^gnd^oppratinq A pm.11 nnHnr^n. Nelson, Leach and 

o PACE. Columbus OH: The National Center for Rese-rch in 

vocational Education. The Ohio State University. 1983. 

° "^^^iSSif^^rfff^^* and Austin. New York: Random 

Pyeparjnq for Entrepreneurship , Rowe and Hutt. 1979. 

' ^^^P^^^"qj;i^ Young Fntr o preneur (instructor's manual) . 
Doster, Hamilton and Connelly. 

> T^e Promotion Funri-inr^ Brown, Kay a. 

) Rgtail py In^gg Map^qemept . Gillespie, K.R., and Hecht J c 
New i'ork: McGraw-Hill. 1977; "ecm:, j.c. 

' Retail Werghan^islng . Samson, Little and Wingate pi«^^««^4-- 
OH: south-western Publishing So! 1982? Cincinnati, 



o '^^^"l„g :rc h^ngi gi ng .^_^Wingate, ,.w. Cincinnati, oh: South- 

" "'^'^ T^llZZt'. "^,^;^'-epr.n.nr . hip . St. Paul, MN= EMC 

" owning Your pi.slness s„r.r>s.f„iiv= » w.^.y . ...... 

N j T^DoS;ild:y^" ^I|i^^^^- "°""r?^57-^en City, 

o SeiUng. Cincinnati, OH: South-Westem Publishing Co. 
o Th? Sell inn Fiinntin,, Lucas, Stephen R. 

o Selling Princip l es .ml Pr a>-tirr-. Hew Vork: McGraw-Hill. 

o small Busin ess Ide as for W om en - ..h g^t startej 

Terri. New Y ork. Pilot Books. 1975 

O gmall Business M;.n;.rfon.^^4- SirOOOlis Nir-hol,.-, o ^ 

HoughUn/Mifflin. 1977 ' Boston, MA: 

o Small Business Manaaemeni- 2nd ed Tnn<-*.n=« r^ 

Gaedeke, Ralph M. GleSview i ° Ico??' So""^^ 

v,j.cnvxew, j.^. Scott, ForesEian. 1985. 

o small Business Management "Going-Into-Business" Modules. 

o small Business Management Tra ining Tn.^>..,^.^^ . . 

° S"-^!! BusinPssP.. th at Grow and Cm. nni ry,,,,. woy, Patricia, 
o Small business TnHay 

o small TimP Opprator. Kamoroff, b. Laytonville CA- non 
springs Publishing. 1987. ^*»y^o"viiie, CA. Bell 

WashingtorT'D T^*^c"r^°" ^"'^ Development, Inc. ; 

wasnington, D.C: U.S. Government Printing Office! 1979. 
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° starting a Business in California . Milpitas, CA: oasis Press. 
° Starting Your Own Business . Gregg. New York: McGraw-Hill. 
° Starting Your Own Rn.c;in«»g« New York: McGraw-Hill, 
o ^^--ti;g^Vo„r^Own^Ma^^^^ p. ,.^^. Ely and Barnes. New 

o gteps to Starting a Small Rnsin«:.«« (a teacher's guide) 
Jacobsen, W. ^^-^^^j 

° ^^^^^ Shman^'^A"'' ^ ^''''^^ Business . (a student notebook) . 

° ^^^^"^ ^°„f-^^^j;"\^ small Busi ness. Madison, wi: Vocational 
Studies center. University of Wisconsin-Madison. 

o Strawberry Mall . Cincinnati, OH: South-Western Publishing 

o 1001 Choices . El Toro, CA: Mission Publications. 

o Visual^Merchandising . Cincinnati, OH: South-Western Publishing 

o your Business^ Plan- A Jggrk book for S mall Busin ess in n.o^ .. 
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o Adult Marketing^Educ^^^ Programs. Columbus, OH: The Ohio 

i nformation Pr ocessing (a cu rriculum guide) ? wood? M erle . 

° Characteristics and TdPnti f Icai-i on r. jfted .nH o^.i^^.^. 

Il^.^juttle and Becicer. National Educi^ 

o Contra Costa Entrepreneurship Curriculum 

° ^"^^eP^-enenrship Currirnlnm f;nido . Indiana, PA: Indiana 
University-Pennsylvania. J-naiana 

° ^"^^gPf«"^^^rship: A SPnior Hi«h q^ho qi Hnm^ v.nr. career 

g^ loration Unit . Fanslow an d Camgton. 

° g"^^epreneurship Education Makes sono^- and nmi.r-o 

Itate^nLS'""' Education. Oklahoma 

° Entrepreneur s hip in EdnraMon . (a curriculum guide) . 

° ^"^^«Pf«"«^^^rship in Vorational BHn^.^^o n: A r,niH^ Proaram 
flagning. Davis, Edward L. C olumbus, OH The NrtioSl 

s?atTun'?v%^:Kr' Edu;ation.^\n;r^ 

o - ^"^^^P[;";"^;;hip Training in Voc.^lon.i g^^^^ 
Caro] Lna state Department of Education. 

° Int.o Bnp i n^ss fgr Yonrs,.1f . colurJjus, OH: 

5nKerSiy?^' Materials Laboratory, ihe Ohio state 

Ltd. "J-iwauKee, wi. Career Education Incentives, 

° """"^^ pel at ions and Leadershi p Comn.^o...^. 

EntreEreneiusiuB. Division of Vocational-Technical 
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Education. Maryland State Department of Education. 1985. 

o IDECC. (own^r/manager levels) . Columbus, OH: Mark-Ed. The 
Ohio State University. 

° "^"^ ^Iducat ion!^ curriculum guide). Illinois state Board of 

° M arketing Projects and A rtivitiPs. New York, NY: McGraw-Hill. 

o ^^^^°^^jnd MatPrials fo^ En t re preneurshj p Education p..^ .^. 

(MMEE p^ase III Repor t. Department of Vocational and 
Technical Education. Illinois University. ""^^"^-^ 

° New Directions for Vocational FHn^;.i-^^» Columbus, OH- The 

National center for Research in Vocational Education The 
Ohio State University. 1986. "nation. ine 

° Q^"^"q a"<^ operating . Small Bus in..« - s trateaip^. f^,- 0...^^...^ 
small Business Ownership and Manaq o,ni;;r^ 

Educa?ioi^' Department of Vocational and Technical 
Education. Illinois University. 

yoca tional-Technira; Schools ^nd Other PHn^.^^.^.J 
Institutions. Year Twn, Pjnal Rep nr>1- , Ur.^..i^y, ^. 
Norwich Regional Vocational Technical School. ' 

° A Practical Guide to MPastirinc Pr-^j o^^ impact nn 

Asni^pient. Washingto^, D.C.: U.S. Department of 
Health, Education and Welfare. 

o program pval nation Kit . (8 volumes). Center for Study of 

^blJSa'i^SAs.""'^^^^'^^ °^ calif ornia-I.s An^e'?^L °'sage 

o Resources for Entreprenenrship Education . Greenwood, Kathryn. 
o Small Business Curriculum 

o small B-iness^Management Curriculum. Minnesota Instructional 

° ^"'all Business Management ^nH Fni-r-op ^-eneursh ip. a » 

AEEToach. (a curriculum guide) . Bergman, Rick. 

° - Si^all Business Management and Owp or-oi^^p (volumes 1 & 2 « 
curriculum guide) . Holt, KancJ^and^Regar MarJ LewiJ. 

° special packages. Instruction;,! Po s ources fnr- ^Tr.r,^ ^ i 

It'^S^l'?' ^'^''^''^^^^ Columbusy OHr ^he Na tional 

s?a^f TT^?f ^^ff^^^h Vocational Education. The Ohio 
state University. 1978. wuio 
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o "Starting and Managing a Small Business in West Virginia." 

o "Starting & Managing Your Own Business in the 80 's." Columbia 
MO: Marketing Education. Instructional Mat;rials ' 
Laboratory. University of Missouri-Columbia. 1983. 
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PUBLICATTONfi 

o Business Management & Ownership. Stillwater, OK: state 
Department of Vocational and Technical Education. 

o Business week McGraw-Hill, Inc., 1221 Avenue of the Americas 
New York, NY 10020. Americas, 

° Certified Minority and Wompn -Owned r>ir^ri-»r-y New York 
Department of Economic Development. 

o Changing Tim *»g 

° Commerce p^siness p^jly . U.S. Government Printing Offic- 
Washington, d.C. 20402-9373. 

o "Cost of Doing Business - Corporations, Partnerships and 

n^JSii r T^^-" D^" and Bradstreeh p^pn..^o oun and 
Bradstreet, Inc., 99 Church St., New York, NY 10007. 

o "Demography Shows Power of the People." O'Sullivan. Asburv 
Park, NJ: Asburv Park Press . 

o Entrepreneur Maqazinf . 2311 Pontius Ave., los Angeles, CA 

o "^"trepreneurship Education; Learning the Skills." Illinois 
state Board of Education. 

o Forbes . 60 Fifth Ave., New York, :jy looil. 

o Fortune . P.O. Box 30604, Tampa, fl 33630. 

° Guide to Multicultur;.i Poo».,>.^^^ Praxis Publishers. 

o H&R »l^^J^;;.Guide and Workbook. Collier Books. MacMillan 

o Inc. Magazine . 38 Commercial Wharf, Boston, MA 02109. 

o "Insufficient Funds Blamed for Failures." Asbury Park NJ- 
Asburv PPirk Press . «5>«ujry f^rK, NJ. 

o "Key J Ratios." Dan and Bradstreet p.nn.^. oun and 

Bradstreet, Inc., 99 Church St., New York, ny 10007? 

° Minneapolis Star/Trih.m^ Minneapolis, MN. 

o Minnesota BUS inPs. Jonrn.1 . Dorn Communications, inc. 7831 E. 
Busn Lake Rd., Minneapolis, MN 55435. 

° New Meyjgo pnsjness Journal . Southwest Publications, Inc 
(Albuquerque), Box 1788, Albuquerque, NM 87103. 
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o Publications 17 & 334 (IRS) 

o Sales and Marketi ng Management . P.O. Box 1025, South Eastern. 
PA 19398-9975. 

o The San Francisc o Examiner . San Francisco, CA. 

o Small Business Administrat ion Bulletin No. 71 . Washington, 
D.C.: U.S. Small Business Administration. 

o Small Business Administration materials (general) 

o Small Business Feasibilit y Guidebook . Green Bay, WI: Small 
Business Development Center. University of Wisconsin. 

o Small Business Reporter . 

o "Self-Promotion and Small Business Firms." Rockmore. Asbury 
Park, NJ: Asburv Park Press . 

o "Teaching America's Future Entrepreneurs." Needham. NEA Todav . 

National Education Association of the United States. 1201 
16th St. NW, Washington, D.C. 20036. 

o Time. Time, Inc. Time & Life Building. New York, NY 10020. 

o U.S. News and World Report. U.S. News and World Report, Inc. 
2400 N Street NW. , Washington, D.C. 20037-1196. 

° Venture; The Magazine for Entrepreneurs . 521 Fifth Ave. 

New York, NY 10175-0105. ' 

o Wall Street Journal. Dow Jones & Co. 200 Liberty st New 
York, NY 10007. *' 

o "What is an Entrepreneur?" Horn. FREEdom ENTERPRISE . Big Eye 
Publications. 
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FILMS & VIDEOTAPES 



o "'Business Courtesy." (VHS videotape) 

o "Chickenfeed. " (VHS videotape) 

o "Chickenomics. " (VHS videotape) 

o "Chicken Power." (VHS videotape) 

o Economics USA . (film series). Anaheim BPB Project. 

o The Entrepreneurs . (videotape) 
Enterprise Media, Inc. 
374 Congress St., Ste. 400 
Boston, MA 02210 

o Feeling Good About Yourself , Beacon FiJms. 

o Financial Statements Explained , National Innovative Media. 

o "Free Enterprise at Work." (VHS videotape) 

o How Do You Buy a Franchise? Beacon Films. 

o How to Build Se lf-confidence , National Innovative Media. 

o "In Search of Excellence." (videorecording) . Peters, Tom and 
Waterman, Robert H. Waltham, MA: Nathan/Tyler 
Product ions . 1985. 

o Introdu ction to Finance , National Innovative Media. 

o Introduction to Marketing . National Innovative Media. 

o "Learning to Think Like A Manager." (film). Solana Beach, CA: 
CRM/McGraw-Hill Films. 1983. 

o Marketing film series. 

o "Minding Your Own Business." (slides) . Toledo, OH: Developed 
with the Toledo Downtown Exchange club. 

o Net-Pro Videotapes 

o Open for Business. Maryland Instructional TV. Maryland State 
Department of Education. 

o "A Passion for Excellence." (videorecording). Peters, Tom. 
Farmington Hills, MI: 1985. 
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The Professional Edge in Selling. (slides/cassettes) 
Cincinnati, OH: South-Western Publishing Co. 



o "Reaching for Success." (a television show). 

o "Selling." (VHS videotape). 

o "Seminars for Small Business." (10 tapes). 
TCS Video Production Center 
P.O. Box 220036 
Anchorage, Alaska 99522 

o "Six Keys to Service." (VHS videotape). 

o SRA VCR Entrepreneur Training Series. (lo tapes). 

o "Small Business Budgets and Cost Flow Budgets." (videotape). 

o "Starting and Operating Your Own Business." (filmstrip) . 

o "Telephone Manners." (VHS videotape). 

o Women I n Business , (videotape) . Direct Cinema. 
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COMPUTERS 



o "Business Plan Interactive Video Disc." 
o LOTUS 1-2-3. 

o Small Business Management & Ownership . (4 volumes, computer 
simulations, games and mini-problems) . Holt, Regal and 
Otto. 

o Software: Apple He, teacher's guides: 
- Enterprise Sandwich Shop . Lewis. 
- Marketing Peanut Butter . Boyle. 

- The Whatsit Corporation . Sunburst Communications. 
- The Jean Factory . Phillips Petroleum Co. 
- The Hot Dog Stand . Sunburst Communications. 

o Software: "Appleworks — Boosting Your Business." 

o Software: "Appleworks — Managing With Appleworks." 

o Software: Common Domain Software 
- The Lemonade Stand s 

o Software: Gadgetronlcs Program 

o Software: IBM Keyboard Intro 

o Software: MANAGE Program 



TRANSPARENCIES 



o "Simple Bookeeplng." 

o "Using Financial Management." Columbus, OH: The Ohio State 
University. 



PROGRAMS 

o The Indiana Partners in Education Program. 

o "Organizing a Business." 

DECA Participating Event sponsored by NFIB 
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STATE LEADERSHIP 
ACTIVITY REPORTS 




STATE-OF-THE-STATES REPORTS 
1987 

Arizona 

California 

Connecticut 

Delaware 

Idaho 

Kentucky 

Minnesota 

Nebraska 

New York 

North Carolina 

Ohio 

National Federation of Independent Business 
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ENTREPRENEURSHIP EDUCATION IN ARIZONA 



A Summary of Selected Activities 

Submit ced by: 
David Muehlbauer 
Arizona Department of Education 
June, 1987 



For the past several years Arizona has undertaken various 
pro:)ects to develop and improve entrepreneurship education 
During the 1986-87 academic year, Arizona became a participant in 
the National Entrepreneurship Educa :ion Consortium. Through 
participation in tnis organization Arizona has had the 
opportunity to become aware of tb- activities of other states 
relative to entrepreneurship education. This report highlights 
several activities currently taking place in Arizona. 



Second ary Entrepreneurship Courses 

Several high school districts have implemented one semester 
courses in entrepreneurship as a part of the Marketing Education 
curiiculum. Schools implementing these courses are located in 
both metropolitan areas and in several rural communities, where 
the programs are offered in rural communities, these courses are 
viewed as one component in the economic development effort. High 
school entrepreneurship courses are designed to provide an 
overview to entrepreneurship/small business managment as a career 
n?^in?;„^"v-^? assist students in developing some basic business 
planning skills. Students taking advantage of these courses are 
fnnS^^" ^ students who have not been involved in other vocational 

f Mo^ courses. The curriculum materials used include several 
. ational resources, such as PACE and BEYOND a DREAM. 



Entrepre neurship CurricninTn 

fr.r- 'S Department r • Educatic. and the Arizona Center 

^oLl^o« Euucation are in the process of developing a new 

competency-based curriculum guide for Marketing Education. This 
curriculum guide will include General marketing, RetaiUng, and 

entrepreneurship portion of the cS?ricS?ur 
n^io? r °" ^ set of competencies wnich were validated hv a 

Kl^tfitl r^r^'T^"''; i^?^- completed guide follows / 

.lodified V-Tecs format, and includes identification of 
competencies and tasks, performance objectives, enabling 
objectives, suggested instructional techniques, and resources 
The completed guide will be , • seminated dJring 1987-88? 

151 



Cpre Entrepreneurship Competencies for Vocational Education 



As a part of the overall process of identifying and 
validating occupational competencies in vocational education 
programs, a set of common or "core" competencies is being 
identified. This set of core competencies will include areas of 
employment and career transition, and responsibility skills. It 
is envisioned that certain competencies in entrepreneurship will 
become a part of the core, as students in all vocational programs 
should be aware that self employment and new business development 
are alternative career options. A tentative sat of core 
competencies in entrepreneurship has been developed (See 
attachement) . Additional development in this area will occur 
during 198*7-88. 



Summ er Entrepreneurship Institute 

During the sxtmmer of 1988 two local educational agencies will 
be offering Entrepreneurship Institutes to selected vocational 
student leaders. These projects are being funded by the Arizona 
Department of Education, with aaditional support provided by local 
businesses and organizations. These programs will be offered at 
no cost to student part. :^pants. Content for each program will 
include leadership and management skills and will highlight 
opportunities in entrepreneurship. Successful local entrepreneurs 
will be involved in developing and presenting the institute 
program. A follow up of the program completers will be conducted 
to determine the effectiveness of the project. 



JTPA M odel Entrepreneurship Project 

The JTPA State Education Grant provides education and 
training to economically disadvantaged youth and adults as well as 
those with significant barriers to employment. The Arizona 
Department of Education provides these services through Model 
Training and Education Programs, developed in response to 
competitive Request for Proposals. Recently a new goal was added 
which request Model Entrepreneurship Training and Educ?<-ion 
-Projects. Service Delivery Areas (SDAs) in rural Arizone: had 
originally proposed such projects because of their potential fo- 
job creation. 

Although funding for this fiscal year is in its preliminary 
stages, at least one Model Entrepreneurship Project has been 
Identified. This proposal offers services to rural youth, and 
outlines the many stages in starting a new manufacturing business. 
Training will follow a comprehensive entrepreneurship curriculum 
and explore career opportunities through the establishment and 
operation of a metal products factory, with the exception of 
ownership by students, nothing is simlated. This hands-on 
approach represents a viable model for fostering economic growth 
throughout Arizona. 
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Arizona Marketing Education Pa ' oiect 
ENTREPRENEURSHIP ESSENTIAL COMPETENCIES 



NATURE OF SMALL BUSINESS 

Define entrepreneurship, self -employment , and small business 
ownership/management . 

Identify the different types of small businesses by the 
nature of their operation (manufacturing, retail, service). 

Describe tb * role small businesses play in the American 
economic system. 

Identify the major factors contributing to the success of a 
small business. 

Describe the process for starting a new business. 



PERSONAL CHARACTERISTICS OF El^lTREPRENEURS 

Recognize the personal qualities and skills needed to be a 
successful entrepreneur. 

Compare the advantages of owning a business with the 
advantages of working for someone else. 

Analyze the personal risks of owning your own business. 

Determine what motives you may have for starting your own 
business. 

Identify potential business opportunities and determine one 
you mighr select to follow. 



ORGANIZATION AND MANAGEMENT 

Identify the value of planning when establishing a new 
business enterprise. 

Identify the components of a business plan. 

Discuss the types and sources of technical assistance 
available to the entrepreneur. 

Describe forms of business ownership (sole proprietorship, 
partnership, corporation, cooperative, and franchise), and 
the advantages and disadvantages of each form. 

Explain the importance of selecting the right business 
location. 



Identify factors to be considered when selecting a business 
site. 

Describe why a basic understanding of legal issues is 
important to the small business owner/entrepreneur. 

Stimmarize the significant governmental rules and regulations 
affecting the individual entrepreneur. 

Explain the role of manage^:ent in operating a business. 
Define and explain the basic functions of management. 
List the r;teps involved in the decision-making process. 



MARKETING 

Discufcis the economic concepts that influence marketing 
decisions. 

Identify the major functions and activities of marketing. 
Explain how marketing aids the business and the consimers. 
Define the concept of promotion. 

Compare the major methods of promotion used by small 
businesses. 

List and discuss the role of selling in different types of 
small businesses. 

Describe what salespersons need to know about their customers 
to be successful at selling. 



FINANCIAL CONTROL AND ACCOUNTING 

Explain the importance of financing in the success of a new 
business. 



List the different types of costs thdt must be considered 
when starting a new business. 

Identify the various sources for obtaining financing for a 
new business. 



Explain the importance of effective, on-going financial 
manage^^ent. 



Identify the elements of a sound recordkeeping system. 

Describe the components of a balance sheet. 

Describe the components of a profit and loss statement. 

Describe the types of risks faced by entrepreneurs, and how 
they can be reduced or avoided. 
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ENTREPRENEURSHIP EDUCATION IN CALIFORNIA 

Status Report 

Submitted by: 
Doug Mahr 
State Department of Education 
May, 1987 



Curriculum Development 

The State Department of Education initiated two curriculum 
development efforts in entrepreneurship education during 1986-87: 

1. A one-semester course curriculum in entrepreneurship at 
the awarenegg level to be implemented in comprehensive 
high schools. The curriculum has been developed to in- 
clude sufficient economics content to meet the State's 
economics grad^'ation requirement. The course is being 
implemented as an alternative to taking economics in the 
social studies department and is available to the general 
enrol?.ment in grades 9-12. 

2. A 180-hour (two-semester) course in Small Business Owner- 
ship at the competence level. The course consists of 18 
instructional modules which contain sufficient economics 
content to satisfy the State's economics graduation re- 
quirements. 

The curriculiim was validated by a State Legislative Task 
Force of prominent Celifomia entrepreneurs, and will be 
implemented in regional Occupational Centers/ Programs and 
adult schools. Special emphasis in the curriculum is 
given to meeting the unicpie needs of single parents, 
women, and the economically disadvantaged. 



Model I mplementation 

Sixteen grants totalling $280,000 were awarded to local 
school districts to plan and implement the competence level cur- 
riculum in Small Business ownership. Ten of the 16 sites focused 
on secondary and adult programs, six sites were targeted to 
special needs populations. 



Professional DevelopTneTit 

Thirty one workshops were conducted statewide during March, 
April, and May to assist teachers/districts to implement the 
entrepreneurship curriculums. six hundred twenty teachers partic- 
ipated in these workshops. 
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1987-88 Targets 



It is anticipated that during the 1987-88 school year 160 of 
the 826 high schools will implement the entrepreneurship awareness 
level curriculum. 

Eighteen of the 37 ROCPs will implement the competence level 
course in Small Business Ownership. 

In 1986-87 the State of California committed $585,000 to the 
development and implementation of entrepreneurship education in 
the public secondary schools. 
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ENTREPRENEURSHIP EDUCATION IN CONNECTICUT 



Entrepreneur Ship Education at the Secondary Lev \1 

Submitted by: 
Bruce Dardick 
Department of Education 
August, 1987 

A new curricula for CEW/DO was recently published which 
included an extensive section on Entrepreneurship. 

The growing recognition on the importance c entrepreneurship 
in the school system is increasing. We are attempting to provide 
greater opportunities for future entrepreneurs by expanding the 
programs to the middle schools. 

A recent conference in Washington provided updated needed 
resource information and an opportunity for networking to 
formulate future programming. 



ENTREPRENEURSHIP IN DELAWARE 

Summary of Entrepreneurship Activities 

Submitted by: 
Doyle Owen 
Departmenr of Public Instruction 
October, 1986 

we have the followingMJivufes p^aSn^?" "^""9 "^"Is „onth 
Ti^TltTZi,^^^ - proclamation settin, 

co"ern"o-thriJ!?'S" "^" °:;?^„nJLs of 

9^, DUO toward their business venture. 
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ENTREPRENEURSHIP EDUCATION IN IDAHO 



Summary of Selected Activities 



Submitted by: 
Dick Winn 
State Board of Vocational Education 
1987 



Idaho I nnovation Centei^ 



Funding was provided to support * he start im r^r.^*-^ 4.u 
Idaho Innovation Center. The majorfncus o? the^Cen?e? wii? L to 



Small Business pevelopmpnt Cf.ntf^r- 



Idaho yiarket inq Fdnrf^tion ror>o r. ^rricmnTn 

A project under the direction nf c*-^*. 
keting Education Division o? S™4.° ^he State supervisor, Mar- 

tion and o^ier-manager level ln^n??ep«nSi?2h?p. ^P""^!!^^' 

an en??2pj^^^u%s'hir«l%"f°™?:^a\f Jt*'?n^l "^^^^^"^ 
files, and deliver it to all T^Iho .. ^''isting CIS 

delivery systeMs/ iS^'^ peo;i"cSL?i:™"f thft*''?/""?^"^ 
optxon Of BeU-e„ploy.ent, Ihey wlJ^enSir^Jori^pJl^LVJ^e 
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nature of self-employment within those occupations as wen 



Center for New nirections 



Vocational-Technical <?^h««i Pf^?^^^ at the Eastern Idaho 

chapter of S?SrS ^' ^^visory committee and the local 
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ENTREPRENEURSHIP EDUCATION IN KENTUCKY 

Summary of Selected Activities 

Submitted by: 
Lou Perry 
State Department of Education 
1987 

pevelopinq Kntreprenenrshio F.^un.i-i r.r , currirm.„n 
Entrepr eneurship PAir^ay 

ic development? vocational education is playing in econom- 

^f^^lnes^-lntom^ti^ Tect^nmogy Transfonnation 

traini^rand^:oL^ul??Sg^^:?i?^:r^/3^^^^^ educational 
neurs and unemployed workeJI ?nL^L? 2^ businesses, entrepre- 
business. Through these le^viceJ JnH 1"" ^f^^^li^hing their own 
sheltered business incubato^ ?hf ^^ establishment of a 

economic and employxle^nfa^^t^I^i^J^lrrL^^^cSa^id'^ °' 

(BITAcfi^SIs^gned'Jo J^Jpls^oa???"'^^'/^? '^^^"^^ 
businesses, offir soeciafiLi^S .^-^^"^^ ^^""^^ their own 
areas o. „4ea, iSaL^SialilJa^ ^c^li? .iTisltZfT, e^-- 
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t?.tir^^^^^°''^\ establish a network between successful small 

business people and program participants. 

Marketing Vog^t ional Education's Role in Economic Develop ment 

This exemplary effort will prepare an inservice program "Entrepre- 
neurship Education Trainers Manual." Vocational regional person- 
nel and community college representatives will present a workshop 
on how to conduct a seminar in the respective regions for initi- 
ating activities for entrepreneurship education. Three (3) 
panels—business, local government officials, and educators- 
participate in the seminar for presenting and formulating ideas 
into practical practices. 

Pilot Procurement Data Base 

The experimental activity will design and implement a 
statewide system for increasing the acquisition of federal grants 
AH^i r^"''^^ f""^^? business. Working with the Small Business 
the nin^^^™'° • 1 1^^^ ^ computerized system and network, 

^?Ho^f^^^ provide the information and datJ needed to pro- 

« J"^""^ assistance to entrepreneurs and small business 
personnel. »^«=xiicaj» 

Student Training Entrepren e urship Pr-Q-ject (RTFP) 

are bf ina^niyEif^r^®"^ a small rural community, the students 
nn! J? oriented to opportunities in vocational education with 
buJinf«^^ ma^or activities being the establishment of t^eir Jwn 
anS venture, a., positions will be held by students 

functions carried out by the students. The CBO Jill 

?o?rw?i? H f^'^i^^''^ ^° ^^^^^^ students. A Board of Direc- 
srJLT ^° ^ company to open and operate a 

school bookstore and manufacturing outlet for their own items 
Adult mentors will serve only as advisors to the participants! 

Rural Women Pro prietorship Program 

Designed to assist a five (5) county, rural population of 
:?r"also'"prov!de^ awareness of career Options arEus?ness o^n- 
?o?'init?4l^nhI«f: ^"^"^"9'. instruction and technical assistance 
tor initial phases of the business. Over lOO women are beina 
served at present; at least 25 have been identmJS aJ beiiS^in 
JhrouSS^r start-up. These women are be?ng JsSisted 

^. ^^^/''^^ training workshops. At least 15 other women w^o 
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Economic Research/Enl-rppre neurs hin ; Gnid^. p^^^;.r-^K confer- 



multi-activity research and development program had 

Sins.^T?^™ni^/^^''.^"-'';P^^"^^^f' ^°"f«"nce "?li^ing Moun- 
tains. A Complete Seminar for Small and Growing Businesses" 
focused on new opportunities for small enterprises; 2) the devel- 
opment of a guide" to locating and selecting profissionaL o^ler- 
ing for-profit services to small business, and 3) economic 
research on emerging opportunities for Kentucky entrepreneurs 
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ENTREPRENEURSHIP EDUCATION IN MINNES01A 

Status of Entrepx-eneurship Education 

Submitted by: 
Lynda Rago 

State Board of Vocational, Technical Eiucation 

Ji;p«, 1987 

Mi«« l^t following report highlights some of the developments in 
?n?v ?qJ/^ ■ ^° f"trepreneurship Education occurring since 
n^llL III ^ comprehensive picture of on-going pro- 

grams and activities. ^ f*-" 

State Task For ce on ^ntrepreneurgh ■• p 

State Task Force on Fni- .reprenenr«hip was 
?ohn=on ^"November, 1986, by Minnesota Lt. Governor Mai-lene 
Johnson with the express purpose of developing "policy options and 
implementation plan to foster entrepreneur ship through coord^na- 

aid f?^;,n^?^;;^''^^'"^"^^^'"®"^ assistance, education, information 

^ programs." The Task Force made reco;mendations in 
several areas including Entrepreneurship Education. Unfortunate- 
ly, an entrepreneurship education budget item "^d not make the 
final cut in the Governor's F.Y. 88-81 budg. . He/ever ?ask 
p^lnLrs^ip^ld^cft^on?"'^^^' independent actions related to entre- 

o The 1987 State Conference on Small Business placed entre- 
preneurial (small business) education among its priorities 
on Its legislative agenda. The State Task Force on Entre- 

provided information which he.^ped share 
the State Conference reco nmendations (See attachment) . 

° ?aok"Fo!?ce°nn F^r""^^ °" Economic Education utilized state 
Task Force On Entrepreneurship recommendations in orga- 
nizir"; a teacher mservice in entrepreneurship. The 
iUff'T^S® was heavily supported by the private sector and 
enlisted considerable involvement from entren-eneursT 
^nJ^fn"' elementary and secondary programs partic- 

ilt t ^"-^e^inserv.^ce will serve as a model for future 
teacher development events on entrepreneurship. 

iqfl7 The Task Force was very active from November through January 
1987, submitting its report at the end of January, it is exSecSd 
fu?Le yel?s recommendations will affect d;cisio;; 17 ^"""^ 
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1987 Rt- ate Legislation 

several items passed through the 1987 state legislature which 
will involve education in small business development: 

o The Omnibus Agriculture Act provided funds to establish 
new small business and farm business management programs 
through the state Board of Vocational Technical Education 
lttached^r^°" °^ ^""^^^ Business Management program is 

o Legislation directed to diversifying and strengthening the 
rural economy of Minnesota was passed. The establishment 

I 5u ?^®^^f^ Minnesota Corporation is a principal part 
of the legislation. This public corporation is authorized 
to provide financial assistance to business starting and 
expanding operation in rural (Greater) Minnesota. The 
Corporation is further authorized to establish regional 
research institutes to provide applied research and devel- 
opment services for developing the regional economy. 
Post-secondary institutions will be involved in marketing 
and business management assistance as well as product 
research and developipant . 

o The Small Business Development Center Network (SBDCs) 
which includes numerous state universities, technical 
institutes community colleges, the University of Minneso- 
ta and other organizations, failed to achieve its goal of 
obtaining a special state appropriation to match federal 
funds during the 1387 state legislative session. However, 
the groundwork has been laid for a successful run at it 
next year. 



Curi ;ulum 



K?""^!"^^"" service developed the Y.E.s (Youth 
fCnfoSr l?''^^^^ Seminars) program to help youi^i-^ople 
explore entrepreneurship as a career. This program in- 

siccessful ^ounfSr"^ audio-visual p?esentat!Sn of 

successful young Minnesota entrepreneurs. 

n??n?^«/fS^"^^^^ Institute has just about completed its 
^liZ i 12-month Computeri^inr. ^^,^11 Rn^^Lo., pro- 
a^aiiablf in''fQ««''^T ^"d>ideotape materials will be made 
?"plani:d'?or'l988.^ '"^^^'^^ °" curriculum 

^vfi'io®^^ corporation is sponsoring an Entrepreneurial 
weste?nTS'''^i^-^''°^^^^ involving several sites in its 
I^hf n " U-S. service area. The project is coordinated by 

part?Si^;;^^;,^^ °' ^^-^ ^i^- - Minnesota aS 
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Legislative Agenda 
Minnesota Conference on Small Business 



Wednesday, March 11, and Thursday, March 12, 1987 



From Top 50 Recommendations of Several Hundred Resolutions 
Forwarded to Legislature and Governor 



Rank 



9. Be it resolved that Entrepreneurial (Small Business) 
education be required for all students in the school 
systems and that business ownership be taught with all 
careers and, 

1. Collect and augment curriculum on entrepreneurial 
(Small Business) education which will focus on sensi- 
tizing students to small business ownership. Free 
Enterprise -^^stem, and the skills and benefits of small 
business ownership at the elementary, secondary and 
post-secondary levels; 

2. Develop programs for current and prospective teachers 
to enable them to implement curriculum; 

3. Make moro use of business owners and service providers 
in the classroom setting; 

4. Expand the available resources of the State Department 
of Education and school libraries to include proper 
support materials for the proposed curriculum. 
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Minnesota Technical Institutes 
Small Business Management Programs 

INFORMATION BRIEF 



Prccyram Purpose and Market 

The Small Business Management (SBM) Program purpose Is to 
educate small business owner/operators In effective general small 
business management practice to result In greater business profit- 
ability, and survival and growth. The program's primary market Is 
small businesses of 10 employees or fewer and $500,000 annual 
gross receipt or less, but Is open to all small businesses. 

The program serves businesses from the retail, service, 
contract construction, manufacturing, wholesale and financial 
service sectors. SBM also provides training to potential entre- 
preneurs to develop business plans and form new businesses. 



History 

The SBM program was originally developed by the University of 
Minnesota In 1973 under a grant provided by the U.s. Office of 
Education. In 1976, special state legislation was passed to 
Initiate programs In the Technical Institutes. 

Instructional Delivery 

Twenty-three Technical Institutes provide SBM programs, which 
are located at Institute campuses or downtown locations throughout 
the State. Currently, 17 Greater Minnesota and 6 metro area 
Technical Institutes are funded to provide SBM (See listing.) 

Instruction Is provided both In the classroom (group setting) 
and at the business site (Individualized setting) . Instruction Is 
largely tailored to meet the Individual business needs for meeting 
each business *s goals to Improve management, organization and 
operation. 



Enrollment 

The SBM program enrolls businesses rather than Individuals; 
any number of Individuals from the business may participate. 

A business Is eligible for enrollment for up to three years. 
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Businesses may enroll for a short term (up to 10 hours annu- 
ally) , or long term (up to three years). Annually about 700-800 
businesses enroll for long-term instruction and about 1,500 
businesses enroll for short term instruction in the SBM programs. 



Qualifications of instructors 

All instructors are licensed by the State Board of Vocationa" 
Technical Education. To obtain the Small Business Management 
license, an individual must have at least three years experience 
in business management or ownership. 



Cooperation with Other Agencies 

Technical Institutes enjoy a high level of participation with 
the Small Business Development Center network either as satellite 
or regional offices. Currently, 14 Technical Institute campuses 
participate. SBM programs are closely coordinated with Technical 
Institute — SBDC operations. 

A project of Minnesota Department of Trade and Eco^ 2 
Development and the State Board of Vocational Technical ^^^^^tion 
involves eight (8) SBM programs in the provision of management 




At the local level, programs work regularly with Chambers of 
Commerce, local development agencies and other small business 
assistance providers. 



Tuitj on 

Tuition charged to each small business is $400 annually for 
long term instruction, and $12.30 per hour for short term instruc- 
tion (F.y. 88) . 
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Program Locations — These Technical Institutes offer Small Business 
management : 



Alexandria 

Amok 

Austin 

Bemidji 

Brainerd 

Dakota County 

Detroit Lakes 

Duluth 

Fairbault 

Hennepin Technical Centers 

Hibbing 

Hutchinson 

Mankatc 



Minneapolis 
Northeast Metro 
Pine City 
Red Wing 
Rochester 
St. Paul 

Southwestern — Canby 

Granite Falls 
Pipestone 

Thief River Falls 

Wadena 

Wilmar 



For more information contact: Lynda Rago 

State Board of Vocational 

Technical Education 
550 Cedar Street 
St. Paul, MN 55101 
612-297-1475 
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ENTREPRENEURSHIP EDUCATION IN NEBRASKA 

Entrepreneurship Education Status Report 

Submitted by: 
Gregg Christensen 
Nebraska Department of Education 
1987 

Entrepreneurship T nf^o^^r, r nrriculnm 

ity fo?%he"s?a?e ?oV?^f «f r^"'?" determined that a prior- 
Son ^£il^i^E^^^ 
?SuLrLio-s 

issued utilizina Title tt p»S » J ^* I ^^^^ ^FP was 

vocational Ed^catlo^ Ac"' ^''"''^ °^ ^^^^ °- ^^^^^^^ 

based'^and^'refKcrcurr^^^ curriculum was to be competency 

Of entrepreniirs^ranr^?"™^^ - fieL 

to be introduced to the concoSJ! « ? education. Students were 
ness successfully? Of maio? imL^.n^^"^ ^"^^ operating a busi- 
all vocational di^ciDli^es J S^?^ ""f-"^^ adaptability to 

After consideration of a wide v;«T-i<>4-» 
als, input from a varietv of^niVo variety of curriculum nateri- 
braska Departmen? o? EduL?f«n ^ committee members and Ne- 
by the teLcoS^SenL Sonsored'^br^Se^pA/"'' Perspectives offered 
consortium, adoption of ?Se Jisks^.^H p ^''?P''^"®''''^^^P Education 
adaptation for N-brasV^ ^o^o5*^^ Rewards curriculum with 
feasible paiS! ^Ms adaSta?ion i^^^ ^^^ermined to be the most 
presentation of thf model J^JSsion cu^ri ''''''^^"^'y underway. A 
annual Vocational EdScatl^ inference rirof. J ^^^^^^^^^ the 
for Nebraska vocational educat^on't^ache^sr^flu^s?' 

their"progLL\'rth'e"d:siref r^^^^^^ ^^^^-^ - Part of 

will be determined after if Iv-Ja'.^J^^ °f the project 

Iter tne 1987-88 school year is completed. 

Self Emplovmenl- Tr-^ nina Prog ram 

Bent Sln^li^^aS? l^^^'Lllt^li^^t^tdll I'^.Mtl'. 

two-da^^aJni^g'sSLforwUh iL^dl^.f ^''^'^^^^ "'tended a 
in the program.' The '^ierlll'ltrtrr'^'^^l tLTkl^Vn^l^l^ 
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and consisted ot two distinctive Darts PaM- t ..n... ^ 

gives the individual an oPDOrtunitv f ^ -^fff ' ^ Dream," 

and their abilities to^ellSfs^fUpi^^^^'^' Palff I'^^S^Jir? 

*velSp:2nrSi-bu^L«s''p?r^"'' " " """^ ^"^ ^" the 

cess,;;?!y*?S^ ?n' ?j^r!r2??i^| "^k^'X r?^-•=- 

rs^i^^-^t-Sajs" tTsc^^:? t°Je"?:s "™ ?f.^?Lr;h^;~ 

able skills wl?h th2S?!|raMutrji^hi"??'"- ■ '""^^ ""^""'"t valu- 
booKkeeping bacKgruuSd.'Snf JisSeS S^n^J^nr 

servicelnSo^eL^?" newrre'^SserSca?* "^'^ 
and posters distributed b^ colle^n ^J newspapers, brochures 
state agencies informina the» i^^^h^ ^ contact with numerous 
als havl completed Se trSnTnS ?''°?f?"'- individu- 

June. several ol tS^^cS^jniU if o?Jeil^rtS''T^^ '"^ °' 
on their fall schedules. Siitv nercent Jk' '^"^"^■'9 ^gai" 
were women. Business clans i^nlSrtlS 2 .4 f *** Participants 

co-.er^°e-|o^r^^lm^t^'^Sls''e^rraV^^^^^ — 

FUNDING SOTTPPffc 

HUD 

JTPA $19,798 
VOC-ED 4,342 

13,150 



Local Match from Participating 



Colleges 
ginqle Parents ^nH HomemaV«»r»e 



19.800 
$57,081 



parent anrhom^^^Lrr^ Thesf bj|?!St""" '""^^^ ^^-^l- 
females at the selSSa^ Jeve? l^^^^^ " "^l^ "0 

the postsecondary levell^ ° ""^'^ ^""^ ^'851 females at 

tradi^fiirr'^lLnjS^^^ a°rr:S^:SS^s°?o'?L^I;?.''^??^'=^^ 

However, all training prol^ts ?ncl^?. ^fi'^''"!-"*'' instruction. 

small business .anagImfnt':Sd'%i;??^^?|n^SSi;?re"Sc!?f^j?*"^ ^° 

owners^S?^^;i -"^"a-^'^-J^L^Je^Sj^ij^^^^ 
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TTc...„i f^^?:^P^^'^^"!'^^^ Tr^ inincf for H omemak^r,. a two-day workshoo 

Topics includod in che courses- 
Topic #1 - "Becoming an Entrepreneur" 

o the scope of small business in the total 
economy 

o entrepreneur characteristics 
o time management, apecial problems for 
women 

Topic #2 - "Preparing the New Business Plan" 

o the importance of the plan 
o use of the plan for new and established 
business 

Topic #3 - "Marketing the Small Business" 

o market investigation 
o product promotion 

o customer service and selling techniques 

Topic #4 - "Financing the Small Business 

o obtaining financing 
o cashflow planning 
o working with your banker 

Topic #5 - "Business Plannii.^ and Decision Mocking" 

o the process of organizing and planning 
o decision making ^ 
o delegation of authority 

Topic #6 - "Managing People in the Small Business" 

o two-way communication 
o effective discipline 
o motivation techniques 
o leadership techniques 

Workshop Leader/ Ins true tor:. 

Jean Dinert Petsch combines experience in education ;,nrt 
business to provide students with a soliS and oracti^"? 

^^^^^ - fr3i"H 0 
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Jean Deinert-Petsch 

Southeast Technical Community Collecie 
Mil ford Campus 
Lincoln, NE 68520 

Small Business Tra i nin g Program . The Small Business Trainlna 

training neeSro/^-^'?^"^ ^° "^"^ ^P^^^^^ emploJSen? and ^ 

training needs of single parents and women in crisis Th*> nl^r,rt,.a™ 
offers direct work experience, individual coSnseuig' sI?l-K?™ 
development, and other business related workshops ihfo^eJan 
purpose of this program is to offer participants iheopportSni^v 
to obtain jobs in a small business setting. Through ?he direct 
work experience and workshops, clients gain first-hand knoiHdL 
pro^ra^i\Sr ^^^^ '^^ectives of ?he^°S?^^n% 

^' °? ^^"^ Beginnings, a second-hand 

Clothing and consignment store in Crete, Nebraska as an 
open entry/open exit technical lab for the small 
business training program. 

^' Sin^Toi°?rf °^ f ^^^^"^ i"^^'^^ process to assess job 
skill levels and interest areas while providing informa- 

fir'anv idenJTJt'n ^° ^S^S^^^-y ^-ogrnL and slr^iclT 

Identified remedial education needs and/or 
supplementary skills training. ^ 

^* °^ ^ pre-experience training program. 

Shops ?rf^ component will includ . job readinesi work- 
shops (i.e., 30b market research, interviewing 
techniques resume writing, employment testing), as well 

career cou^iSt''^? °' ^ ""^^^^^ ^^°"P individuaf 
career counseling for program participants. 

^' ^v-rfnuJST specialized small business training 

an^S'm^n^rn^?-?;^^^^^^^^^ 

trt^^^^^^ — woi^elpSrLce 

^' provision of a working environment that will foster 

entrepreneurial skills amona single parents. 

^' provision of a program by which single parents can 

achieve successfuJ transition into income producing 
lllrliton "^""'"""^ management, ownersh?p?\nd 



Assistance with the transitioning of single parents into 
entrepreneurships by assisting their linkage wi?S?e 

tton'^n smfirbSs1nL%'?-^^°"^^^ supple;en?al"l^?o^;- 
tion on small ousmess financing and development. 
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Ccntact person: 



Richard Nation 

Blue Valley Community Action, Inc. 
First National Bank Building 
423 Fifth Street 
Fairbury, NE 68325 
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ENTREPRENEURSHIP EDUCATION IN NEW YORK 

Summary of Selected Activities 

Submitted by: 
Nelson Rcnsvalle 
Bureau of Economic Development Coordination 

1987 

Entrepreneurship challenge Grants for Secondary students 

A total of 29 grants totalling $100,000 were made in 1986-87 
to public schools in New York State to operate in-school and 
extra-curricular programs and activities designed to complement 
and enhance r Titrepreneurial education in the secondary occupation- 
al and social studies classroom. The challenge grants were made 

? ! I Legislature through the state Education Depart- 
ment to foster public-school/private sector cooperative programs 
of entrepreneurial education. Secondary occupational programs 
^™ the principal award winners, with schools ranging in size 
from small rural high schools to large occupational education 
service centers, one program at Suffolk II Board of Cooperative 
Services, i.. intended to provide a basic understanding 

concept to a select group of students, in cooper- 
ation with the Four seasons Greenhouse. Another project in the 
^r^^^''f^^''^^^®""°P^^"^°" Schools entitled "Kid-E-Capitalism" is 
intended to allow students to interact with community aid bisiness 
leaders, to give students theoretical and hands-on experience w??h 
the requirement and operation of a business corporation, and to 
integrate computer competency with the business and technical 
aspects of production. i.et,nnicai 

New York Statf> Survey 

^- "^i}® State Education Department has arrange^ for publication 
bL?n!if °^ entrepreneurial education and smal? 

a«oi^?fo training opportunities available through postsecondary 
?hrSi;L n •''°"^-r^"f ^^^^^tlon. The survey was conducted hi 

Cente^ anS J^rfiS;.?' ''^^ ^^^^ ^^^^^^^ Development 

br^hf'M!?^ f ^^^^^ °" national survey conducted 

by the National center for Research in Vocational Education. It 
was commissioned by the NYS Entrepreneurship Education Task Force 

Act ?n?orSa?Ion"? ""'"fn ^^^^^"^ Vocational ^ducatJon 

t?a;^.« 5o^f ^""^^y organized according to the 

at work«^«^« regions and will be disseminated 

at workshops and conferences during the next y-ar. The Directory 

arie?raf ^nfS^tf -^^^^^^i-^ - li^^tlng of :30 pJSg^amJf 
as well as information concerning state agencies and other federal 
and regional organizations, it will be undated annually 
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Entrepreneui ship Curriculum Revi 



sions 



Several courses on entrepreneurship at the secondarv lowoi 

tlon'^^iolnr'"^^ ^^^^^ °" field tes?!ng?^^?n add!' 

tion, modules concerning small business management as it relates 
to specific occupational areas are being developed for field 

Since 19I3 the New York 
iS^e ^n^?^""'"" Department has supported recommendations of ?Se 
State Entrepreneurship Education Task Force, which is reflLS^ in 
curricula changes. New curricula related to eni?epJeneuJship 

fS? sev;nti"and':?ah?i; '° iJ^^J^i^^ Home and'^I^eer'Sj^ls 

^-S! n?n?h^ ^"'^^ students; Introduction to Occupations 

at the ninth and tenth grade level; and Entrepreneurshin for 
Business/Marketing for secondary students puSufn^an occupational 
education sequence to meet graduation requirements Po^entSj 
enrollment in these courses is approximately JoS'ooo s?Jdenis 



Women and Minority Programs 



Employer-specific Skills Training Grant monies totaling 

settel l Tolll^'Si^'^TJ''' f""^ r^^" ^"^"^"^ programs wiich 
RnfTnL! i l^* people. Among the topics presented were- 

occupational Education Teacher Tn^^ ^ ice work^hop o 

A series of twenty inservice education workshons in Kaoi,. 
dS??nS'^H^"^ entrepreneurial concepts werl p^o^Sed^L ?ea?he?s 
were °^ 1^86. Sixteen of the wo?ksSops 

:So%2u^i?trfS%^^^^^^500 ^e^^c^e'?^ irr""'' ProvS^?h°r 

oiiup:. were scneauied in the summer to provide 85 teafh«arc\,i4-h 
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Follow-up, one-day workshops were scheduled in March 1987 for 
participants in the summer 1986 workshops. The teachers were 
given an opportunity to: relate their progress using implementa- 
tion techniques gleaned from the summer 1986 sessions; contribute 
to the development of the theme and format for proposed suitimer 
1987 workshops; and acquire additional resources and instructional 
strategies. 

In the summer of 1987, three 3-day inservice education work- 
shops will be offered to 75 occupational education teachers that 
will be selected from a list of applicants to ensure that a mini- 
mum number of teachers are chosen from each region of the State. 

The workshops were developed and sponsored through the joint 
efforts of the New York State Education Department and the New 
York State Council on Economic Education. They were conducted by 
Economic Education Specialists from Regional Centers of the New 
York State Council on Economic Educatit n, business and labor 
representatives, and exemplary teachers of marketing education. 



Model Entrepreneur Training 

Buffalo Wo men and Minority Entrepreneur Program . Designed to 
improve established women and minority small business firms over 
five years, this program was the first of its kind in the State. 
The progi im was funded for $44,916 under VEA, served fiftee'^ 
firms, and was operated by the Buffalo Board of Education. It was 
modelled after programs designed at The Ohio State University, and 
expanded the city of Buffalo's capacity to provide training to 
independent businesses. 

New York State Bond Readiness Program . Technical assistance 
and training was provided to women and minorities to develop an 
acceptable bonding package for a surety company. The resources of 
educational institutions, public agencies, and the private sector 
busines^s"^ ^° enhance the economic development of independent 

Revolving Loan program . The State of New York created the 
Minority Revolving Loan Program (mrlp) to providp «5hort and medium 
term loans to minority and womer entrepreneurs to enable them to 
start-up or expand their businesses. The program is administered 
by tre Urban Development Corporation (UDC) , and provides loans 
ranging from $10,000 to $250,000. 

Important to the program's success in th<> New York city 
region was the development and design of a Business Technical 
Assistance program (BTAP) . A review of initial MRLP loan applica- 
tions by UDC personnel indicated a need for the program to assist 
entrepreneurs in the development of loan applications. The New 

I?''^Hn^^^?«^'^!i''*^^°"/®P!''^"®"^ through its New York City Region- 
al Education Center for Economic Development, funded the BTApT 
Programs were held at four sites within the region. 



er|c ^" ^'^ 



The Business Technical distance program provided partici- 
pants with the t<^chnical assistance in preparing financial state- 
ments, balance sheets, and a comprehensive business plan. Income 
and cash flow projections were developed to show how the proposed 
loan will bf repaid. Market analysis, competitor evaluation, and 
the development of ma. keting strater \es were also investigated. 

Dislocated Worker Manufacturing Entrepreneurs , The New York 
State Education Department, through its Finger Lakes Regional 
Education Center for Economic Development, funded this program to 
aid dislocated workers who wish to consider becoming technological 
entrepreneurs. Goals of the program are to introduce participants 
to the skills of entrepreneurship, and to augment the likelihood 
of job creation in the Rochester, NY area. 

The Rochester Institute of Technology is administering this 
JIPA-Title III Dislocated Workers Project. Faculty from the 
Institute will provide specific instruction on various aspects of 
business ownership, which include; 

o Leadership, Managerent, and Supervisory Ski-. Is 

o Problem Solving and Decision Making 

o Business Opportunities 

o Development of a business Plan 

o Legal Aspects of Owning Your Own Business 

o Insurance and Retirement 

o Small Business Tax Laws 

o Computerization in Business 
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Small Business — Entrepreneur Training Programs 

FY 1986 



FUND SOURCE 


NO OP PPOTirpTC 


AMOL IT 


NO. OF TRAINEES 


ESSTG 


42 


$684 , 422 


4 4 fl? 


VEA 


13 


161,881 


892 


ESSTG/VEA 


1 


4 ,967 


20 


JTPA - 8% 


4 


80,703 


107 


JTPA - III 


2 


179,648 


45 


TOTAL 


62 


$1,111,621 


5,546 



ESSTG 
VEA 

JTPA- 8% 

JTPA — Title III 



Employer Specific skill Training Grant 
Vocational Education Act 

Job Training Partnership Act (economically 
disadvantaged and barriers to employment) 

Job Training Partnership Act (d islocated 
workers) 

Examples of Programs 



Business Miinagement Skills 
Computer/Word Processing 

Training 
Finance 

Home Health Aide 

Legal Knowledge Workshops 

management , Superv i s i on , 

Computers, dnc 
Metal Finishing 



Pricing, Marketing, 
Forecasting Trends 

Sales and marketing 

Sewing Machine Operation/ 
Repair 

Taxes and Regulations, 
Women Entrepreneurs 

VCR Repair 
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Small Business — Entrepreneur Training Programs 

FY 1987* 



FUND SOURt^r. 


NO. OF PROJECTS 


AMOUNT 


NO. OF TRAINEES 


ESSTG 


50 


$1, 031,974 


3,143 


VEA 


16 


197,178 


1, 196 


ESSTG/ VEA 


4 


139,588 


210 


JTPA - 8% 








JTPA - III 


1 


9,996 


30 


Total 


71 


$1,378,736 


4,b7Q 



*As cf April 29, 1987 

ESSTG 

VEA 

JTPA - 8% 
JTPA-Title III 



Employer Specific Skill Training Grant 
Vocational Education Act 

Job Training Partnership Act (economically 
disadvantaged and barriers to employment) 

Job Training Partnership Act (dislocated 
worker) 



Examples of Programs 



Blueprint Reading 
Business management Skills 
Business Planning & Financing 
Business Start-Up 
Child Care Supervision 
Computer Appli nations for Farm 
Management 



Entrepreneur Training 
Financial Reporting & 

Marketing 
Fiscal Management & 

Training 
Legal Issues 

Operating with a Foreign 

Trade Zone 
Retail/Non-retail Buriness 

Skills 
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Small Business — Entrepreneur Training Program Outcomes 



The variety of programs that have been funded have all 
contributed to developing anH enhancing entrepreneurial activity 
in New York State. 

Those participants who intend to venture into small busi- 
ness ownership and operation now feel better prepared to proceed 
with their plans. Those individuals already in business have 
utilized the skills and knowledge attained to either turn their 
business around, or significantly increase profits. This is 
largely attributable to the establishment of many standard busi- 
nes^'^ practices, as well as the development of a viable business 
plan and the establishment of profit goals. In further develop- 
ment and improvement of their existing businesses, many of the 
entrepreneurs are now better prepared and able to potentially 
expand the^r business, and perhaps contribute to growth in em- 
ployment. 

In keeping with New York State's efforts to fo.^ter economic 
vitality and development, such training has led to: the success- 
ful opening of small businesses; the revitalization and retention 
of existing small businesses; and a positive contribution toward 
increasing employment and productivity. The program also serves 
to illustrate the effectiveness of occupational education in 
improving and extending the skills possessed by small business 
owners and their employees. 
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ENTREPRENEURSHIP EDUCATION IN NORTH CAROLINA 

Status Report of North Carolina 
Entrepreneurship Education Activities 

Submitted by: 
June Atkinson 
State Department of Public Instruction 

1986-87 

Entrepreneurship Questionnaire 

A random sample of small busineoS owners was sent a question- 
naire having the following (juestions: 

1. What vocational courses did you take in high school? 

2. What courses were the most beneficial in organizing and 
running your business? 

3. What courses do you wish you had taken that would have 
helped you in your business? 

4. What should students be taught at the high school level 
about starting and running a business? 

5. Do you have employees who provide workshops and seminars 
for people you hire? 

6. Do you use a computer in your business? If yes, what type 
of software programs do you use? 

7. Have you ever served on a local vocational education 
advisory committee? 

The survey results are now being compiled. 

REAL Enterpri ses ( Rural Education Through Action Learning^ 

North Carolina REAL Enterprises is an official state affili- 
ate of the national organization. Created at the end of 1985 with 
a seed grant from th6 Mary Reynolds Babcock Foundation, NC REAL 
Enterprises works with rural school systems interested in ex- 
ploring whether this strategy is an appropriate one for their 
particular community. 

As of Fall, 1986, five rural high schools in the eastern 
third of the state (Currituck, Northhampton East, Northhampton 
West, Ocracoke and St, Pauls) are engaged in a systematic planning 
process. Students have been producing analyses of their local 
economy and generating ideas for potential new youth-operated 
businesses in their counties. These possibilities are being 
followed up with detailed feasibility studies, formal business 
plans and discussions with school and community leaders about how 
these new enterprises might be appropriately integrated into 
existing local education and economic development programs. These 
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the HC REAL Enieipris"'pS*^iJrp««s"°" °' 

trSlnlna in?^?I business specialists provide 

REAL Enterprises focuses on boS J^® 

Entreprene..rshin ron,p .^. n „i- .ynrinnai Frt.,^.><^n 

-as revieSedto Set^^ifi^' t^"'' =«°lina vocational course 

™?ren«rSing ^SSqS %oi;r?/jH"*'"""'^''^P competencies are 
ship competSicies a?e iden??lild a«.°°?^r%"''?^^ entrepreneur- 

SSS«sSip"^„a^??^?!n^^ 

vlSSS- ChilS "^-^chandising and Management; Foods Ser- 

i«v2'TrSJi?nr ihe'«SSitr:i Production; and Industrial cLper- 
curriculum revision? °' '=''is analysis will be used in 

demonsll^Uon'S^dlrr^SS'le^f^oi}"' "^^^ i-"^" '<> ^ 

?h-r---h~^^^^ 

L-cSrat-rHK^^^ 

project is to provide a ^Sai^??^ ^""^ °Perated businesses. The 
experience for hijh school ii-nnf^^ ^?^''!*'®^^^''® entrepreneurial 
develop conipetencies "^^^ ^"^^1® them to 

business prSlessionals ^^^^ ^^^"^ ^^'^^'"^ successful small 

Entrepreneur sh i p cha n ^ng oo 

the PU?p^se'o?°^?v?ng"LSn?rf'^'ir.'?^^ 

opportunity to leaJn aboSt sef f ^^a^ional education an 

ial programs ..T^l or^SfscTooTa^^^luJ^o^rm- 
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activities are to improve and expand current 
SieS^'or^hf"^ education in the vocational curriculum Objec- 
tives of the project are: l) Assessment of what entrepreneurshio 

P?ecara??irn?^^ "^^j vocational pr^^amsfl) ^ 
Preparation of vocational teachers to intearate entrepreneurial 

SSS^fc^S^iooi ^-^'r instructional areas ^3) Fo^SaW^^ o? a 

^2^'.^''^''^^® partnership to teac^h theory and 

liu^lnit °5,«"tf«Pre"e"5ship; 4) support of activities Sat give 
students valuable experience in entrepreneurship. The funding 
will be given for the 1987-88 school year. runaing 

Entrepreneurship s taff DevPi np i^or.<- 

J)^ne, 1987, Marketing Education teachers will partici- 
pate xn an entrepreneurship workshop, other program areas will 

EducJtnn^S"^ entrepreneurship at their'^anSual ?ocationai 

Education Sumner Workshop. ^^a\.j.^jiiax 

The Agricultural Education state staff have also soonsored 
?Iac£e?s?''' «-t-P— urship workshops for second'^ fg^Jcaltural 
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ENTREPRENEURSHIP EDUCATION IN OHIO 

Status Report for Entrepreneurship Activities 

Submitted by: 
Sonia Price 
Ohio Department of Education 
1986-87 



Innovative Grants 



• 



Entrepreneurshin gA ^ cation st.,^^^ ^- 

for tt2 ^^^J'if "^„din*^tSr^?f adaptation conference was held 

grants tl ^Tr ?^tSd"IcSSol'lilSSs'"''™i^v'""'"""* 
roundtable sessions were avaVi^Si^ if J . thirty-one 

six. InformatiiHirSeSs for Jll aranS^"^^"'' selection of 
participant. sneers for all grants were provided to each 

Second JTPA p iip^e 

appro^:a?er$frSof if ordfli"?^ ^"^^"^ ^ 

resource data int^ toe Sh?o SreL'?n?'^°''!^^ entrepreneurship 
will make the information aviffJhf System (OCIS) which 

districts in Ohio? available to all piCs and local school 

futurXnSi^g^rSTrLL'ba^^^ ^^^^ consideration to 

Second Leaisla<-<v«. preakf;.«<- 

SLkfast thH^mSerf or^f?"^^^^^ ^^"^^^^ ^^^^ its second 
tees r^la ed to the SroJotifn ^ fi^'u"^? ^^"^^^ Sub-Commit- 

teen legislative members Jea?ned aSoui Sf^^^^^^ 
education activities in%hf ^?^? about the entrepreneurship 
Education. Division of Vocational and Career 
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gyrl Rt ghQggiaker Gifted «nrl Tal e nted WnrT^ «h^p 

The eighth annual summer workshop for gifted and tal»ntert 
vocational education students was held in June . 

n*s««^"®.f^ ^5® J^^f® concurrent conferences was "Entrepreneurshin 

iS^''?H° • attended by students who desIS tn 

future to start their own business. 
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ENTREPRENEURSHIP EDUCATION AT THE 
NATIONAL FEDERATION OF INDEPENDENT BUSINESS 

Summary of Selected Activities 

Submitted by: 
Betsy Schwammberger 
NFIB 
1987 



gives''?LcSrs''°s?uden?S'^^"-^^P^^"^"^^^^P education program 

publications and activities are ♦^^ u i series of new 

neurs run their busi„esser„o« e«ec^?ve^^.'''''' entrepre- 



esearch and Edut^ai-i onal Ma<-e^^;.io 



in'^f ive coS^iriel ^n tSe So^Jd kT^'i^'i^^^ ^^^^^^ °^ commodities 
daS currently being redesigned with updated 

prese Ss1;^iri£onC;% 'c:ScentS ''"^ T"*"" '^^ ^^^"^ Pi^^-^d, 
designed to ill^^SSng peC"?;''rL?Lr?L*'L^^ employer nd is 
play in business. P^^P^- realize the economic role they can 

to ex^i^?;r?!crg^^pS; f;d^;og:;2lr t:x t^^ ^ g ;;:- ^^^^^^^^^ 

Thg LoLit':; ! ! £ e a^agrf IS ^hrf^n!'^ special new studies. 

on enSjpreJLrsMp?''?? ^^±1 I ^J^-room packer of materials 
view of the motivation and ni^^?^ J • ^^'P^^f ^^^^V giving an over- 
a poster with griphs Sf Sata ah«»J^°"i?^w^^? ^° ^ business, 

featuring short biolr!nh?^«^?S ^"^^^ business, and a poster 
on a morl cSS^eSeSlve JSve? R?srL'»f h''^"'^"^ entrepreneurs. 

n^tirg in ftineric,. contltns rw4a itf of ^Sl^^:;^ gntrppfe- 

business owners as wen H™i 2 ^"fo"«»ation about women 
female ent™^|neurs! °^ ""^^^ ^^'^^t successful 
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has been working with other organizations to develop 
publications for its members and other business owners, steps for 

Associatfor^^n^i::^""^"^ ^^^^^ produced with the America n BanRegs 

i« C' ^"^1^^®^ worksheets and text to explain how to pre- 
?hriQo/T^ Vr^^^£°' ^ lo^"- Smal. Business cJri. to 

qS^<-^^!M L?» k""- ^^"'^ '^^ ''^^ produced with Safeguard Business 
systems to help business owners understand the impact the tax 
changes might have on their businesses. 

Supplementing our print products, the "I Can Do it'" film 
series shows how three individuals succeeded at their entrepre- 
iK^'^iJio'^r 5®^: ^ comprehensive teacher's guide, produced by 
IT: Foundation, is included with each rental ^r purchase of 

T^t ^TC^^^t' ^'''^^''^ "^'^^ ^^^^ ^ special card available from 
The NFIB Foundation can take advantage of considerable discounts. 

t i^^^m^^ current research and education publications is 
r^Lf JnH ""^^^ foundation maintains an educator maiU^g lis? 

(EML) and sends samples or announcements of new materials to 

^hf ?TS'in''^^r?«^T ^^^""^ approximately 20,000 educators on 
5 l72^ MaS categories: postsecondary- 

5,972, high school— 12,036; junior high— 4,09b; elementary— 1 984 
on occasion, these labels are provided to cooperating o^Sni^- 
tions conducting special programs or providing inati?ia?s on entre- 
preneurship and economics education. i.«j.ais on entre 



Awards Program 



«i-nH*.n? ^"PPO^^ existing programs conducted by major national 
awards fo^ ItV'^^'' organizations. The NFIB Foundation sponsors 
leve^al of ^jL^^^IwrS °^ business/economics contests, 

neurship? programs deal specifically with entrepre- 

The NFIB Foundation sponsors Junior Achievement's outstandin« 
Young Entrepreneur Awards. A total of $4,800 is aSarded to J«nt«? 

shoi^"??;?^:^ "^"^""^ competitors. %hese !nd?v?5uSs SaJe 
shown that they comprehend the risks and rewards which entreore- 
SJSr.f^''^ and have demonstrated an excellent underiSndJ^g of 
general «.conomics principles and current business trends 

Through the Distributive Education Clubs of America The mftr 

o? ^^Sn"/P°?r^; ^^^^^^ prizes toJ^nin^'i^excess 

sMd l:Seni-«°'' *° Vi^ners of DECA's national EntLpreSS?- 

ship Events. Each competitor in these events at the secondarv 

S?;^^wS-"h^^ ""^^ « business and create a Susl^ess 

plan Which include detailed marketing and financial components 

Students irPr-!rSn?oi^"-^^%^P°"^°^^^ ^^^^^^ ^o chapters of the 
^«?o ,K F^®® Enterprise for outstanding projects showina the 
I? nnn ^"^^^P^^neur plays in the free enterprise ecoS ?vo 
$1,000 awards were given, one for the most inSovativsp^oject f or 
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students in grades K-6 and another for the best project for stu- 
dents in grades 7-12. 

. 1987-88 school year, The NFIB Foundation will 

initiate its own awards program. This program will recognize 
educators, students, and other distinguished individuals for their 
excellent and innovative contributions to free enterprise and 
entrepreneurship education. 

Co^ponsor of S pecial Projects and Programs 

The NFIB Foundation works formally and informally with other 
organizations on special projects. Such projects include: 

o co-sponsorship of the National Survey of Entrepreneurship 
fiflUSation, a six-volume set of books describing courses 
currently bei:.g offered in entrepreneurship education. 
The postsecondary educators on our mailing list were part 
of the survey group contacted for this study. The NFIB 
Foundation is helping to market the books and will help 
select how the proceeds are used. 

o co-sponsorship of Financial Decision Making for wnm^n , a 
seminar series conducted by the U.S. Small Business Admin- 
istration and The Traveler's Company Foundation, inc. We 
mailed 7,500 brochures to NFIB members in the seminar 
sites and provided registrants with complimentary copies 
of some of our educational materials. 

o associate member in 1986-87 of the Entrepreneurship Educa- 
tion Consortium, coordinated by the National Center for 
Research in Vocational Education at The Ohio State Univer- 
sity. 
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STATt-OF-THE-STATES -REPORT 
1988 



o Arizona 

o California 

o Florida 

o Georgia 

o Idaho 

o Illinois 

o Iowa 

o Kansas 

o Kentucky 



o Nebraska 

o New Jersey 

o New Mexico 

o New York 

o North Carolina 

o Ohio 

o Oklahoma 

o West Virginia 

o Wisconsin 
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ENTREPRENEURSHIP EDUCATION IN ARIZONA 

Submitted by: 
Dave Muehlbauer 
Arizona Department of Lducation 
1988 



Curriculum Guide 

A new curriculum guide for Marketing Education was completed 
during the summer of 1987. This new product, General Marketing. 
Retailing and Entrepreneurshio features an articulated competency 
list for those three program areas and helps schools design 
courses to meet local needs. The guide has been provided to all 
high school Marketing Education programs and to each community 
college in Arizona. 



Summer Entrepreneurship/Free Enterprise institute 

A partnership effort between the Arizona Center for Vocation- 
al Education at Northern Arizona University and the Arizona Busi- 
ness/Industry partnership has expanded an existing summer 
institute for free enterprise to include entrepreneurship. As a 
result of the partnership, increased numbers of vocational educa- 
tion students will be provided an opportunity to attend. Also, 
the content of the institute has been modified to provide all 
participants with an overview of entrepreneurship. 



Entrepreneurship Maanet School 

Trevor G. Browne High School, a part of the Phoenix Union 
High School District has been identified as a magnet school in 
Entrepreneurship. The Phoenix Union District has previously 
identified magnet programs for each of its campuses, with such 
programs as computers, fine arts, and international business. The 
selection of Trevor Browne as a magnet school in Entrepreneurship 
represents the first such program in Arizona. Planning and devel- 
opmenr for the program is currently underway, with the program 
intended to be in full operation during the 1989-90 school year. 



State Contact : Dave Muehlbauer 

State Supervisor of Marketing Education 

Arizona Department of Education 

1535 W. Jefferson 

Phoenix, AZ S5007 

602-255-5354 
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ENTREPRENEURSHIP EDUCATION IN CALIFORNIA 

Submitted by: 
Doug Mahr 
State Department of Education 
1988 



Suinner Workshops for Teachers in Entrepreneurship Education 

Three, 30-hour workshops will be conducted this summer to 
equip teachers with the skills and knowledge necessary to design a 
pne or two semester course in entrepreneurship. Particular atten- 
tion will be focused on teaching participants economics fundamen- 
tals, reviewing audiovisual materials, and developing a personal 
series of lesson plans for teaching either of the two entrepre- 
neurship courses. 



Curriculum Development 

A 10-20 hour entrepreneurship awareness module has been 
developed to be infused into all vocational education 
courses/programs. The module contains student competencies, 
resource materials, and a criterion referenced test to assess 
students' understanding of the content. 

Entrepreneurship Course/Program Implementation 

A one semester introduction to entrepreneurship course enti- 
tled "Economics of Business Ownership" will be operating in 105 
comprehensive high schools in 1988-89. The course is designed to 
satisfy the state's economics graduation requirement 

A 180-hour competence level course in Small Business Owner- 
ship will be offered in 39 ROC/P's this fall. The course is 
designed to serve as a "capstone" to the marketing education 
program or as an interdisciplinary course for all vocational 
education students with an interest in self -employment. 



State Contact; Doug Mahr 

State Department of Education 
721 Capitol Mall 
Sacramento, CA 95814 
916-445-5183 
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ENTREPRENEURSHIP EDUCATION IN FLORIDA 

Submitted by: 
Pat Schwallie-Giddis 
Florida Department of Education 
1988 



Center of Excellence for Career Development in Entrepreneur ship 
Education Established 

This center was established in the fall of 1987 at the Uni- 
versity of West Florida, by means of a grant, from the State 
Department of Education. The major purpose of the center is to 
act as a feeding center of information and training in entrepre- 
neurship for teachers in the State. 

For further information, contact Dr. Wally Holmes, Director, 
University of West Florida, Technical and Vocational Studies; 414 
Mary Esther Cutoff; Fort Walton Beach, Florida 32548. 



Curriculum on Practical Entrepreneurship Skills Being Offered to 
Florida's Teachers 

Teacher inservice workshops are being held in Florida to 
present Dare to Dream , by Madrea J. Proctor, Ph.D. , which intro- 
duces the concept of entrepreneurship. This manual follows the 
student performance standards outlined in the State curriculum 
frameworks for Practical Entrepreneurship Skills, and comes with a 
resource guide for the instructor. The inservices are offered 
through the Center of Excellence for Career Development in Entre- 
preneurship Education. 

For further information, write Dr. Proctor at 104 West 
Heridianna Drive; Tallahassee, Florida 32312; or call 904-488- 
7394 



Ad Hoc l^ask Force Formed to Make Recommendations on Entrepreneur- 
ship Education 

The State Vocational Advisory Board appointed an ad-hoc 
advisory committee to study entrepreneurship education and made 
recommendations. These are to be submitted for consideration 
shortly. A Lifelong Model for Entrepreneurship Education was 
developed by the committee and will be presented at the national 
conference in Bostci for reaction. 
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St^te Content; Pat Schwallie-Giddis 
State Coordinator 
Career Development 
Florida Department of Education 
Tallahassee, FL 32301 
904-488-7394 
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ENTREPRENEURSHIP EDUCATION IN GEORGIA 

Submitted by: 
Marvin Brown 
Division of Secondary Education 
Office of General and Vocational Education 



1988 



summer Workshop for Tf>acherfi in Fr^ t recrenpnr-^hj t, Ednn;.i-i»n 

A five-day workshop was conducted at the Small Business 
Ka?in?nrLwTr' ""^-^^-i^y of Georgia, for marLung Educators 
beginning new entrepreneurship course offerings this Fall The 

Uo^'^^^ncludZd^^SSa^r^ ^^"^ De^artment'^of Educa! 

tion, included small group sessions related to critical tasks 
performed by entrepreneurs, keynote speakers fro^buSnesS and 

t"^^ ENTERPRISE project concept was "so LcJuded 

Dr. Paul DeLargy presented the model currently used in several 
Georgia communities. A field trip to observe student participa- 
tion in operating a restored train and depot was a?so inS^ded 

^AnA/SL^2?^n^°"^i information, contact either Paul DeLargy at 
(404) 542-5760 or Marvin Brown at (404) 656-2541. 

Entrepyeneurship Magnet Prng r -am in Ai-i;.nj:^ 

ir,n iw"°yf?^^® secondary instructional program will beain this 
Pall in the Atlanta Public Schools. The model Entrepreneu?sEip 

Ss'^io^on: ciiL^T if students froS a?rA?laS?^'' 
scnoois to one center for training. The model is the latest in 

Atlln?a°frea^^'^ successful partnerships with b^sineLef tn'ti^ ' 
(404)''?30-4?6j!°"^^ information contact Ms. Marilyn Arrington at 
Entrepreneurship CurricuinTn g uide Dpv^i r.p »non4- 

st^n.^^Sf""'''^''^^^^ °^ Georgia is in the final developmental 
stages of a one-year curriculum guide for Entrepreneurshio Edur-^ 

hTgMrincS^^^^^^ 
(404)''ll2-?206!°"^^ information, contact Dr. Tracy Trussell at 



ERIC 



F 47 



state C ontact ; Marvin Brown 

Division of Secondary Programs 

Office of General and Vocational Education 

1770 Twin Towers East 

Atlanta, GA 30334 

(404) 656-2541 
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ENTREPRENEURSHIP EDUCATION IN IDAHO 

Submitted by: 
Dick Winn 
State Board of Vocational Education 
1988 

Entrepreneurship Part of MarV^i- tna Currinm.,^ 

reach proficiencies necessary to be success?,,? » ^° 

208-33?-2S?r contact Bruce Allbright c^t 

Statewide Entr*» Dreneiirship Pro-i or^l- 

Division JfvocK^o^aJ^lj^^tSSn ^^'pr^j^r? ^^'^^ '° 
Jeurship and Snail Busi„esrii°SqeL^n; an e?fort%:S" f^trepre- 
•conoBic development in Idaho. ?hes2 fj^ds „e" 5ls^?ibuSd 

an5°oie"„"^^J|^sJ?t'?Ioi°?n^ "^^"^ • '"^^ • -rKsSSps 
organizations. ~«erce, score, iBA and other interested 

State roni-af^i-. oick Winn 

^f^"""^ °' Vocational Education 
650 West Si-ate Street 
Boise, ID 83720 
208-334-3216 
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ENTREPRENEURSHIP EDUCATION IN ILLINOIS 

Submitted by: 
Nancy Harris 
Department of Adult, Vocational and 
Technical Education 
1988 

Summer Workshops /Conr«^es in Pni-r-o p reneurship ph.,^.^^^^ 

entrepreneurship education into vocational courSIio?k 
Illinois Tpstitute for Entr^p r-«»n oursh i p FHn,^^^^^» 

Entrgpyen?nrsh^p Education r.ir-^i ^m.,n. Materials 

developed"iirJnrto^^«?S curriculum materials were 

neSrsh?p edScaUon! ^ ^^^''^ economics objectives to entrep?e- 
Entrepreneurship Educa«-ir.n ppp 

awarding a'con?racf ?o? th^J °^ ?<^"-^tion is in the process of 
education teaSerfi^ L^ ^^^^ining of secondary vocational 
currtci?! ^aS?Iai s deve^oSS"?^^''"^ education infusion. The 
the workshop Plai! T^e key^leature/o?^^''' incorporated into 
the involvement of teaJheS Tn J?f workshop will be: i) 
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state Contact; Nancy Harris 

Department of Adult, Vocat.onal and 

Technical Education 
State Office of Education 
100 North First Street 
Springfield, IL 62777 
217-782-4620 
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ENTREPRENEURSHIP EDUCATION IN IOWA 

Submitted by: 
Jayne Sullivan 
Iowa Department of Education 
1988 

H|ryiOEs_Jor Vocational Tnstrnrtors on Entr^nr-ono^^.^..^ 

Dr. Del Shepard, the new project director for the entrenr*.- 
^s?isf ;ecoi^ three workshops this yeaJ^^h^o^ghout'^Se 
K?u^si^n PeSrep— the 

T^i^T^r;:!^^^^ - wor..hops™^-;vided 

Y9Wth Task Force for K»nl r-Yi f-r- nd Training 

Task Fo^Sro„"E:plS?:era„r?ra?:i^a"''5h2? ^^-^^-^^ 



Follcw-up study of staff DevPl»p T^o nt Act-ivj i- 



les 



held duJlio°fh^''„«?''? °' s'^^'f. development activities which were 
^ll J li^t IS? ?h«e':So^;ar?ic?p^tid^nH"°'"'' ^-^--'^"- tL 

instrSctiSnal pr^?am '"^ """^ ■»^<^e in the 

State Cont--ar!i-r Jayne Sullivan 

Iowa Department of Education 
Grimes state office Building 
Des Moines, lA 50319 
515-281-8488 
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ENTREPRENEURSHIP EDUCATION IN KANSAS 

Submitted by: 
Janice Huston 
Kansas State Department of Education 

1988 

Entrep reneurship Awarenpgg 

Statewide conferences for administrators, counselors and 
teachers will be provided in entrepreneur awareness input Sill 
come from the Kansas Center and the National Center for leseaj^i 
vo.^??^^^?"J^ Education. Program guidelines for high Lhoof Sea 
d^llopZ. '""^"^^^^ community college levels Slil 'be 

State Contar.i-; Janice Huston 

Kansas State Department of Education 
Kansas State Education Building 
120 East lOth Street 
Topeka, KS 66612-1103 
91 -296-2227 
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ENTREPRENEURSHIP EDUCATION IN KENI^JCKY 

Submitted by: 
Lou Perry 
Kentucky Department of Education 
1988 



Business Manaaement/Entrepreneursh ip 

As the business basics magnet school for Jefferson County 
(Louisville) , the program teaches students about business manage- 
ment, operations, and production. These coupled with communica- 
tion skills, poise, and self-confidence ire the "musts in the 
business world." High school students in turn show business 
techniques to 5th graders. Through "My First Milli'—i", computer 
simulations, and creative development of a nearby vacant lot, the 
class comes alive with the entrepreneurial spirit. 

For more information, contact Ms. Joan Chambers at 
502-454-8226 . 



Applied Entrepreneur ship Education 

As a state pilot program for providing entrepreneurship 
education, the project combines a program design with a unique 
phyaical facility and supportive community leadership. This 
converted air conditioning classroom has had the construction 
students build a "street" with small businesses on both sides. 
ThG instructional package for this 3 hour, 3 credit secondary 
level class is to be field tested in 1988-89. 

For more information, contact Ms. Carolyn Barnes at 
606-732-4479. 



So You Want to Develop Your Own Business 

The development of this seminar is based on the discovery of 
challenges a business owner faces as well as how the entrepreneur- 
ial spirit can be present while working for another company. This 
community college program is designed to assess your pfrsonality 
type and behavioral styles, review financial planning, visualize 
your business today and tomorrow, management functions, and re- 
acting to a hypothetical small business setup. 

For more information, contact Dr. Margaret Smith at 
502-886-3921. 
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Kentucky rrepreneurship Education Model 



In support of the development of activities and experiences 
in segments of the model, the following instructional units ha^e 
been field tested: 



a. an in-school approach (home economics teacher, counselor, 
librarian) on the development of entrepreneurship as a 
career option; competency identification; and creative 
application of vocational skills and business skills 

For more information, contact Ms. Gerri Miracle at 
606-331-1220 



b. a regional inservice program for the state school and area 
centers (Bowling Green) for faculty 

For more information, contact Ms. Mary Stratton at 
502-843-5461 



c. an instructional unit for developing a business that would 
be a one to two week course that can be introduced into 
current courses 

For more information, contact Ms. Evelyn Ensor or Mr. 
Terry Jones at 606-727-1555 

d. Skills for Self -Employment — an activity focusing upon 
formulating a business plan by in-school marketing of an 
original idea, service, or product 

For more information, contact Ms. Karen Davidson at 
606-824-7161 



e. to sponsor an inservice program through the community 
college as a service function to area (rur'l) teachers 

For more information, contact Ms. Tara Kilgore at 
606-759-7141 



f. a seminar to provide the postsecondary technical school 
instructors with a working knowledge on entrepreneurship 
education and an information booklet for students on "How 
To Start Your Own Business" 



For more information, contact Mr. Bruce Lyon at 
606-252-3418 
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g. a research effort to investigate success/failure rates of 
the following: length of ownership; type of ownership; 
type of business 

For more information, contact Ms. Jamie Williams at 
606-257-4271 



State Contact ; Lou Perry, Manager 
Special Projects 

Kentucky Department of Education 
2011 Capital Plaza Tower 
Frankfort, KY 40601 
502-564-2890 
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ENTREPRENEURSHIP EDUCATION IN NEBRASKA 



Submitted by: 
Gregg Chrlstensen 
Nebraska Department of Education 
1988 



Entrepreneurship Camp 

The Universji^ Nebraska will be hosting a summer camp for 
young Entrepreneur^ in June. "Begin Your Business Now" is a four- 
day event to be held June 26-29 on the Lincoln Campus; high school 
juniors ind seniors are eligible to attend. 

Contact Robin Anderson at 402-472-3353 for more information. 

Small Business Assistance Centers 

Four assistance centers located at community colleges across 
the state were in operation in 1987-88. The centers were funded 
through a Carl D. Perkins Vocational Education Act Request for 
Proposal. The purpose of the centers is to provide technical 
assistance on an individual basis for present and future entrepre- 
neurs. Coordinc^tion with the SBA, Nebraska Department of Economic 
Development, Nebraska Technical Assistance Center, and local 
associations was required. 

For more information, contact Gregg Christensen at 
402-471-4803. 



Entrepreneurship Infusion Curriculu m 

The "Risks & Rewards" curriculuni developed by the National 
Center for Research in Vocational Educacion, plus added resources 
specifically based on Nebraska entrepreneurship, was pilot tested 
in 1987-88. The final product has been printed and will be dis- 
seminated to vocational education secondary teachers in the fall 
of 1988. 

For more information, contact Gregg Christensen at 
402-471-4803. 



State Contact ; Gregg Christensen 

Nebraska Department of Education 
Box 94987 

301 Centennial Mall South 
Lincoln, NE 68509 
402-471-4803 
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ENTREPRENEURSHIP EDUCATION IN NEW JERSEY 

Submitted by: 
Linda Petry 
Department of Education 
1988 



Governor's Entrepreneurship Initiative 

A cooperative effort between the Departments of Community 
Affairs and Education is underway to provide entrepreneurship 
training for New Jersey's urban youth. Youth representing Youth 
Corp, a program for drop-outs and VSO's (vocational student orga- 
nizations) , are participating in an extensive two-week workshop on 
small business development July 10-22, 1988. Approximately 30 
students are involved in this activity which is being held on the 
Rider College Campus in Lawrenceville, New Jersey. 

Highlights of the workshop topics include; 

What is an entrepreneur 
Development of a business plan 
Choosing a business name/logo 
Preparing ads 

Preparing inc^ome statement/balance sheet 
Business cara exchange 

Presentation by Arthur Lipper III, chairman of 

Venture Magazine 
Field trip to a bank 



o 
o 
o 
o 




State Contact ; Linda K. Petry 

Program Specialist 

Division of Vocational Education 

State of New Jersey 

Department of Education 

225 West State Street CN 500 

Trenton, NJ 08625 

609-292-5622 
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ENTREPRENEURSHIP EDUCATION IN NEW MEXICO 

Submitted by: 
Randy Grlssom 
Business and Occupations 
Santa Fe Community College 
1988 



New Mexico Business Assistance Network (NMBAN) 

With funding from the State Department of Education — Adult, 
Technical and Vocational Division, seven community colleges have 
established business assistance centers and have formed the New 
Mexico Business Assistance Network. Each of the centers provides 
training, counseling and resource naterlals. Three more community 
colleges receive funding July 1, 1988 • 

With the assistance of an $18,000 Sears/AACJC grant, NMBAN 
will be holding a series of training conferences starting In June, 
1988 • The conferences will be aimed at further coordinating and 
strengthening the role of the state's community colleges In eco- 
nomic development activities. 

For more Information, contact Randy Grlssom at 505-471-8200. 




SBDC Program 



A proposal to establish a SBDC program Is currently being 
considered by the SBA. The proposal, as submitted, would have the 
SBDC program coordinated through the Department of Economic Devel- 
opment and Tourism, and would Initially Include 12 of the state's 
16 community colleges and 3 regional universities, as well as 
several non-educational entries. 

For more Information, contact Randy Grlssom at 505-471-8200. 



State Contact : Randy Grlssom 

Division Head for Business and Occupations 

Santa Fe Community College 

P.O. Box 4187 

Santa Fe, NM 87502-4187 

505-471-8200 
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ENTREPRENEURSHIP EDUCATION IN NEW YORK 



Submitted by: 
Nelson Ronsvalle 
Bureau of Economic Development Coordinati 

1988 



summer Workshops for i n - p trrprrnaurshin FHnn.^^.n 

workshops will be held this summer to Dreoar** 

518-47^-6240^ information contact Robert Jaffarian at 



The Public Broadcast Stations in New York State ;,ir.ort » 

For more information or to obtain a codv of i-h*. ^« 
tact Vic Rerun at 518-474-5506. video, con- 



Entrepreneurship Krtn c ation Res ource nir-^r .i-r.^y 

of Education Department contracted for the orenarai-inn 

als, video and other media re^ource^ inilii^? curricula materi- 
many more categories ol infoSa?Ion Soirees 

at 518-J7j-5So6"'°""^^^°"' ^^^^^^^ or John Borel 



New Funds for Sm^ll Business Tr.ip ^p ^ F r-TniTi- 
the ^:Tr.^li^til^l^^^^ ^nd?"^%^nVil^^^^^^^^ 

million for skills training Half ol ?h! ^® Package is $5 

for training programs whiSh ser?i «™fi ^ k ^^"^^"9 ""st be spent 
small businlsl af iSo ^SplSy^ror'Jess) ^''"^ ^^^^"^^ 

Vic /e^^n^r^t^^nT^^^^^^^ ^-^i"^' -tact either 
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gtatfe Contact: Nelson Ronsvalle, Chief 

?l?^f*"^°^ Economic Development Coordination 
State Department of Education "^nation 
One Commerce Plaza, Room 1624 
Albany, NY 12234 
518-474-5506 
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ENTREPRENEURSHIP EDUCATION IN NORTH CAROLINA 

Submitted by: 
June Atkinson 
State Department of Public Instruction 

1988 

Entreoreneursh i p cha 1 } «»nCT«»g 

Four school systems were awarded about $20,000 each tn f'oc^^r. 
!ctii?tfSS°?i Pfivate sector cooperative ent^eprenSSr^al "^ 
activities through in-school and out-of-school activities The 

cJea °f ^h^t entreprenei^s^Jp competen- 

cies are being taught in vocational courses; personnel develop- 
ment ; public school/private sector partnership; anS stud J^t^ 
exposure to entrepreneurs. ^ stuaent 

Contact Jure Atkinson 

Teaching EPtrepreneurship i n Home Rnnnr^| n^^.. 

One school system was awarded a $20,000 arant to r^r^r.^,^r^^■ 
workshops on teaching entrepreneurship f^r occSp2tionarSo™f 
economics teachers. Lesson plans were f?so developeS! 

919-73?-7?93® information, contact Rebecca Payne at 
Small Busingss/Entreprenenvg h ip Currini iTny, 

For further information, contact Mary Thatch at qiq-vtt -7qoc 
or Becky Watkins at 919-733-3186. matcn at 919-733-7985 

Summer Workshop 

For more information, contact Hattie Blue at qiq-vti nao^ 
Horace Robertson at 919-733-3186. ^^^^ 919-733-798!> or 
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For further information, contact Meg Murphy at 919-73^-7094. 

gt:ate Contact ; June Atkinson, Associate Director 
Program Development 
Vocational Education 

f^^w °;P^^"e"t of Public Instruction 
116 W. Edenton Street 
Raleigh, NC 27603 
919-733-3001 
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ENTREPRENEURSHIP EDUCATION IN OHIO 

Submitted by; 
Sonla Price 
Ohio Department of Education 
1988 

Ventures jf^ piisiness O wnership f VRn) 

Over 150 single parents and homemakers participated in t.he> 
JlJv^as^''^;-^"''"''':'? "Ventures in Business oSnershi?" ^vbS? dSring 
1987-88. Six vocational schools were selected as pilot sites? 

The primary goals of the programs are to help the adult 
^f^r^'^^j;^?''^ increase their caplcity for sSall business deve^oo- 
?heir abi?Ti?.PT"''iP!2?'^^ ^^^^^°P confidence and coipStSncftn 
o%1;^tSS^iL^nn\°he^^?S^ -!te new ,^o"b 

pants\%^^^si2?i?^5TLIL%2 ^^^^^"^^^^ °^ P-tici- 

Entrep reneur ghowcasp 

. ^ second year, local school districts had access to 

o*.,*.^*^^^^® school districts then presented their proiects ;»t 
statewide showcase held in May. *-"«J-r projects at a 

Follow-uP Resp;^ Tch StiiHy 

™;,n Ohio business owners have been surveyed via a 

pi™ 

entrepreneurship. attitudes are about and how they teach 
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Th ird Legislative Bre.^kfas^ 



ness will be invited to <-ho t-hiv^ ^ ^uw committees on Small Busi- 
The research .^l^tXlTs llll'^'^Xllll.T^'i^^i^J^l^;^, 



Risks & Pow^fHe 



State f;r»ni^^^<-- sonia Price 

Associate Director 

Ohio Department of Education 

65 South Front Street - Room 907 

Columbus, Ohio 43266-0308 

614-466-3430 
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ENTREPRENEURSHIP EDUCATION IN OKLAHOMA 

Submitted by: 
Gene Warner 
Vocational and Technical Education 
1988 

OklahoSr ^"^^^ N^naqement Pypgrams for Rn>.in e ss Ownerr, in 

h..c.irlT^'^''^°''^^°^ business management programs for 

business owners have increased from 2 in 1981 to 22 in 1988 F,^b 
July new small Business Management instructors participate in a 
^hJL ^"^"^ session prior to teaching the classes, interest in 
these programs are in such demand that most programs have a 
waiting list of clients wanting to enroll. ^ 

New High School 

fir-c.*.'^^^^ Marketing Education will be offering its 

first entrepreneurship class at the high school level it will L 
a one-semester entrepreneurship awareniss class. Sow;ve^ aU of 

SeLror?nSr^c??on'Tr^""?^ education students recefie f 
weeKs Of instruction :n starting a new business. 

^^M' fr?"^ °£ ^""^^ vo-tech schools have implemented pre- 
s\^L';t:?\™bSS?^^^^^^ '^^'^^ individuals wL are considering 

State c;on^;^n^. Gene Warner 

State Supervisor of DE/Marketing 
Vocational and Technical Education 
1500 West Seventh Avenue 
Stillwater, OK 74074 
405-377-2000 
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ENTREPRENEURSHIP EDUCATION IN WEST VIRGINIA 

Submitted by: 
Gene Coulson 
Bureau of Vocational, Technical 
and Adult Education 
1988 



V.E.T. 



The West Virginia Department of Education is working with the 
WV Jobs for vets Committee and the Vietnam Vets of America on a 
project called V.E.T.— Veterans Entrepreneur ship Training. Over 
100 veterans and spouses will receive entrepreneurial training, 
start-up help, and on-going consultation beginning June 1. 

School -Bas ed Enterprises: 

Vocational Agriculture students in Monroe County, West Vir- 
ginia are starting a hydroponic greenhouse operation. A compre- 
hensive business plan has been completed, suppliers have been 
c?on ^f'hf,!?? commercial produce buyers have agreed to purchase the 
SnL?L tomatoes and cucumbers. Financing is 

expected to come from parents and a local bank. 

Federal Grant Ap plication 

has ;,nn?Jr^ ^^^^j^^^ Department of Education, Vocational Bureau, 
has applied for a federal grant of approximately $250,000 to offer 

work-si^e e^SerTe™"^ f "^^^^ " combination of'skili tra?n?^g 
is LaJdJ^^^f ^ and entrepreneurship training, if the grlAt 
IS awarded, the program will be implemented in vocational centers 

i2n?'^ J^"^ southern West Virginia counties where the SnempJoy- 
ment rate is over 20 percent. "emt^xuy 

"New Enterprises in West Vircri n ia" Curriculum MatPr l^i 

The West Virginia Department of Education has developed a new 

V?rS?nir"''^??'?«^-^^^^"^; ^"^^"^^ "^^^ Enterprises in West 
Virginia." it is in a student workbook format and covers all the 

anHin'^ir J^^^^ ''^^^ designed as a 90-hour semester course 
and will be used in over 25 schools next fall. 

.For a copy, call John Riddle at the West Virginia Vocational 
Curriculum Laboratory, 304-372-7021. Virginia vocational 
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state Contact r Gene Coulson 




Bureau of Vocational, Technical, and 

Adult Education 
Building 6, Room B 243 
1900 Washington Street East 
Charleston, WV 2 5305 
304-348-3896 
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ENTREPRENEURSHIP EDUCATION IN WISCONSIN 
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Submitted by: 
David Hague 
Wisconsin Board of Vocational, 
Technical and Adult Education 
1988 

Cadet Program on International Trade 

Fox Valley Technical College, Appleton, Wisconsin, in cooper- 
ation with the Economic Development Agency, U.S. Department of 
Commerce began the year-long project in January 1988 to counsel 
small to medium sized businesses in how to enter international 
trade. So far 15 clients have been served and are in initial 
stages of selling internationally. 

The Community Association for Development of Export Trade 
(CADET) program received $40,000 from the EDA and a $20,000 in- 
kind contribution from the college. This effort ties in with the 
three trade missions led by Governor Tommy Thompson to the Far 
East, Israel, and Northern Europe to increase Wisconsin exports. 
Ohe focus of assistance is one-on-one counseling, problem solving 
anci analyzing needs for clients. 

In aaro.tion, a resource library is being developed. 

For further information, cr.ll Dennis Collins 414-735-5686. 

Five Incubators Ser ve Small P usinessfes 

Currently five districts in r>e VTAE system have working 
incubators to aid new small business in overcoming problems in- 
volved in getting started. While each incubator has a different 
emphasis, they all share the desire and ^^ans to assist new 
businesses. 

A typical business incubator offers low-cct-v . high-quality 
space at a reasonable rent to new businesses and ^ ^ <io offers a 
wide range of support services, including technical . ssistance, 
management and marketing advice and help in finding ij ,ancing, 
legal services and potential contracts. Most incubator^-' ilso 
offer secretarial, computer, phone answering and copying 5 cr- 
vices. 

All of these services are at a low cost. Businesses can co*\e 
in with very little capital outlay. The costs of providing ser- 
vices are shared by the tenants and funded by grants. 

The VTAE is involved in business incubators because we are 
training people for jobs — it's to our advantage to have a ready 
job market for our students when they graduate. 
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The incubator also gives business owners a chance to interact 
with other owners and find out that the problems they face are 
coinmon in small businesses. It helps to convince people that they 
shouldn't give up, but persevere. 

The success rate for the new businesses that begin in an 
incubator is nearly double that of businesses that start outside 
of one. This activity blends organizations that don't normally 
work together — all in support of economic development. 

For further information, call Merle Bodine 608-266-2302. 



High School Articulation 

Using Carl Perkins money, one VTAE District in cooperation 
with 31 district high schools is in the second year of a project 
to develop a high school course entitled, "Business Enterprise." 
A similar course at the postsecondary district is entitled "Small 
Business Management." The project involves surveying all local 
high school districts to determine present level of business 
enterprise teaching, a literature search, competency development, 
curriculum development, inservice for instructors, a pilot test 
and full rollout after three years of work. 




High school students taking the course will be granted ad 
vanced standing at the VTAE district. 



For further details, call Sheila Ruhland 608-822-3262. 



Entrepreneurship Center "Hotline" 

Chippewa Valley Technical College is in the second year of 
operating a 800 number information and referral hotline for the 
entire state of Wisconsin. The number 1-800-362-5557 is publi- 
cized throughout the state using a variety of media. Callers are 
provided : 

1. Information vital to your business 

2. Quick answers to questions you don't have time to 
research 

3. Direct referrals 

4. Government contract information 

5. Location of incubators in Wisconsin 

6. Location of distributors for your product 

7. Identification of the small business coordinator in 
your local VTAE district 



ERIC 



Additional information about what other local technical 
college can do is also provided. 

For further information, call Larry Doyle 715-833-6346. 
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state Contact ; David Hague 



Vocational, Technical and Adult Education 
310 Price Place 
P.O. Box 7874 
Madison, WI 53707 
608-266-1599 
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ENTOEPRENEURSHIP EDUCATION 
Pro^^ Description 




National 

nfrepreneurship 
ducot ion 

Consortium 



Title of Program : 
Purpose of the Program : 

Contact Person : 
lUk: 

Organization : 
Address : 

Telephone : ( ) 



Target Audience : (check all appropriate) 

_ Elementary school students 

_ Secondary school students 

_ Adult vocational ed. students 

_ Postsecondary school students 

_ Potential entrepreneurs (pre-business) 

_ Existing entrepreneurs 

_ Teachers 

_ Special Populations: (list below) 



if vocational, which service area(s)? 



Funding Source : 



Is Instructor Traimng Required for Optimum Use : 
Length of Traimng: 

Objectives of Program: 



Yes 



Resource Materials Used 



Tvpes of Resource 

People Used: 
_ Other teachers 
_ Former students 
_ SBA 

_ Chamber of Commerce 

_ Banks 

_ City or State 

Economic Develop. 
_ Entre preneurs 
_ NFIB 

_ Others (list below) 



No 



Length of Program: (number of weeks, n^jnths, or years) 

G 1 2^^3 



Program Abstract : (briefly describe) 




Format : 



Outcomes : 



Benefits: 




Unique Characteristics of Your Program : 



Resources Used : 

Name Available From 




Thank You! 
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